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THIS MONTH AND NEXT 


A. FINAL article on the much discussed question 
+4 of the Ten Cent Table leads off in this issue. 
We do not expect everyone to agree with Mr. 
Davis. In fact, we do not agree with all of his 
points ourselves, but having made a very complete 
study of the question, Mr. Davis is in a position 
to speak with no little authority. You will find 
his article interesting. Mr. Fairman’s article this 
month shows why and how advertising can be of 
service during a period of slack business. It is 
a good article and with its theses we are in hearty 
agreement. A lot of people have had trouble clari- 
fying lotions. Mr. Chilson tells how to do it. As 
a forecast, January will bring the start of an arti- 
cle on a most interesting American development. 
It will also have a survey of general business by 
one of the country’s leading economists, a man 
who can speak with authority. Incidentally. 
planned for the not far distant future is another 
article to clear up some of the disputed points re- 
varding our recent radio advertising story. Don’t 
miss these features. 
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quality in their field. Today they are priced at competitive 
levels. Complete stocks of both in various size containers 
are maintained in this country. Make a test with a good 


sized sample and observe their superiority. 
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How The Ten-Cent Table Has Worked 


Its Position in Toilet Goods Merchandising Surveyed 
And Its Possibilties Analyzed 
by Clyde B. Davis 


EARLY two years have passed since independent 
N druggists throughout the country were urged by 

various trade publications to install special 
counters or tables for 10-cent merchandise. Although 
many manufacturers and wholesalers were slow in 
co-operating and some decidedly were against the plan, 
the tendency generally was 
to supply the demand. 
Officials of state and sec- 
tional druggists’ associa- 
tions were inclined to fall in 
with the idea. Apparently 
it could do the druggist 
little or no damage and it 
might do him good. The 
independent druggist is, and 
will continue to be, an ex- 
ceedingly important outlet 
for merchandise. Manu- 
facturers, in degree accord- 
ing to the nature of their 
products, must consider the 
independent druggist’s pros- 
perity and their own as 
closely related. 

What has happened in 
the 21 months or more since 
the plan first was recom- 
mended and put in opera- 
tion on a big scale? Has 
the experience been suf- 
ficient to serve as a guide 
to the manufacturer? 

Because the druggist 
must profit if the manu- 
facturer is to supply him 
profitably, it is better to 
look at 10-cent merchandise from behind the druggist’s 
counter before going into the manufacturer’s end of 
the problem. 

Evidence as given by two types of druggists may be 
discounted at the start: the druggist who expected the 
plan to work a miracle and is so disappointed that he 
is prejudiced, and the druggist who was so spurred 
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CAN TEN-CENT TABLES COMPETE WITH THIS? 


to action by the new idea that for the first time in 
years he really tried to be a merchandiser. 

The 10-cent table idea caught the druggist in a frame 
of mind to try anything once. He long had been 
harrassed by the five-and-ten chains. More recently 
price-cutting competition among department stores had 
become a direct and damag- 
ing fight on his business, 
because merchandise that 
meant black or red ink for 
him was something the de- 
partment store could afford 
to experiment with. 

It was suggested that 10- 
cent sales would be extra 
sales, made sometimes while 
customers waited § for 
parcels to be wrapped and 
at other times to customers 
who would buy more than 
10-cent item. 
Some customers would find 


a single 


the small size more con- 


venient. They would be 
likely to return to the store 
more often. It would be 


better to sell even one 10- 
cent item for 10 cents than 
to sell a 50-cent item for 
29 cents in order to meet 
competition. There would 
be no price-cutting. The 
druggist would draw busi- 
ness that he had been hand- 
ing to the  five-and-tens. 
) Knowing that he had a 10- 

cent counter, new cus- 
tomers would come into the store. They would buy 
other merchandise. All in all, the table would bring 
extra business. 

Within three months, it was estimated, nearly one- 
tenth of the independent drug stores either were 
operating 10-cent tables or were considering it seri- 
ously. More than 100 manufacturers were supplying 
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nearly 500 items to independent druggists. Some manu- 
facturers who made 10-cent sizes continued to use the 
chains as their sole outlets. Large department stores 
were interested. One had clockers day after day at 
the toiletries counters of big five-and-ten stores. During 
the summer months one store put out its 10-cent tables 
and withdrew from sale larger packages of the dis- 
played merchandise. 

Dissenters began to argue that if the plan looked 
good nearly every druggist would use it. If it proved 
itself the department stores would take it up. They 
were better equipped with space, with low-priced sales 
help and in organization generally. If everybody got 
in, the only possible benefit would be through 
drawn from the five-and-tens. The sales 
step down, not up. What assurance 
nobody would cut the price? 


sales 
unit would 
there that 
A one-cent cut on a 10- 
item is more serious than a 10-cent cut on a 

item. Would the chains fight back? They 
not deal in pennies, but make a three-for-a- 


was 


cent 

dollar 
might 
quarter or 
two - for - 
price on competi- 
tive articles. They 
could do it because 
the cut would be 
made on a few 
items out of thou- 
sands they carry in 
stock. The drug- 
gist would have 
price competition 
on every article, 
with more articles 
in his store. 

To these 
siderations 
added those pecu- 
liar to the manu- 
facturer as well as 
others affecting 
manufacturer, job- 
ber and druggist. 

Of the three, 
wholesalers gener- 
ally were least in- 
terested. Few of them considered introducing their 
own 10-cent brands, because the business naturally 
would deal almost entirely with nationally-advertised 
merchandise. The problem of distribution entered. 
It meant additional inventory with uncertain results. 
For the most part they decided to try to supply what 
their retailers wanted. 

If the manufacturer supplied the chains with 10-cent 
merchandise there certainly would be difficulty here 
and there, although chain store buyers quite generally 
denied that they demanded exclusive merchandise in 
any nationally-known line, insisting that they bought 
on another basis entirely. Other manufacturers knew 
that the druggist already was carrying possibly more 
than 100 10-cent items which might be separated from 
other goods and placed on a 10-cent table. The matter 
of distribution to hundreds or thousands of stores, in 
small lots, with clerical expense mounting, could not 
be considered lightly. Already the small losses on ac- 
counts were startling in the aggregate. 
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even a 
fifteen 


con- 
were 


How THE 
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If the manufacturer went to the expense of making 
new 10-cent items, and the 10-cent table idea proved 
a failure, everybody concerned would be in a 
fix than if he never had started. Ten-cent sizes in 
nationally known brands in many instances 
were forms of sampling—a sales promotion idea on 
which little or no profit, perhaps even an immediate 
loss, was expected. Would this be more effective and 
economical than other method? Would self- 
defense compel the manufacturer to supply the new, 
even if temporary, demand? Only a few manufac- 
turers had gone into the actual cost of making and dis- 
tributing and collecting for 10-cent sizes. Even the 
better-organized ones had a tendency to lay part of the 
expense against advertising or to figure it on a pro- 
rata basis with larger sizes. This was deceptive, as 
proved later. The large manufacturer might take a 
loss directly and yet be wise in making 10-cent sizes, 
the small manufacturer reasoned, but could the small 
producer whose merchandise might not be so widely 

known, expect to 
benefit? He might 
be forced to supply 
his customers, 
Would the 
field be profitable 
for the manufac- 
turer of private 
brands? 
Everybody 


worse 


some 


new 


con- 
cerned, particular- 
ly the 
turers, 
search infor- 
mation. They 
knew that if the 
plan should — suc- 
ceed, the ground 
floor was the best 
place to enter. 

But they had 
misgivings, with 
the result that 
today, with thou- 
sands of 10-cent 
tables in operation 

in independent stores, the majority of manufacturers 
supplying those stores do not know just what to do. 
They know that new stores enter the 10-cent list daily. 
They know, too, that the list is not increasing much, 
if any, because so many are quitting. 

New conditions may demand new methods. But the 
manufacturers, digging into learned that 
several years ago at least two large drug chains estab- 
lished 10-cent counters. They were movable and were 
given a fair trial, but were discontinued. 

Quite a bit of agitation about three and a half years 
ago led to wide distribution in drug stores of a national- 
ly-known and reputable item. It cost the retailer less 
than After a while retailers started to 
figuring in the salary of a pharmacist and the wrap- 
ping of the item and they quit handling it in the 10- 
cent size. : 

Along toward the beginning of last year a firm 
began placing tables, equipped with 10-cent merchan- 
dise, in key stores, the druggist working on a _ per- 


manufac- 
began to 
for 


DruGGIst Dogs IT 


history, 


seven cents. 
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centage basis. That firm long ago quit business. 

Since the original 10-cent tables were tried and 
taken out a lot of things have happened. Between 
the manufacturers and the chains the public has learned 
to think definitely of 10-cent sizes in nationally-known 
merchandise. Fewer rooms, smaller rooms, smaller 
cabinets, more hurried living, more hurried buying, 
wide use of complete traveling toilet kits—these are 
only a few of many changes that have taken place and 
still are taking place. A big department store upon 
investigation in,New York City learned that many 
widely-known items, as well as its own, intended for 
use in bathrooms, were too large to go in most of the 
bathroom cabinets in city apartments. 

Actual experience has proved that some druggists 
can sell 10-cent items at a profit. However, the 10- 
cent table, generally, has proved a failure. The 10- 
cent sizes of merchandise sold otherwise in larger 
packages are items of convenience. Customers do their 
experimenting in the five-and-ten stores, where they 
do not go for a single item but for a variety of items 
that it is impossible for a druggist to stock. 

They rarely buy additional articles in any one de- 
partment after they once have given the salesperson 
something to wrap up. 

Druggists have lost considerably through theft. A 
customer who would not steal a dollar article will 
take away a 10-cent item without compunction. In the 
five-and-ten there are clerks behind, in front and at 
the sides, with bareheaded young men all around who 
may or may not be employees. The psychology against 
theft is all in favor of the five-and-ten. 

Druggists have computed the time of costly sales 
help with misgivings. It costs them about as much 
to sell a 10-cent item as a five-dollar item. 

Few of them have been able to place even a small 
table without concealing other merchandise or making 
it inconvenient to reach. 

Larger stores, especially in neighborhoods where 
rents were cheaper, set up a string of tables in the 
center of the store and increased their business and 
profits materially. However, after a short trial they 
changed the character of the tables, displaying mer- 
chandise of every kind and price that during the past 
week or so had been called for more frequently. 

The druggist discovered: 

1—Few customers are drawn to his store merely to 
buy 10-cent merchandise. They go to the chains, where 
many departments carry thousands of articles and 
where each item is stacked high. There is psychology 
in massed display. 

2—His sales help is too costly to feature 10-cent 
goods as a separate department. A low-paid girl in 
the five-and-ten does not sell. She merely takes in the 
money and hands over the items which the customer 
has selected. 

3—Theft is an important item. 

4—As an additional purchase the plan has not been 
successful. 

5—The sales-unit has had a tendency to go down, 
not up, although on the average more sales have been 
made. Ten-cent items do not last long. 

6—Proper display space is lacking. 

7—-Competing independents have cut prices; depart- 
ment stores, selling the articles not as a department, 
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have cut prices; the five-and-tens, fighting one another 
more than anything else, have established three-for- 
a-quarter units and, west of the Mississippi, one chain 
went on a two-for-fifteen basis. That knocked out the 
profit for the druggist. 

8—The plan brought out the fact that the druggist 
has been overlooking open display, so that out of what 
was started nearly two years ago has grown open dis- 
play. The druggist has learned to push what is selling, 
at a profitable price, rather than featuring cut-price 
merchandise that everybody else is featuring. 

In the better organized drug stores—and they are 
increasing in number—the manufacturer has oppor- 
tunity to market 10-cent items. Customers want them 
for all sorts of special occasions or special reasons. 
But they are convenience items. The way it has worked 
out, the public is becoming so accustomed to the 10- 
cent size in toilet goods that new brands can be intro- 
duced in that size. Generally it is not advisable, as 
results have proved, for the maker of an established 
line to introduce a 10-cent size purely for the druggist 
market. 

It was admitted by the plan’s champions, at the 
beginning, that the 10-cent table would not work out 
if prices were cut or if distress merchandise were 
put on the tables. From the manufacturer’s viewpoint, 
distress merchandise is more damaging even than cut 
prices. 

A bad feature was that tables too often were sup- 
plied with an initial order of merchandise that few 
people ever had heard about, but which was adver- 
tised widely in druggists’ publications. Months after 
the tables were installed the merchandise was unsold. 
Then the price was cut. It was the opening wedge. 
The price was cut on known merchandise. Another 
temptation was too strong. The druggist brought out 
items that originally had been 25 cents or 50 cents, 
marked them 10 cents and put them on the table. The 
table began to look like a bargain table in one of the 
old variety stores after the retailer had gone through 
the store hunting an article here and there which had 
been in stock for years and marking down the price. 

The 10-cent table, however, has taught more drug- 
gists one of the fundamentals of merchandising than 
any other plan brought out in many years. It is not 
so hard now for a manufacturer who is making 10- 
cent sizes to show the druggist that it is a good idea 
to stock the different sizes and to keep them together 
in the store. 

The best-equipped department stores in this country 
to operate a 10-cent department thoroughly investi- 
gated the idea and decided they could not compete with 
the five-and-tens profitably. That ought to have been 
sufficient for druggists, but it was not. In a way the 
druggists have profited, because they have learned so 
much about what not to do. They have learned the 
limitations of 10-cent sizes in their stores and they 
can order with more confidence. 

Few manufacturers know definitely what it costs 
them to make and sell the 10-cent size. They have had 
no way to determine it exactly. Most of them have 
not tried. They know, however, that volume is essential 
if the 10-cent size is to be profitable in itself. A 
manufacturer who ought to know says it costs three 
times as much to make and fill five 10-cent tubes as 
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In some items the difference 
in cost is very little between the 10-cent size and the 
size selling for more than twice as much. The in- 
gredients going into the container seldom count heavily 
in aggregate cost. The process of making, filling and 
getting the smaller size to the consumer is almost as 
costly as is that of the larger sizes. 

The small size has its place. But usually it is not 
economical. The same customer who buys at the five- 
and-ten buys at the drug store. But she is a different 
customer when she walks into the drug store, just as 
she is different when she walks into a shoe store. The 
druggist has found that it was a mistake to try to 
appeal to her by imitating the five-and-ten in offering 
merchandise. She is looking for something else. Her 
good-will is worth cultivating. If she asks for a 10- 
cent size, fortunate is the druggist who has it. But 


to fill one o0-cent tube. 
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Tariff Altered 
A recent the 

which numerous toilet preparations were embargoed 

and very high tariff rates placed on a long list of 


Colombian 


decree of Republic of Colombia by 


raw materials for their manufacture, has been mod- 
ified. 

The embargo has been lifted on perfumery and 
cosmetics and a tariff of $10.00 per kilo has been 
placed on this class of merchandise. Essential oils, 


natural and synthetic, and other perfume ingredients 
not for medicinal purposes, continue dutiable at 
$19.50 per kilo. When for medicinal purposes, the 
duty has been lowered to $9.75 kilo. Perfume 
oils for soap are now dutiable at $7.00 per kilo, and 


per 


eau de cologne and similar lotions at $5.00 per kilo. 
and for the manufacture of soft 
drinks are now dutiable at 40c per kilo. 

This leaves the present rates on most of these prod- 
ucts still much higher than the original tariff law, al- 
though it brings down to more reasonable levels some 
of the the 
decree and removes the absolute embargo. 


Syrups extracts 


very excessive rates of recent emergency 
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why should he place it in importance above everything 
else? 

Nobody can tell to just what extent druggists will 
sell 10-cent sizes. The 10-cent table idea, though, 
is not worthy the excitement of the manufacturer, 
Thousands of drug stores will be good outlets for manu- 
facturers testing their but the 10-cent 
size should be offered only in connection with other 
sizes or it will not interest the druggist as a profitable 
proposition. 


merchandise, 


On the face of developments the drug store is not 
proving to be an adequate market in itself for a manu- 
facturer to concentrate on 10-cent merchandise that 
ordinarily is purchased in larger sizes. The drug store 
is a good outlet for his 10-cent size if it is merely a 
part of his production and is to be offered as a unit 
in a line. 


Colgate-Palmolive-Peet Co. Loses German Suit 


The Colgate-Palmolive-Peet Co., Chicago, were de- 
fendants in a suit brought by the German Association 
of Toilet Soap and Perfumery Manufacturers. The 
charge was unfair competition in advertising and the 
company was ordered to desist from its method of ad- 
vertising implying the inferiority of competitors’ prod- 
ucts, and also from using testimonials prepared by the 
company and signed by supposed experts in return for 
an advertising consideration. 

To give proper redress to the plaintiff the senate 
selected nineteen of the most important magazines in 
which the advertisements has been run and required 
the publication of the text of the the 
expense of the company. 


decision at 
Plans for Milan Fair 

A N elaborate statistical review of the last three in- 

ternational samples fairs held at Milan, Italy, has 

been 


issued by the management. It shows a steady 


growth in the number of exhibitors in practically every 


trade, and an especially 
growth in the of 
exhibits during the 


rapid 
for- 
last 
The fair last year 
an attendance of 
1,796,000, and despite more or 


number 
eign 
two 


on 


years. 
attracted 


# less unfavorable conditions, an 
larger attendance is 
am nae Sa : 
macnn “4 ticipated this year. 
large number of 
both Italian and 
already contracted for space at 
the thirteenth annual fair 
which will be held April 12 to 


97 1932 


al, 


even an- 


my reeuecseRaye A 
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houses, 
foreign, have 


Among these are a 
large number of manufacturers 


of drugs and toilet prepara- 
tions, and also numerous mak- 
ers of soaps and other allied 
products. These will be shown 
under group nine, and will be 
= housed in the handsome build- 


ing shown in the accompanying 


AT MILAN photograph. 
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Taxes To Fore As Congress Meets 


Survey of Varied Proposals by Administration 
and Congressional Leaders Shows 


Much Uncertainty 


ASHINGTON, Dec. 9.—Events during the first 

two days of the new Congressional session, 

coupled with the President’s budget message 
and the report of Secretary of the Treasury Mellon, 
which were issued today, tended only to make more 
certain the fact that new taxes of many descriptions 
will be levied during the next few months unless—and 
the “unless” is so qualified as to make it virtually im- 
possible—a minority in Congress which holds that the 
Treasury should tide over the period of business de- 
pression through borrowing more money has its way. 

The newspapers tomorrow morning, published more 
than a week before this report will appear in print, 
will detail Secretary Mellon’s plans for raising in- 
creased revenue. Naturally, these taxes will affect all 
those who read this article, as they will most business 
men personally and through their companies. 

However, it is in Con- 
gress itself that the senti- 
ment exists which may be 
most costly to manufac- 
turers of essential oils and 
perfumes, for there the so- 
called “luxury” taxes are 
being generally discussed. 
There are several reasons 
for this fact. 

A primary cause for the 
discussion ef “luxury” taxes 
lies in the realization in 
Congress that large sums 
of money will be voted for 
emergency relief projects. 
These are legion and it is 
conceded that such bills in 
bulk may be stampeded 
through Congress, as even the most conservative Rep- 
resentative or Senator, in the general view, will hesi- 
tate to oppose public building projects by others while 
his own State is seeking its own favors. As an ex- 
ample of the number of these requests, 5,000 biils were 
introduced in the House on the opening day of Con- 
gress. One authority estimated roughly that the total 
appropriations embodied in them might reach $7,000,- 
000,000. Naturally, many duplicate each other, but it 
is granted that they show the trend of legislation 
which will mark the first session of the Seventy-second 
Congress. 

Secretary Mellon’s proposals for tax increases would 
bring into the Treasury, he estimated, only sufficient 
revenue to enable the Government to pay its way for 
the next two years, without any provision for making 
up the deficit of $800,000,000 piled up in the fiscal 
year ended June 30 last or that portion of an esti- 
mated $2,000,000,000 deficit being accumulated this 
fiscal year before any new tax laws can become ef- 
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fective, a situation difficult for government finance. 

Without a surplus to draw upon and with no rev- 
enue beyond that necessary to support the Govern- 
ment establishments, it is obvious that other sources 
of revenue than those outlined by Secretary Mellon 
will be sought. If the Congress appropriates $2,000,- 
000,000 for special relief work beyond the Depart- 
mental appropriations it at the same time must devise 
means for raising that money. 

Senator Thomas of Oklahoma is the author of a 
proposed concurrent resolution under the terms of 
which all emergency expenditures would be grouped 
in one measure and the total sum be made the subject 
of an authorization for the issuance of long-term 
bonds. However, there is as yet slight support for 
such a project. 

Senator Smoot of Utah, chairman of the powerful 
Senate Finance Committee, 
has gone on record as fa- 
voring luxury taxes and 
Secretary Mellon is under- 
stood unofficially as feeling 
that these are legitimate 
sources of revenue. 

No attempt ever has been 
made to define luxuries in a 
legal sense, aside from the- 
atre tickets and a few like 
simple matters, but in the 
view of a fairly large 
proportion of Representa- 
tives and Senators, any- 
thing might be termed a 
luxury beyond the mini- 
mum necessities of food 
and clothing and shelter. 

Some observers also profess the belief that the di- 
v-ded party control of Congress may operate to create 
more freedom in enacting new measures of taxation for 
the imminence of Fresidential elections next year will 
not act as a deterrent in such force as it would with 
the Republican Party in complete control and anxious 
to preserve that control. 

The form that these taxes may take could not be 
defined with any certainty at all at this early date. In 
fact, very few legislative plans are expected te take 
shape until after the first of the year because of the 
necessary organization work yet to be done. It is con- 
sidered significant, however, that stamp taxes have be- 
come a topic of general conversation in the Capitol 
corridors and offices, and the proposition had been 
broached of putting perfumes in the same class for 
taxation purposes with cigarettes. Should the idea 
evolve into a law, it would be entirely possible that 
perfumes—and possibly most toilet preparations 
would be sealed at the factory with Internal Revenu> 
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stamps of specified amounts, depending on the value 
of the product. 

Such a tax form has found considerable popularity 
in Governmental circles because of the ease with which 
it is coilected and the simplification of administration. 
If luxury taxes are invoked on this class of merchan- 
dise it is considered probable that they will take the 
form of stamp taxes, rather than as special manufac- 
turers’ taxes or taxes, which are have 
been found difficult to enforce. 

The brighter side of the picture consists of the reali- 
zation in Congressional circles that business is not 
flourishing as it was in 1929 and that many lines of 
business are faced with hard fights to survive this tem- 
porary period. 

Hearings will be held by the Ways and Means Com- 
mittee and the Appropriations Commryttee of the House 
and the Finance Committee of the Senate before any 
new levies are decided upon, and there spokesmen for 
industries will be permitted to recite their side of the 


sales said to 


case. 

In considering possible taxes it should be remem- 
bered that much less importance is attached to Presi- 
dential recommendations or those of the Secretary of 
the Treasury in Congress than the public usually be- 
lieves. These reports provide little more than points 
from which the Congress begins its own studies, jeal- 
ously guarding its prerogative of the sole power of 
taxation. 

One expert, sometimes called in conference by Con- 
gressional committees, who declined to be quoted as 
he did not wish to differ publicly with the authorities, 
already has given it as his opinion that the measures 
proposed by Secretary Mellon may be insufficient to 
put the budget itself on a balanced basis. 

Secretary Mellon recommended making income taxes, 
both personal and that 
higher rates would apply on taxes paid in 1932 on in- 
comes earned during the past year. There is abundant 
precedent for this, particularly in the recent history 
of income tax reductions, but immediate oppositicn was 
aroused 


corporation, retroactive so 


among a large Democratic group for whom 
Senator Harrison of Mississippi acted as spokesman. 

At any session during the past decade it would have 
been possible to gauge the force of such opposition, but 
that is not possible now. The Democratic voice is the 
voice of authority in the House, although the Demo- 
cratic attitude there will not be known until cohesion 
has been developed. In the Senate, the Democrats 
could carry easily any measure on which they could 
get the support of four of the so-called insurgent Re- 
publicans. This compromise is assured a prominent 
place in all legislative negotiations and where compro- 
mise is possible a correspondent would be inviting dis- 
aster to attempt to predict results. 

Virtually nothing will take form in either the House 
or the Senate before December 15 and on January 1 
the picture probably will remain muddled, despite nu- 
merous pledges to expedite taxation and relief legisla- 
tion. 

The task alone of reading and sorting the thousands 
of proposals will occupy committee chairmen and party 
leaders for a few weeks at best and only after they 
have completed their work will committees begin to 
function and, after them, the two houses of Congress. 
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Dr. Doran Issues Annual Report 


ASHINGTON, Dec. 14.—A substantial decrease 

in the amount of specially denatured alcohol pro- 
duced during the fiscal year ended last June 30, com- 
pared with the fiscal year ended June 30, 1930, was 
shown in the annual report of Dr. James M. Doran, 
Commissioner of Industrial Alcohol, which was reieased 
for publication today. This same decrease also was 
reported in the production of completely denatured 
alcohol. 

“The decrease was due largely to the business de- 
pression and to better supervision over the manufacture 
and use of denatured alcohol,” the report stated. 

“During the fiscal year ended last June 30, 37,172,740 
wine gallons of specially denatured alcohol were pro- 
duced, compared with 47,645,796 gallons of specially 
This shrink- 
age in production of specially denatured compared with 
a drop in production of all denatured alcohol in the two 
comparative years from 105,787,537 wine galluns to 
86,308,941. 

“A list of the principal users of specially denatured 
alcohol revealed that a total of 67,074,438 gallons of this 
product were consumed, indicating that production had 
been held quite low in order to permit the using of 
large quantities held in storage. Among the users of 
this product together with the quantity they consumed, 
were the following: 

“Barber-supply preparation, 60,594 wine gallons; bay 
rum, 198,384; chemicals and food products (including 
flavoring extracts), 7,508,027; dentifrices and tooth 
pastes, 40,956; deodorants and disinfectants, 133,631; 
hair tonics, 1,001,048; perfumes, 314,319; soaps, 175,- 
toilet preparations, 1,486,623, and toilet waters, 
1,453,231. 

“The modification of formulas for specially denz tured 
alcohol which is of great importance to both industry 
and the enforcement of the national prohibition act,” 
the report stated, “is being studied all the time in the 
Washington laboratory. 

“Substantial and important results are concinuing 
to be obtained in eliminating weaker formulas from 
certain lines of industry, thus reducing diversion and 
assisting the legitimate industry to secure denatured 
alcohol better adapted to its needs. 

“Research work is being conducted with the hope of 
further strengthening the specially denatured alcohol 
formulas with the view not only of safeguarding the 
alcohol, but also for the purpose of making these for- 
mulas adaptable for use in the arts and industries. 

“The policy of exercising extreme care in approving 
preparations manufactured with denatured 
alcohol has reduced to a minimum the illegal distillation 
of alcohol preparations for the purpose of obtaining 
potable alcohol for bootleg purposes. 

“Preparations which are susceptible of yielding po- 
table alcohol by simple distillation or manipulaticn are 
disapproved, and the addition of bona fide essential 
oils or ingredients that cannot be eliminated by simple 
distillation or manipulation are required. 

“The use of calol ethatate, a denaturant for ethyl 
acetate developed by the technical division over a year 
ago, has effectually prevented the diversion of ethyl 
acetate for illegal purposes.’ 


denatured alcohol in the previous year. 
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Recent Product Developments 


N the following columns appear descriptions of vari- 
ous new products recently placed on the 
perfumers 


market by 
toilet 
These new products have recently been featured 


and manufacturers of branded 
goods. 
in retail merchandising campaigns, and the information 
is presented from the standpoint of the consumer and 


through the kind co-operation of the manufacturers. 


“Evening in Paris” Lipstick 
Complementing the various new packages that 
Bourjois, Inc., New York City, has developed for its 
“Evening in Paris” line this past year is the new lip- 
stick container. This is effected in the bright dark blue 
characteristic of the line with silver toned edges. The 
Bourjois trade mark is impressed in the silver toned 
bottom of the stick with 
the name, “Bourjois” 
below. 

The lipstick contained 
in this case is also a new 
item; its chief feature be- 
ing its permanency. It 
is produced in six shades, 
orange, light, coral, bril- 
liant, medium and dark. 
The shape of the lipstick 
is also a change from the 
old one, the wedge point 
replacing that of the 
round. 

Bourjois is to be con- 
gratulated not only upon 
the attractive new lip- 
stick that has been added 
to this line but also upon 
the other items that have 
been repackaged this year. 


Cover Change on Dorothy Gray Week-End Kit 

The outer covering of the blue metal week-end case 
of Dorothy Gray, New York City, will in the future be 
covered with an extremely attractive new fabric with a 
criss-cross weave. Its delicate blue. The 
company states that it is “smart, new, practical and 
hard wearing.” 


tone is a 


The box otherwise remains exactly the 
same. 
Virtus Beautifier of Ph. H. Warshaw 

Virtus Beautifier is the name of a new medicinal non- 
alcoholic hair tonic that Ph. H. Warsaw, Prooklyn, 
N. Y., has recently developed. The company claims 
that “it keeps the hair in place and as a dandruff rem- 
edy it is superb.” 


Pond’s Skin 

A new economy size bottle of Pond’s skin freshener 

is being marketed by Pond’s Extract Co., New York 

City. The same shape as the four ounce bottle is used 

for the new size and holds two ounces more than the 
old bottle. 


Freshener 
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Bottle for Hand Lotion of Chamberlain’s 
A new bottle of very graceful outline and practica- 
bility has been 
selected as the 
container for 
Chamber lain’s 
Hand and Skin 
Lotion, manufac- 
tured by the 
Chamberlain Lab- 
oratories, Des 
Moines, Iowa. 
The striking label 
is effectively de- 
tan- 
peacock 


veloped in 
gerine, 
blue and black. 
A plastic top 
completes the en- 
semble and tops a 
package that is 
one of the most 
striking intro- 
duced in the field 
this year. We con- 
gratulate the 
company upon 
the production of 
this container. 


Nail 

The Glazo Co., Inc., New York City, has prepared 
an ideal gift for Christmas in its manicure set. A 
mottled plastic tray with pockets holds the contain- 
ers of liquid nail polish; nicotine, polish and cuticle 


Accessories of The Glazo Co., Ine. 


remover; cuticle cream; emery boards; orange sticks; 
cotton, nail file; and a nail tip whitener pencil. The 
bottles, as may be seen from the accompanying illus- 
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tration, stand in an upright position to avoid leakage. 
The tray may either be removed or left in the box. 

The color scheme of the ensemble is green and gold, 
which is conscientiously and effectively carried out in 
each item, including the box itself. 


“Soothene” of the Espy Corp. 

The Espy Corp., Milwaukee, Wis., has added to its 
line a new prod- 
uct, “Soothene,” 
a skin balm, emol- 
lient lotion, in a 
very substantial 
and attractive 
bottle. The label 
is effected in 
black and silver, 
the design being 
shown in the il- 
lustration at the 
side. Topping the 
bottle and in har- 
mony with the 
label is a plastic 
closure. 

The company 
advises us that 

“Soothene” is not 

sticky; that it 

smoothes away 


sh a rae 7 . 
WARE: SD a: 
roughness, re- 


lieves and prevents chafing, sunburn, chapped skin and 
other irritations. It acts as a perfect 
lotion and powder base. 


after-shaving 
They also recommend it for 
softening, bleaching, cleaning and 


refining the skin. 


Novel Packing Develops British Trade 


To keep ahead of one’s competitors is the great aim, 
now as never before, of all in the perfumery trade. 


The result is a higher standard of artistic packing and 
displays in every branch of the industry. A good ex- 
ample of this is shown by the introduction of triangu- 
lar display box containing Potter & 
cream jars. Not only is each jar in itself a dainty and 
distinctive package, but the new shaped display box 
enhances its attractiveness and immediately calls at- 


Moore’s powder 


tention of potential buyers. The jars themselves have 
black screw tops with golden centers which contrast in 
a most pleasing way with the color of the cream which 
shows through the glass container. 

The not 
stop here, but inserts in each display box a slip sug 


manufacturer, however, is satisfied to 
gesting that sales are more readily effected by display- 
ing mirror and black cap alternately, as packed. The 
display box thus shows the top row of three jars. two 
of the black tops, and one of the mirrors dividing them, 
the mirror being the base of the jar. The second row 
consists of two jars showing mirrors only, while the 
last aperture is filled with one of the black top jars. 
This box also is used in the form of a combined dis- 
play box and stock cabinet, the former being fitted on 
the top of the cabinet, which is a square cardboard 
box of the same pattern, and in which are packed for 
stock purposes eighteen jars each in a small carton. 
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Loose Powder Vanity of Poray 

A very unique loose powder vanity has recently been 

presented by Po- 

ray, Inc. Chi- 

cago, Ill. From 

the accompany- 

ing illustration it 

may be seen that 

the powder is 

contained in the 

grooves of a slide 

which pulls out 

at the bottom of 

the Suffi- 

cient powder is 

obtained in this way for use. If too much is contained 

in the tray it may be returned by pushing back the 

slide. In this way no powder is wasted. The case is 

filled from the inside by removing the disc on which 

the powder puff lays. It is developed in both the single 
and the double. 

The outer case of the vanity is in keeping with the 

novel 


case. 


inside. The case effected in two tones, may be 
had in either, green and silver; red and silver; blue 
and silver or black and silver baked enamel which the 
company claims will not crack. 
Another unusual feature of 
vanity is its method of closing. 
catch to get out of order. 


the mechanism of the 
a ; 
There is no clasp or 
The pulling out of the pow- 
der tray releases the top. 


Princess Pat Line Repackaged 


Princess Pat, Ltd., Chicago, has repackaged its entire 
line of toilet preparations. The bottles that have been 
selected for the lotions are artistic glass jars, as may 
be seen from the illustration above, topped with plastic 
many 
pastel shades, and on the back or side of each bottle is 
a label giving the description of the product together 
with directions for its use. 


closures. The labels are developed in colored 
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“Reconditioning Oil” Added to Ogilvie Products 


“Reconditioning Oil” is the latest addition to the prod- 
ucts of the Ogilvie Sisters, hair specialists, New York 
City. This oil is the result of considerable experimen- 
tation in the company’s laboratories under the super- 
vision of Miss Clara Ogilvie. It is designed for use 
for a hot oil shampoo, and Miss Clara states leaves 

the hair “smooth 
soft and elastic.” 
It is particularly 
useful in sham- 
pooing after per- 
manent waving 
when the hair is 
apt to be brittle 
and 
many 
ends. 
The bottle devi- 
from the 
usual contour of 
the other Ogilvie 
containers; it is 

a substantial 
broad bottle with 
an outer cellulose 
cap in red. The 
label is effected 
in buff with 
rest of the Ogilvie 


there are 
broken 


ates 


brown printing in keeping with th» 
Sisters’ products. 

Not only will this product be used in the treatments 
at the various Ogilvie salons, but will be packaged for 
sale to those desiring to use it at home. 


New Lablache Face Powder 
The Ben Levy Co., Boston, Mass., has recently intro- 
duced to the market a “Lablache” face powder 
that is known as “Margie.” This powder is a new 
shade that is reported to blend with any complexion. 


new 


” 


New British Powder Box 
A novel idea in powder boxes has just been introduced 
in London by Calmon & Neate, Limited, toilet prepara- 
tion manufacturers. The device supplying the powder 
is regulated by a winder similar to 
that of a watch. By simply turning 
the winder, in exactly the same way as 
one would wind a watch, the powder is 
forced up through the sifter so that only 
the amount obtained. No 
waste can occur, as unless the winder is 
turned it is impossible for any powder to 
come to the The puff fits 
snugly on the top of the sifter, so that 
all the user has to do is to lift the puff, 
turn the winder, and take off the powder 
brought to the top. A flat hinged lid let 
into the enables refills 
to be inserted when required. The boxes 
are supplied in many attractive designs, 
their compactness, utility. 
should make them a_ popular 


required is 


surface. 


base of the box 


and and 
novelty 


item. 
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Matchabelli’s Bath Essence, “Abano” 


To the bath essences manufactured by the Prince 
Matchabelli Perfumery Corp. has been added a new 
known as “Abano.” The odor is one of spicy 
woodiness that is most pleasing and refreshing in the 
bath. 

A most 
tive 
bottle 
adopted as con- 
tainer for this 
new product. As 


odor, 


attrac- 
elegant 
been 


and 
has 


shown in the il- 
lustration the 
bottle consists of 
alternate 
and ground glass 
and a 
ground glass top. 
The stopper, like 
the bottle proper, 
has the alternate 
stripe effect. 
With each bottle 
comes a sprinkler 
top. The 


stopper 


clear 


sections 


glass 
can be removed and the sprinkler inserted. 
This is more practical as in this way only the few 
drops necessary for perfuming the bath are obtained 
at a time. 

label is effected in buff with the crown trade 
mark and printing in a dark reddish brown. This is 
repeated on the outer container. 


TL a 
a iit 


Perfumes of Grenoville 
The Groville Sales Co., New York City, has presented 
to the American market 
Grenoville. 


several new perfumes of 
One line that is being given especial promi- 
nence is the “Byzance” line which is pictured in the ac- 
companying illustration. As may be seen from this 
photograph the packages are modernistic in design, be- 
ing developed in black, tan and silver. The odor By- 
zance is a true gardenia of very lasting quality. 

Other lines being featured by the company are “Casa- 
nova” and “Chaine d’Or.” The latter is a floral odor at- 
tractively packaged in shark’s skin boxes. 
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E. E. A. Stone Heads Insecticide Group 


HE annual election of officers closed the 
meeting of the Insecticide and Disinfectant 
Manufacturers Association convention at the Hotel 
New Yorker, New York City, the week of December 7, 
resulted in the election of Evans E. A. Stone of Wil- 
liam Peterman, Inc., New York, as president. Mr. 
Stone succeeds Dr. Robert C. White of Robert C. White 
Co., Philadelphia, who becomes a member of the board 
of governors. Other officers elected were Peter Dou- 
gan, Merck & Co., Rahway, N. J., first vice-president; 
Samuel H. Bell, Koppers Products Co., Pittsburgh, 
second vice-president; John Powell, John Powell & Co., 
New York, re-elected treasurer; and Harry W. Cole, 
Baird & McGuire, Holbrook, Mass., re-elected secretary. 
The directors include in addition to the officers, Dr. 
White; W. J. Andree, Sinclair Refining Co., New York; 
C. C. Baird, Baird & McGuire; J. L. Brenn, Huntington 
Laboratories, Huntington, Ind.; F. A. Hoyt, Frederick 


which 


EVANS E. A. STONE JOHN POWELL 
Disinfecting Co., Atlanta; H. W. 
Products Co., Pittsburgh; M. M. 
infecting Co., New York; C. P. McCormick, McCormick 
& Co., Baltimore; Dr. C. H. Peet, Rohm & Haas Co., 
Philadelphia; W. J. Zick, Stanco, Inc., New York; and 
S. S. Selig, V. Selig & Co., Atlanta. 

The meeting opened on December 7 with the annual 
president’s There followed reports of the 
standing committees, many of which were of consider- 
able scientific the 
and disin- 
were also delivered by 
Harold E. Mordan of New York on “Advertising and 
Industry.” Mr. Mordan was formerly business man- 
the “Save the Surface” 
paint varnish 


Hamilton, Koppers 


Marcuse, West Dis- 


address. 


and technical interest from stand- 
point of the manufacturer of 


fectants. Special 


insecticides 


addresses 


ager of campaign, conducted 
by the manufacturers and hence 
in a position to speak with some authority on this 
topic. Dr. Charles L. Williams of the U. S. Public 
Health Service spoke on “The Rat Flea as a Disease 
Carrier”; Robert W. Belcher, manager of the North- 
eastern Division of the U. S. Chamber of Commerce, 
discussed “Opportunities Ahead,” while W. F. L. Tuttle 
publisher of Groceries and the Chain Store Review, 
forecast the opportunities of the manufacturer of in- 
secticides in the grocery store field. 


and 


Two reports of interest to our readers were those 
of the committee on liquid soaps and the standardi- 
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California Association Meets 


HE California Association of Cosmetic Manufac- 

turers and Distributors, had a most successful 
meeting November 10 at the Pig’N Whistle Cafe, 6714 
Hollywood boulevard, Hollywood. There were over 
thirty-five present for the dinner, which was served 
prior to the meeting. 

Many matters of importance to the cosmetic industry 
were Foremost among them, the proposed 
10 per cent tax that the City of Los Angeles was try- 
ing to levy upon the sales of cosmetics. The associa- 
tion is taking active steps to oppose this legislation, 
and many members have appeared at the City Council 
Chambers to personally give their views to members of 
the City Council. At the present time it appears doubt- 
ful that this legislation will be passed, however the 


discussed. 


association is on the alert and watching every move. 

A pleasant address was given by Bert Butterworth, 
former president of the Los Angeles Ad Club. The talk 
referred to the “Co-ordination of Trade Journal Ad- 
vertising with Radio Programs.” George Laws of the 
Illustrated Daily News of Los Angeles, also addressed 
the meeting with the very interesting subject of “The 
Business of Beauty.” 

The attendance was most gratifying, and it appears 
that the new the active sup- 
port of the manufacturers in 
California. 


association will receive 


majority of cosmetic 


McKesson & Robbins Wins 


Magnesia Case 


Milk of 


A decision of far-reaching importance to the drug 
handed the United States 
Appeals for the Second Circuit, affirm- 
the United States District Court for 
Connecticut which held the registered trade- 
marks, “Milk of Magnesia” and “Leche de Magnesia”’ 
and authorized their The decision 
handed down in a suit brought by McKesson & Robbins, 


trade has been down by 
Circuit Court of 
ing a decree of 
invalid 


cancellation. was 


Inc., against Charles H. Phillips Chemical Co., which 
had registered the two trade-marks in 1905 and 1909, 
respectively. 

the “Milk of 
was first affirmed by the Circuit Court of Appeals last 
the however, the Circuit 
Court reversed the Judge Thomas of the 
United States District Connecticut 
the cancellation of the trade-mark employing the Span- 
On the petition 
of McKesson & Robbins, Inc., for a rehearing, the Cir- 


Cancellation of trade-mark Magnesia” 


August. In same decision, 
ruling of 
Court for ordering 
ish translation “Leche de Magnesia.” 


cuit Court of Appeals reconsidered its decision and on 
held, Manton dissenting, that the 
was to a decree cancelling the 


Judge 
entitled 


December 8 
cemplainant 
trade-mark “Leche de Magnesia” as well as the mark 
“Milk of Magnesia.” A mandate to this effect to the 


District Court was issued on December 11. 


zation of these products. They were presented by V. 
W. Milder and D. J. Bachrach respectively. About 150 
attended the annual banquet which was featured by 
excellent entertainment and by another edition of the 
Bug and Germ Gazette a humorous publication which 
pointed in pleasant fashion to the faults and foibles of 
the trade and its members. 
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Who Will Make Money in 1932? 


Business Will Go On, and Those Who 
Go After It Will Get It 


by 


MANUFACTURER with whom I talked a few 
A days ago drew our interview to a close with 
these words: 
“Out there in the factory there’s a 
skeleton force working three days a week. 
It’s been that way for months. But 
there’s going to be a change in business 
conditions soon: I can see it coming now. 
And when the tide turns I’m going to take 
the $50,000 $100,000 you'd me 
spend in advertising and go out and make 
a bundle of money with it blamed 
sight more than I could make off the in- 
creased trade that advertising might 
bring So when you ask how 
much I’m going to spend for advertising 
in 1932, my answer is, not one blankety-blank dollar!’ 


or have 


a 


me, me 


“Yes,” I replied, “and where will your business be on 
December 1, 1932? All through 1931 you’ve been cut- 
ting down your advertising until there isn’t much left 
of it, and your business has been going down until 
isn’t left that. 
for ar the 
you’re alive, or ever have been.” 

I left 
self, just how 
throughout the 
country are today 


much of 


there Stop advertising al- 


together a and consumers will forget 


him thinking that over, and wondering, 
of 


my- 


many thousands business 


———— 


men 


following 
cisely my friend’s 
of thought 

argument. 


pre- 


line 
and 
My guess is that 
Wall Street will 
eventually get 
millions of 

which 
uf 
and 


many 
dollars 
c 


man ” 


turers 


a 
mer- 
ought to 
spend in advertis- 
ing. 
There 
many plausible 
arguments of- 


chants 


are 


fered against ad- 
vertising just at 
present, but I 
think the rebut- 
tal to all of them 
was neatly 
expressed by 
Earnest Elmo 
Calkins in a 
cent magazine 
article. In speak- 


very 


re- 


Leroy 


1'0 CERTAINLY BE CRAZY IF 

I DIDNT LAY ASIDE & PART 

OF THE CROP FOR SEED! 
A(T OOESN’T GROW ALL BY 


XA NEL, BY Go 


orl an 
> 


SS 


Sta 
a 


I= 


Fairman 
ing of the consuming public he said: “We got them 
to buy through advertising when money was plenty. 
Do we expect them to buy without advertising when 
money 

Wise 


pockets 


searce?” 


Is 


words, those. When people’s 
with and 


they were actually searching for reason- 


were bulging money 
able excuses for spending it we advertised 
as a matter of course. Now, when pocket- 
books are thinner, and people are weigh- 
ing carefully the qualities of every prod- 
uct they buy, we sit tight and say noth- 
ing. the 

least. 
Some people who ought to know better 
are saying nowadays that advertising has 
fallen down on its job. I can’t see that. I have never 
been in the least interested in that particular form of 
the shell that Wall Street, but 
friends who are addicted to it have told me that among 
the stocks which have best withstood the rigors of de- 
and the of the have been 
those of the manufacturers of heavily advertised goods. 
More direct evidence of the good advertising has 
done in the past year is not lacking. 


Very queer reasor’ng, to say 


game is practiced in 


pression onslaughts bears 


A survey of 102 
large companies recently made by the Advertising Fed- 
Amer- 

that 
firms 


eration of 
ica showed 
‘“*those 
had _ in- 
their 
in 


which 
ad- 
1930 
over 1929 made a 
58 per cent bet- 
ter profit com- 
parison’. than 
de- 
The 
in- 
creased their lead 
in 1931. In 
other analysis 
covering 70 large 
the Re- 
Seare h Bureau 
that local 


business recovery 


creased 
vertising 
' 


UY 


which 
it. 


those 
creased 
same firms 


an- 


cities 


found 


has been under 


way for some 
the 


where 


months in 





cities 
newspaper adver- 
tising has been 
relatively the 
heaviest, while 
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farther behind in the cities 
where advertising lineage is relatively the least.” 
Another study of 72 companies making larger profits 
in 1931 than in 1930 showed that three-fourths of them 
had increased or maintained their advertising appro- 
priations as compared with 1929. The remaining one- 
fourth had reduced their advertising appropriations by 
The 1931 profits cf the groups of firms 


tal business is lagging 


13 per cent. 
which increased their advertising was slightly 
than 100 per cent greater than the profits of the group 


more 


in which advertising was reduced. 

That the fallen so fast 
and so far during the past two years is not altogether 
the fault of advertisers. Many have found themselves 
financial straits that the money 
ing could not possibly be Advertising as well 
as other way 
out of it. 


volume of advertising has 


in such for advertis- 
raised. 
expenses had to be cut; there was no 

On the other hand, it is undoubtedly true that a 
great many found that retrench- 
ment was upon advertising 
as a non-essential which could be eliminated or greatly 
curtailed without their business. 
This alwys happens in times of depression. J have 
never known it to fail. When sales begin to fall and 
general conditions bad the manufacturer’s first 
thought is to put forth extra effort to maintain his 
volume. When this proves to be impossible, his next 
thought is to maintain profits and dividends at their 
normal level. Cutting costs and expenses is the ob- 
vious step. The first thing to catch the eye of the 
man bent on retrenchment is the advertising. That 
can be reduced or eliminated without curtailing office 
forces, sales forces, factory forces; without interfer- 
ence with the normal processes of his business as they 
go forward 


who 
once 


manufacturers 
necessary at seized 


serious detriment to 


are 


under his own eye and under those of 
Goodwill and the natural demand for 
his product will, he hopes, maintain enough volume of 
consumer sales to stave off serious trouble. 

It doesn’t work that way. It never has. The manu- 
facturer who stops his advertising in times of depres- 


sion multiplies his 


his associates. 


instead of lessening it. 
First he loses sales by reason of the general curtail- 
ment in buying, and, second, he loses more sales be- 
fickle the 
public always is, buy from his competitors because he 
no longer reminds them to buy from him. Out of sight, 
out of mind, is often a rule of The 
dependable standbys who go on buying the same prod- 
ucts year after year, 


distress 


cause his old customers, and forgetful as 


too business. 
no advertising, 
to maintain the and 
And this is particularly true 
in a business like toilet products, where the buying 
public is always looking for novelties, innovations and 
improvements. 


advertising or 


form too small a group sales 


profits of any business. 


There is another side to the picture. 
works no miracles. back 
prosperity. If advertising were restored, over night, 
to the volume of the early part of 1929, 


ditions would not beunce back to meet it 
manner of means. 


Advertising 
Advertising cannot bring 
business con- 

not by any 
Those advertising practitioners and 
protagonists who are now so loudly claiming that a re- 
sumption of advertising in full force would bring out 
all the hoarded dollars and set the wheels of all fac- 
tories to spinning full time deceive themselves and 
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those who listen to them. They do the advertising 
business and industry as a whole a serious disservice 
by preaching such a false coctrine. 

Advertising in 1929 was running wild. Expendi- 
tures were in many cases excessive in many more cases 
ill-judged. Business was good and money was pienti. 
ful, and advertising became much more of a hilarious 
jey-ride than a investment. Those 
riotous days have gone; for my part, I don’t care if 
they never come back. 

Although I am not at all an advocate of hoarding, 
I am not money respected once more. 
Back on the farm, when I was a boy, money was hard 
Those who had it, earned it by the sweat 
of the brow; by close and painful application to the 
appointed task. Having acquired it, they had a whole- 
some respect for it, and parted from it reluctantly. 

The purchase of such minor commodities as a new 
broom for the kitchen, or a new fork for the barn, was 
made only when the old one was worn out, and the 
replacement with careful view to the 
quality and service which were built into it, and not 
for the varnish on the handle. Such major purchases 
as a new buggy, no matter how ardently desired by 
us youngsters, were discussed for a year or two before 
they were consummated, and 


serious business 


sorry to see 


to come by. 


was selected 


seemingly endless dis- 
cussions as to the biggest money’s worth preceded the 
actual selection. 

Having secured the new buggy, we prized it, were 
proud of it, and took the best of care of it. We did 
not trade it in the next year, at a fraction of what it 
cost, merely because a later model had red wheels and 
a nickel whipsocket instead of a leather one. The per- 
nicious doctrine of obsolescence had not been invented, 
and the installment plan was unheard of. We spent 
no money unless and until we had it; if we had mort- 
gaged our earnings a year ahead for the purchase of 
things we did not need, respectable society would have 
classed us with the village drunkard and ne’er-do-well, 
and father would have made a new will. 

A far cry, indeed, from those days to 1929. 

I am far from believing that the old days were the 
best days. I have no wish to return to the days of 
the kerosene lamp and the ox team. But the pendulum 
of progress swung too far. 

I should like to see a return to sanity in advertising. 
I should like to see every manufacturer of a worthy 
toiletry among the advertisers of 1932. I should like 
to see a state of affairs which would make it possible 
and profitable for every manufacturer to advertise. It 
would help restore general prosperity, it would help 
every individual manufacturer, it would be of  in- 
calculable benefit to the industry as a whole. 

In such circumstances, 
build up great 
be a benefit to society and to the industry. 


fewer manufaciurers might 
fortunes, but that, I maintain, would 
I had far 
rather see four manufacturers using half a page cach 
than one manufacturer using a double truck in colors. 
The magazine boys won’t agree with me; it is easier 
for them to secure one advertiser than four, and it’s 
a lot more work and bother to take care of four than 
one. It’s more work for the advertising man, too; but 
far more satisfaction and money in the end—and los- 
ing one account wouldn’t mean a disaster as it so often 
does now. 


The American Perfumer 





sing 
vice 


ndi- 
Ases 
nti 

ious 
hose 


e if 


ing, 
ore, 
lard 
veat 
the 
ole- 
y. 
new 
was 
the 
the 
not 
ases 
by 
fore 
dis- 
the 


vere 

did 
it it 
and 
per- 
ited, 
ent 
ort- 
> of 
lave 
vell, 


the 
: of 
lum 


ing. 
‘thy 
like 
‘ible 
It 
nelp 
in- 


ight 
yuld 

far 
ach 
ors. 
sier 

it’s 
han 
but 
los- 
ften 


ner 





What I am getting at is that, in my opinion, the new 
respect for money which we now see on every side 
means advertising must do a better job, a more con- 
structive job. 

There are signs of this improvement now. If we 
could analyze the advertising of those firms which, as 
the Advertisine Federation’s survoy showed, have 
maintained or increased their profits in the past year, 
I believe we would find that it has contained a min- 
imum of blue sky and ballyhoo, and has hewed close 
to the line of sane and sensible selline. And as other 
edvertisers come back, thus increasing the competition 
they have to meet, still further improvement along 
these lines will become manifest. 

The new respec’ for the dollar which we see all about 
us necessarily makes business more highly competitive 
than ever. People who take care of their money “shop 
around.” They compare values. They read adver- 
tising, and carefully weigh competitive claims. They 
ask, more insistently than ever, “Why should I buy 
this product; what will it do for me?” 

Therefore, the manufacturer who follows the ex- 
ample of the man I quoted in the first paragraphs of 
this article and resolves not to spend a blankety-blank 
dellar for advertising in 1932 will make a serious if 
not a fatal mistake. There will be a big’ business 
done in toiletries in 1932 and somebody is going to get 
it. Failing to ask for it simply means yielding the 
field to the big tellows who will ask for it. 

It is in the interest of the industry that members 
of it advertise during the coming year. It is in the 
interest of every man who advertises in this journal 
limiting the- number of active buyers of basic materials 
means 2 continual scrap, on a price basis, for the 
business of a few concerns, while increased activity 
all along the line insures a spread in demand which 
mekes orders easier to get and more profitable to 
hendle. 

Advertising for the sake of advertising is played 
out. Advertising just for the sake of being secn in 
the company of the big guns in business is played out. 
Advertising of the blue sky and ballyhoo type is on its 
last legs for the time being—I hope forever. Now is 
the time for the manufacturer of a good product, or 
line of products, to buy a reasonabie amount of space 
in the right publications, and in it tell the people just 
what he has and why they ought to buy it. Compe- 
tition, in terms of advertising space, is lower than 
it has been for years. The small advertiser has a 
chance to be seen and heard. The man who estab- 
lishes himself in the public mind now will be in line 
for his share, and more than his share of the increased 
business which will come in a flood when prosperity 
returns. 1933 may be too late for the kind of a con- 
structive job that can be done in 1932. 


California Demonstrators Must Hold License 


According to an opinion rendered by U. S. Webb, At 
torney General, demonstrators for various creams and 
beauty preparations must havé licenses as cosmetolo- 
gists in California. This subject was brought up by a 
query by Carlos W. Huntington, director of the De- 


partment of Professional and Vocational Standards. 
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Discuss Free Deals 
N accordance with actions recently taken at the 
N. A. R. D., N. W. D. A. and F. W. D. A. conven- 
tions, a conference of retailers and wholesalers was 
held December 8. 

S. C. Henry outlined the attitude of the N. A. R. D. 
with respect to so-called free goods deals. E. L. New- 
comb outlined the work of the N. W. D. A. on this sub- 
ject and presented each in attendance with a copy of 
N. W. D. A. Statistical Division Bulletin 17 on “Free 
Goods and Principles of Practice Outlined” by H. J. 
Ostlund. 

The conference next entered into a discussion of the 
problems involved during which all in attendance took 
part, and the following motions were carried: 

1. That we condemn the offering of excessive 
amounts of free goods in deals which offers lead to 
trade demoralization, that where free goods are offered 
they should be in the ratio of one free to the dozen or 
in rare or in the case of seasonal goods not more than 
two free to the dozen and that deals should be of a size 
to be readily absorbed by retailers. 

2. That, when a manufacturer who offers free goods 
receives an order for his products which calls for free 
goods he should ship the free goods directly to the 
wholesaler with the order. 

3. That, wherever practicable free goods and the 
goods with which they are given should be included 
in unit shelf packages or shipping cases, the packages 
and shipping cases being labeled as containing free 
goods and the amount therein. 

The following was also unanimously approved: 

“Wholesale druggists should strictly observe manu- 
facturers’ reques<s relative to the period during which 
so-called free deals are offered and manufacturers 
should make every effort to see that deals are released 
to all retailers in a given district at the same time.” 

A motion was also carried, that free goods offered 
with deals should be of the same item as the bulk of 
the deal itself. 

Another resolution was as follows: 

“We heartily endorse the resolution of the N. A. R. D. 
adopted at its 1931 convention, on combination item 
deals. We emphatically condemn and disapprove this 
type of deal and urgently request that manufacturers 
discontinue offering such deals.” 

A committee consisting of S. C. Henry, R. E. Lee 
Williamson and E. L. Newcomb will be appointed to 
confer with manufacturers or associations and pre- 
sent the views of retailers and wholesalers. 

Coming Conventions 

Fourth National Symposium of the American Chem 
ical Society, Sterling Chemistry Laboratory of Yale 
University, New Haven, Conn., Dec. 28 to 30, 1931. 

American Beauty Congress, Hotel Astor, New York 
City, February 1 to 3, 19382. 

Second Annual Packaging Exposition, Palmer House, 
Chicago, Ill., March 7 to 13, 1932. 

Annual Mid-West Trade Show, Hotel Sherman, Chi- 
eago, Ill., March 28 to 30, 1932. 

International Beauty Shop Owners’ Exhibition and 
Convention, Hotel Astor, New York City, March 14 to 


17, 1932. 
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F iltering of Lotions 


Correct Filtration, Important to Satisfactory Products 


by Francis Chilson 


Consulting Production Engineer 


HE removal of matter from lotions 


may be divided into three distinct steps: 


suspended 


Straining, which removes simply the coarse par- 

ticles from the liquids, and which, as an 
operation in itself, is limited to the class of 
lotions that are too heavy to be filtered 
as, for instance, the various vegetable 
mucilages, and also those containing fine 
precipitates left in the 
Calamine lotion and liquid 
powders fall in the latter class. 

Actual filtration comes next, and, in this 
operation, all solid matter is removed. 

But still 


finer than filtration, namely polishing or 


required to be 
finished lotion. 


there is another subdivision, 
clarification, which is the removal of fine 
impalpable bodies that will pass through the finest of 
filter media—or which, like the gums, will remain in 
solution and pass through the filter medium and later 
crystallize or flocculate. These crystals or gummy fila- 
ments will float about in the lotion and becloud it. In 
this case the filtering device or mechanism will accom- 
plish the clarification with some extraneous aid such 
as refrigeration, the addition of filter aids, or, in cer- 
tain cases, the addition of albuminous substances to 
cause flocculation before filtering. 

When a lotion becomes cloudy on standing the cause 
usually lies, as stated, in the failure to eliminate ma- 
that 


This is sometimes due to the presence of small quanti- 


terials will crystallize or flocculate on standing. 
ties of incompatible fats or gums and often it is caused 
that is, insufficient mix- 
An example of this is the fine scum 


by improper homogenization 
ing or dispersion. 
that forms in non- 
ulecoholic lotions 
from the 
tion of the per- 
fume oils. If the 
-loudiness 


separa 


occurs 
(as in perfumes) 
when the liquids 
have been subject- 
ed to 


peratures, 


lower tem- 
then it 
is probably due to 
the formation of 
minute 
tals 


times 


wax 
and 


“ropes” of 


crys- 


some- 


gummy slime. The 
only way to avoid 
this condition is to 
refrigerate the liq- 
before filter 
ing them. For a A 
years 


uids 
FILTER INSTALLATION: 


great many 
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the leading perfume houses have followed this proce- 
dure. Often cloudiness will occur owing to the presence 
of chemicals that will react and which will later pre- 
cipitate. And equally often cloudiness is 
caused by crystallization due to an excess 
Many of these 
particularly the latter ones 
can be avoided by slight changes in the 
formula. In other 
be avoided by 


of a particular chemical. 
conditions 


“ases the trouble can 
filtration methods. 

The importance of brilliancy cannot be 
overemphasized. It is this which makes 
a preparation appealing to the eye. It 
is a quality that is not limited to the 
clear liquids alone. All liquids, regardless 
viscosity, can and should be 


proper 


of color or 
brilliant. 
Under ordinary circumstances brilliancy can be se- 
cured by filtration through one of the mechanical filters 
furnished with a filter pad made of some such 
stance as asbestos mixed with fuller’s earth, etc. 
The whole problem of filtration therefore resolves 
itself into the employment of the right combination of 
filter medium 
the various 


sub- 


and, if necessary—filter aid. Essentially 


filtering mechanisms act merely as force 
pumps to bring the liquid to the media, to force it 
through and to carry away the filtrate. The best filter- 
ing mechanism in the world will not give the desired 
result unless it is fitted with the proper filter medium 
or bed. But to the other, as it is 
utterly impossible to filter many solutions without pres- 
sure of some sort. It is not to be inferred that there 


between 


one is necessary 


are not differences mechanisms. 
There are many. 
The and 
economy with 
which the opera- 
tion is carried out 
upon the 
nature of the fil- 
tering 


filtering 


speed 


depends 


mechanism 
shall 
later in this paper. 

It would be ideal 
for practical 
poses if 


as we show 


pur- 
exact 
classifications of 
liquids could be 
made, so that 
given a liquid of a 
certain one 
could instantly tell 
just what type of 
filter medium to 
use. But sucha 
‘lassification would 


class, 


PRESSURE FILTER IN CENTER, 
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be useless without a corollary classification of the 
nature of the suspended material, because of the fact 
that in any one given classification of liquids might 
contain an infinite variety of solid matter. 

Hence, the factors governing the selection of the 
filter media, filter aids—and to a certain extent the 
filtering mechanism—are: the nature and percentage 
of solid or material to be removed, the 
chemical nature and viscosity of the lotion to be fil- 
tered, and, finally, the volume of lotion required in a 
given time. 

Of the that encountered in 
lotions, those of a slimy or gummy character are most 
difficult to remove as they clog the filter beds and in- 
hibit further filtration. When this condition occurs 
there is only one remedy and that is to cease operation 
until the filter can be opened and the cleaned. 
Some filtering mechanisms, especially those used in very 
large scale operation, are so designed that the beds 
may be flushed with water or kind of 
without opening the filter at all. Sluiceways are pro- 
vided of course so that this undesirable matter can be 
run off into a tank or sewer. 


semi-solid 


various materials are 


beds 


some solvent 


As previously mentioned, lotions containing gums or 
waxes that are likely to flocculate or crystallize upon 
being subjected to low temperatures (in winter transit 
for instance) can be filtered by refrigeration. When 
volume warrants it a refrigerating tank can be built 
to cool the lotion previous to filling. What 
are: the tank, a coil and a small refrigerating unit. 
These can be purchased in the open market and the 
tank can be built in the plant with very little diffi- 
culty. If volume does not warrant the purchase of a 
refrigerating tank, that part of the lotion containing 
the flocculent material can be chilled with dry ice and 
filtered separately, the remainder of the water being 
added afterward. 


is needed 


Often clarification cannot be accomplished in any 
kind of filter and must be achieved in some other way. 
Some materials must be heated 
agent like gelatin or albumin. 


and clarified with an 
Such materials floccu- 
late and imprison the objectionable material so that 
removal is made easy—in most cases simply by skim- 
Some materials require heating—gelatin itself, 
for instance. Acid of certain kinds may require the 
addition of milk; and some materials like those contain- 
ing tannins cannot be clarified without the addition of 
a reagent. 


ming. 


It appears from the foregoing that successful filtra- 
tion can be accomplished only by trial and error. In 
determining the proper method, long practical experi- 
ence is a valuable Lacking this, a manufac- 
turer’s only recourse is to resort to the builders of 
filtration apparatus, most of 
laboratories for trials. 


asset. 


whom maintain 


testing 


Asbestos is perhaps the most common material out 


of which filter media are made and it is conceded to 


be applicable to the widest range of liquids. In the 


majority of cases the sheet asbestos sold especially for 


filtration is mixed with some of the clays. In addi- 
tion to asbestos there are available: filter paper, felt, 
canvas, twill, linen, hair, silk, mohair, 
cloth, china grass, and certain skins which 
chamois. 


camel’s wire 
resemble 
Of filter aids there are a great number in 
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addition to the 
trade 
ones. 
instance: 
paper pulp, cot- 
ton, 
wool, glass wool, 
kaolin, fuller’s 
earth, talc, kiesel- 
guhr, etc. Many 
of the trade 
marked filter aids 
mixtures of 
some of these. 
When it 
sential to decolor- 
ize or to 


common 
marked 
For 


asbestos 


are 
is es- 


deodor- 
number of 
materials like 
bentonite, ac- 
tivated 
etc., can be mixed 
with the filter aid 
or used separate- 
ly as 


ize, a 


carbons, 


need dic- 
tates. 

How should one 
use filter 
There two 
methods common- 
ly employed: The 
first (and in our 
opinion the best) 
a few pounds of 
the filter aid 
square 


aids? 


are 


TYPE oF Disc FILTER 
per 
yard of filtering area are mixed with water 
and run through the filter first. This coats the beds 
or discs with a uniform film of the filter aid so that 
when filtration is started, the filtrate will run clear 
from the beginning and will not have to be re-circu- 
lated. (A small quantity of the aid should be mixed 
with the lotion also.) The second method consists in 
mixing the aid with the and then running it 
through. In this case the first part of the filtrate 
usually will be cloudy and will have to be re-circulated. 
Practise will dictate the best method to follow. But 
the operation can be speeded up considerably by allow- 
ing the lotion to settle before filtering—or better still, 
run it through a strainer first to remove the bulk of the 
coarser particles. This will 
progress of the final filtration. 

With reference to the filtering mechanism employed, 


lotion 


materially assist the 


their differences lie in cost, design, floor-space, ease of 
cleaning, area of filtering space or bed, capacity pe1 
hour, etc. Given the same filter medium and the same 
amount of filter aid, the filtrate will be as clear from 
one mechanism as another. But the rate of filtration 
will differ. 

All filtering mechanisms may be classified as grav- 
ity, pressure, suction and centrifugal. Gravity filters 
may be of the open or closed type (the latter for vola- 
tile liquids), but they limited to that class of 
liquids of low viscosity and containing relatively small 
quantities of sediment. Naturally, they are the slow- 


are 


(Continued on Page 550) 
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MERRY Christmas and a 

Happy New Year to our many 
friends! As we enter upon the 
coming year we are full of hope for 
more prosperous times ahead, and 
we wish our subscribers, advertis- 
ers and other friends to share with 
us this hopefulness, and attack the 
numerous problems with a cour- 
ageous and fearless state of mind, 
for only with hope and courage can 
the conditions now existing be met 

and overcome. 
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The difficult days that we have 
experienced during the past year 
have imbued in us a spirit of co- 
operation and consideration which 
has made us a litthke more human 
and brought us into closer and 
friendlier relationship. This rela- 
tionship has been keenly felt by us 
in our association with the indus- 
try, and we appreciate the co-opera- 
tion it has given us. It has been 
our pleasure to serve the industry 
to the best of our ability, and we 
look forward to 1932 to the con- 
tinuance of our present cordial re- 
lations with our many old friends 
and the new ones we have been so 

fortunate in making. 
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The Industry’s Program 
Vv7HEN business is not as good as it might be, 
it is the fashion to complain of many things. 
One of the chief sources of complaint which has 
come to our attention in recent months is the 
paucity of statistics and facts about the toilet 
goods industry sufficiently authentic and sufficiently 
complete to form the basis of sound judgment re- 
garding the future. There has been a wealth of 
optimistic statements and there have also been 
some which were not so cheerful but the bases for 
almost all of them have been the prejudices or 
imaginations of their inventors. None 
founded on a detailed actual knowledge 

facts have not been ascertained. 

Another frequently voiced complaint, and one 
which seems to have some measure of justification, 
is that the government is steadily, and in some in- 
stances rapidly, becoming more and more interested 
in private business in toilet goods through 
measures of regulation and taxation. Still other 
troubles which are decidedly more vocal now than 
in more normal times are those relating to dis- 
tribution. Wastes in selling, cut prices, multiplica- 
tion of brands and items, counterfeiting, substitu- 
tion and many more are words heard on all sides. 
Everyone in the industry, apparently, has 
preconceived notion regarding all of these 
lems and is voicing that notion at top voice. The 
result is scarcely harmonious or pleasant to the 
listener. Nor is the net result calculated to be 
helpful. In fact it cannot but impress the observer 
outside the industry with an idea of chaos and con- 
fusion. 

Perhaps the industry need not give too much 
heed to the opinions of outsiders, but if it is to 
continue to progress, it must give heed to the con- 
ditions which have brought about this impression 
of confusion. And, unfortunately, the confusion is 
not limited to an impression. It is real and actual. 
Obviously, something must be done about it. 


has been 
for the 


some 
prob- 


Let us see what co-operative measures have been 
taken by toilet preparations manufacturers for the 
solution of their problems, the cleaning and order- 
ing of their house and the presentation of a satis- 
factory industrial front for the examination of 
those outside the industry. 

In legislative work, the record is excellent. 
Through the A.M.T.A, and its most efficient gen- 
eral counsel and Washington representative, ad- 
verse legislation has been defeated as often as it 
has been proposed. Cosmetic bills have failed in 
Congress and in the States. Tax measures have 
thus far been averted, and if they are enacted at 
coming sessions, conditions and not the efforts of 
the industry will be to blame. 
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On simplification of lines, styles and varieties of 
goods, nothing has been done by the industry itself. 
Excellent work of the Bureau of Standards and 
other governmental agencies has been of measure- 
able assistance to other industries. It has not helped 
toilet goods largely because the manufacturers have 
made no concerted effort to be helped. Rather have 
they rushed in exactly the opposite direction and 
by multiplying styles of packages, metal goods, and 
other accessories, have made large sections of the 
trade unprofitable. 

The same negative record exists with regard to 
co-operative work on selling costs and wastes, the 
determination of logical markets, planned produc- 
tion, statistics of distribution and volume. 
classification of markets and outlets, types and 
styles of products and numerous other matters. 
On all of these detailed information should be avail- 
able but absolutely nothing has been done. 

Other subjects such as demonstrators, counter- 
feiting, and price maintenance have been discussed 
and “resoluted upon” from time to time, but the 
only actual constructive work has been accomplished 
by small independent groups, loosely organized and 
brought together usually by the spirit and interest 
of some outstanding personality. 

The present condition of business and the dif- 
ficulties surrounding all types of industrial en- 
deavor not only afford an opportunity for co- 
operative work but virtually compel every industry 
to embark upon a constructive co-operative pro- 
gram. Many industries have already started such 
work and some have done much to relieve the ef- 
fects of the depression and to prepare themselves 
for the opportunities which approaching better 
times will afford them. There is no reason why the 
toilet preparations industry should not do likewise. 

Without taking up any question on which views 
diverge so much as to endanger the entire program, 
the industry as a whole should begin at once to 
find out what internal conditions and external 
trends will determine the course of its business 
during the next few years. To make such a de- 


sales 
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termination will require a study of numerous facts 
the compilation of certain important statistics, and 
the co-relation and interpretation of the informa- 
tion after it has been gathered. This could readily 
be accomplished by the right sort of permanent 
organization. 

Among the things which could be readily accom- 
plished by such an organization, possibly the most 
important would be the compilation of a body of 
useful statistics on distribution. The Bureau of 
the Census has thus far been the only source of 
statistics regarding toilet preparations. 

Other subjects which could be readily developed 
include, the location of raw materials, the avail- 
ability of suitable labor supplies, a study and re- 
port on new equipment developed for use by the 
industry, a survey of freight rates on finished 
goods to the principal markets and on raw materials 
from the principal centers of production. 

Eventually, the information might also include 
a regular report on unfilled orders, a regular report 
on stocks on hand, surveys and studies of new chan- 
nels of distribution, a careful analysis of overhead 
and to what items they are chargeable and 
what items now bear an undue share, and literally 
scores of other subjects of interest. 

Who can say that such information would not 
be interesting? Who would contend that there is 
not a pressing need for much of it? It cannot 
be had now because it does not exist. To bring it 
into being is a task which should be undertaken 
under the auspices of the entire industry. It 
be done in no other way. 


costs 


can 


By no means is this an adverse criticism of the 
A.M.T.A. and other organizations in the toilet 
preparations industry. They have done excellent 
work along the lines which they have chosen ana 
to which they have devoted their energies. Nor is 
it an argument for a new organization to undertake 
the work outlined above. Rather is it a plea that 
existing organizations consider seriously the ad- 
visability of expanding their activities, of creating 
permanent organizations and of inaugurating as 
effective work on the economics of the industry as 
they have accomplished in the legislative field. 

The function of trade associations has shifted 
rapidly during the last few years. They have be- 
come business organizations, reservoirs of informa- 
tion, planning units. Their place in the future of 
industry will be measured by the effectiveness with 
which they assist their members to look ahead and 
to prepare for future activities. Legislative func- 
tions should by all means be retained. They are of 
extreme importance. But they should be co-related 
with work along economic lines and thereby be 
made more effectual. 

The next five will many industries 
progress to greater heights than ever before. They 
will see others falter and flounder to hold or to re- 
gain their places in the plan of American economic 
life. It is not too much to say that those which 


years see 


progress will be those which are adequately or- 


ganized. We should like to see the toilet prepara- 
tions industry among them. 
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The Production Man’s Diary 
By 


Francis Chilson 


Lipstick Extrusion 
Some months back we wrote of our intention to look 
into the possibilities of extruding lipsticks as a means 
of speeding up the operation of making them. 
tigation of a great 


Inves- 
many samples, however, revealed 
only a very few that would not crumble when sub- 
jected to And 
stituting such a small 


pressure. these few exceptions, con- 
proportion of the 
amined, did not warrant prosecuting the investigation 
any farther. 


number ex- 


Face Powder Churning 

As reported last month in THE AMERICAN PERFUMER 
we made an experiment with a churn. But the test 
did not prove successful because of the fact the local 
dairy supply company where the test was made did 
not have on hand the right type of churn with which to 
fair test. All that was available was an old 
wooden single beater churn with a slatted baffle. What 
is needed is a double beater churn with solid baffles. 
The beaters revolving in opposite directions function to 


make a 


rub up the powder so that all lumps formed from zinc 
oxide or perfume oils will be eliminated and the color 
thoroughly ground. One thing was proved, however, 
and that was our surmise that the powder might stick 
It did. 


practicable a glass lined drum is necessary. 


to the wood. In order to make such a device 
Experi- 
ments looking to the design of a glass lined churn are 
now going forward and will be reported as soon as 


additional tests are made with the new equipment. 


Speaking of Powder 
Sifting 
distribution of 
mixing the powder 
Sifting before and again 
mixing the 
Regardless of how you handle your 
powder the important thing is that the color distribu- 
tion shall be uniform and thorough and the perfume 
well Very match exactly 
all batches of powder with a master sample. They 
mix until the color appears to be distributed and let 
it go at that. utterly 
While it is true that none but an expert could probably 
tell the batches of the 
powder, yet we are firmly convinced that the failure to 
match color shades exactly is the basic reason why 


Do you sift before or after mixing or both? 
after mixing is held to assist in the 
Sifting 
and keeps the seives clean. 


color. before assists in 


afterward assists in powder and in dis- 


tributing the color. 


dispersed. few companies 


This is wrong in principle. 


difference between two same 


women eventually become dissatisfied and change their 


allegiance to other brands. They may not know of 


course what is wrong with the powder. They simply 
perceive that they do not like its color as well as they 
from that 
pects for competitive brands. 
us that in ten years his company had never attempted 


did formerly; and moment they are pros- 


One plant manager told 


to match colors exactly; they got the batch very close 
to the line and allowed it to go out like that. Now if 
you think that this is a condition that affects only the 
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product of the smaller manufacturer buy several 
samples of well known powders in different places and 
then match them. 

A case at instance may be quoted to prove that one 
of the fails to match 
shades exactly. The representative of a 
certain company wanted the shades of this house 
matched. The matching was carried out and samples 
sent to the He promptly squawked, 
The samples submitted did not match those he had jn 
After an exchange of complimentary 


largest houses in the business 


European 


representative. 


his possession. 
cables the chemist at this end got sore and purchased 
five different samples of the same shades of powder of 
this particular manufacturer in five different stores, 
so that he would not get all the samples out of the 
same batch. He then examined them and discovered 
that no two of five samples of identical shades matched. 
The rachels for instance ranged from a sickly yellow 
to a dirty yellow verging on a light tan. 


The Need for Chemical Control 

The foregoing instance is one example of the lack 
of adequate chemical control in this industry. There 
are many others. This industry needs chemical con- 
trol badly. Not a hit-or-miss examination by a chemist 
whose duties also involve running the plant, research, 
copy writing, package design and a few other things 
that are often loaded upon them. We have seen several 
large plants which do not employ a graduate chemist at 
all. We have seen many—very many indeed—in which 
the chemist is a jack-of-all-trades. But we have seen 
but very very few where control chemists are employed 
for control work alone—research being left to other 
chemists specially employed for that purpose. In this 
respect this industry lags behind innumerable others. 
Rigid standards should be set up for raw materials 
and all raw materials checked against them 
they are used. Similarly finished product standards 
should be set up and every batch checked against them 
before it is allowed to go to the stock room. But you 
cannot expect a chemist to do this thoroughly and at 
the same time do equally well a host of other jobs. 


before 


Protest Duty of Beauty Boxes 


The classification of cardboard boxes with mirrors 
on the inside of the lid at 50 per cent ad valorem un- 
der paragraph 230 of the Tariff Act of 1922 or para- 
graph 230(b) of the Tariff Act of 1930 was protested 
by C. J. Bates & Son, Bridgeport in protest 374009-G, 
etc., and was claimed dutiable at 5 cents per pound and 
20 per cent ad valorem under paragraph 1305 of the 
Tariff Act of 1922 or 1405 of the Tariff 
Act of 1930. 

Another protest of a similar nature by the Globe Im- 
port Co., et al., New York (protest 393835-G, etc.), 
claimed that toilet boxes of paper classified at 50 per 
cent ad valorem under paragraph 230 of the Tariff 
Act of 1922 should be returned for duty at 5 cents per 
pound and 20 per cent ad valorem under paragraph 
1305. 

In both instances, Justice J. Sullivan in T.D.’s 18155 
and 18158 respectively, upheld the claims in accord- 
ance with stipulation of counsel and on the authority 
of Bamberger v. United States (T. D. 44501). 


paragraph 
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Algerian Geranium Oil 


Continuation of Description of the North African Industry 


by Dr. Ernest S. Guenther 


Chief Research Chemist of Fritzsche Brothers, Inc. 


HERE are 
geranium 


varieties of 
variety 


more than six hundred 
known to the botanist; the 

grown in Algeria is 
Ait., the same as in Reunion. It has 
been cultivated in Algeria for about sixty 
The essential oil develops in the 
green parts of the plants, particularly 
in the leaves. On closer observation the 
oil-bearing cells can clearly be seen with 
the naked eye; they are distributed over 
the upper cell layer on the surface of the 
leaves which often gives the plants a 
shiny satin-like appearance. The oil 
seems to be contained in the cells, partly 
free, partly as geranyl] glucoside. 

Gerarium is a strong plant and grews 
rapidly. It is, sensitive to 
is killed at temperatures lower than +3° C, 
reason the 


Pelargonium graveolens, 


years. 


however, frost and 

Fer this 
plants cultivated in Southern 
France near Grasse freeze regularly in the winter and 
must therefore be replanted every spring. 


very 
geranium 


In Algeria 
where the climate is much milder and where the win- 
ter temperature averages around 10° to 12° C,. gera- 
nium becomes a perennial plant which does not have 
to be replanted every year and which lasts for about 
years. It 

thick 


leaves 


seven 
forms a 

cluster of 
on a rather heavy 
stock 
and attains a 
height of about 
2% to 3 feet. It 
is exceedingly re- 
sistant to dryness 
although the yield 
of oil in periods of 
drought is consid- 
erably less than in 
ordinary periods. 


woody root 


Cultivation 

For propagation, 
cuttings are 
ally 


usu- 
obtained in 
September and im- 
mediately planted 
in nurseries where they take root in about two months. 
The young plants are then transferred into the open 
fields where they are planted one foot apart from each 
other and in long rows about 
should be 


TYPES OF ALGERIAN 


3% feet apart. The soil 
light, chalk and 
seems that this kind of soil produces .more oil in the 
plants than soil 


most 


consisting of gravel. It 


consisting of clay. In Algeria the 


section suited for cultivation of geranium ex- 


tends between Beni Mered and Manzaia where mostly 
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GERANIUM 


In fact, two-thirds of the Mitid- 

ja’s geranium plantations are situated in this section. 

The terrain around Boufarik, Chebli, Bouinan and 
Rovigo consists chiefly of clay. 

Fertilizers are, as a rule, not applied 
before the third and fourth years, some- 
times not until the fifth. Preference is to 
be given nitrogen-containing organic com- 
pounds. Inorganic 
should be avoided. 

There 
geranium 


gravel soil is found. 


and acid fertilizers 


was a heavy extension of the 
1924 and 1925 
because in those years the price of gera- 
300 
mostly 


plantations in 


nium oil mounted to francs. These 


plantations are 
Some of the 


now dying out. 
up to 100 


hectares of geranium plantations have not at present 


farmers owning 
the capital necessary to replace and replant the whole 
must therefore do it in 
perhaps 10 


area and small sections, re- 
planting 
In 1925 the soil was virgin for geranium and there- 
Aside 


be considered; for in- 


hectares or more every yeer. 
fore the cost of planting was less than today. 
this, other 
stance, the labor cost which 


ably 


from factors must 


has since been consider- 


increased, Fertilizers are more expensive and 
everything 
tends to make cul 


tivation of 


now 


gera- 
nium costly 


than it 


more 
Was seven 
years ago. To give 
an idea of the cost 
of labor in Algeria 
we might mention 
that native 
doing the cutting 
make about 5 


boys 


day and 
native 


francs a 
grown-up 
plant cutters about 
10 franes a 
Skilled native field 
workers earn about 
15 to 20 
day and native dis- 


day. 


francs a 
tillers, 25 franes. 
About double these 

We can estimate 


WORKERS 


amounts are paid to white laborers. 


at about 400 francs the cost for cutting one hectare. 


Harvesting 


The cutting of geranium plants is a very hard and 
task. 


cause white labor cun hardly be found for 


tedious It is carried out mostly by natives be 
this sort of 


work. It requires stooping for hours and hours, cut- 


One heetare 2.461 
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A FIELD OF GERANIUM 


ting with a kind of sickle the heavy wooded, strong 
geranium in the terrific heat of the Algerian summer. 
As a rule, two cuttings a year are undertaken. The first 
cutting takes place from the latter half of Aprii to the 
end of June, during the full bloom of 
flowers. 


the geranium 
It is the period when the originally somewhat 
lemon-like odor of geranium plants has changed to a 
pronounced rose note. 
The second cutting takes 
place from October to the 
middle of November, ac- 
cording to the progress 
of vegetation. At that 
period the plants have no 
and the 


flowers leaves 


have turned slightly yel- 
There is also an in- 
termediate cutting from 
April to July, but this 
only for the young plants 


half a 


low. 


which 
have been planted during 
the preceding 
These 


year old 


December. 
plants are 
May and Oc- 
are the 


young 
not cut in 
tober as regular 


plants in the older fields. 


Distillation 

The plants after cutting are loaded on trucks and 
transported to the nearby stills which also belong to 
the farmers who own the fields. The plants are then 
kept near the stills for about 24 hours supposedly to 
dry and to reduce in volume, but, in reality, it seems 
that this 24-hour interval brings about a certain fer- 
mentation and splitting up of glucosides resulting in 
an increased yield of oil. Distillation is carried out in 
regular steam stills, the steam originating in a sepa- 
rate boiler. The stills holding usually 550 to 650 liters 
are arranged in batteries, one battery always consist- 
ing of three stills. The farmer, as a 
one battery necessary for 10 
plants. A 
would, 


rule, considers 
hectares of geranium 
proprietor of 50 


therefore, 


hectares of geranium 


batteries placed some- 
where in the backyard of his farm. 

It is interesting to note that most of the distilling 
batteries 


have 4 or 5 


are arranged so as to have only one con- 
for each battery which brings about the fact 


that in each battery only one still is working (distill- 


denser 
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HARVESTING THE CROP 


ing) at a time, whereas the other two stills are 
discharged and charged, respectively. 

Before distillation is started, 20 to 25 liters of water 
are put in the still and then the distillation is carried 
on for about 20 % 
of an hour, the exact time depending on the content 
of oil in the plants. The length of time required for 
distillation is judged by the run of the distilled water- 
oil mixture and depends upon the practical experience 
of the distillers. Distillation 
night. 


eing 


minutes and sometimes for % to 


is carried on day and 


Yield of Oil 


As yield calculated upon the plant material distilled 
we can say that on the average, 1,000 lbs. of herbs 
yield about 1 lb. of oil during the spring cutting and 
800 lbs. of herbs yield about 1 lb. of oil during the 
fall cutting. 

The yield of oil to the acre depends entirely on the 
amount of plants the acre produces and therefore on 
the age of the plantation. A young plantation yields 
much more oil than does an old one. Generally speak- 
First, weather 
conditions (dry or wet periods) and the soil (calcarius 
or clay); second, the 


ing, two factors must be considered: 


age of the plantation which in 
the sixth and 
vears of existence 
very little oil. 
to information 


seventh 
yield 
According 

obtained 
the yield per hectare can 
be judged as_ follows: 
First year: 10 kilos (1 
kilo—2.2 Ibs.) ; second and 
third years, 30 to 35 kilos 
each; fourth year, 25 to 
28 kilos; fifth year, 20 to 
25 kilos; sixth year, 15 to 
20 kilos, and seventh year, 
6 to 10 These 
vields 


kilos. 
include 
the two cuttings, the 
spring cutting always 
giving more oil than the 
fall cutting because of dryness prevailing in the latter 
part of the year. 


per year 


Caleulation 
As a price of oil interesting for the farmer and in- 
ducing him to cultivate geranium, 180 to 200 francs 


ON THE WAY TO THE STILLS 
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per kilo of oil can be assumed. This, of course, does 
not include the profits for the exporter, the cost of 
shipping and the profits of the importer abroad. In 
the following we give an outline of the average cost 
of planting one hectare of geranium in Algeria: 
lranes 
(a) Preparation of the soil, plowing 
(bd) Planting about 50,000 plants per hectare ; 
costing 50) Frs. a ee 
Working of the ground every year, pet 
hectare ie , S00 
Cutting and distilling, including everything such as 
fuel and labor; pr kilo of oil distilled a) 


e) Distillation outtit costing 40,000 Franes to be written 
ff in 6 vears 


10 to 5O centimetres 
ahd ooo 

1000 plants 
~s00 


to be «done 


GT700 

It costs from 1,000 francs to 2,000 francs per year 
for labor and fertilizers to keep up one hectare of 
geranium, 

Total Production 

The number of geranium growers and distillers dur- 
ing the past few years in Algeria can be calculated 
as about 150. As to the total production of oil, no 
exact figures are available, the export figures not be- 
ing reliable because of possible adulteration of the oil. 
As a rough approximation we might say that during 
1926, 1927 and 1928 about 120 tons, average, were pro- 
duced annually. The pro- 
duction during 1930 was 
30 tons and during 1931 
only 25 tons. About 5,000 
hectares of 
under 
1926 to 
decreased to 
tares in 1931. 
efforts 
for replacement this year 
and it rather that 
the old geranium plarta- 
tions are being replaced 
by vineyards which at 
the present 
profitable for the 


geranium 
cultivation 
1928. It 
2,000  hee- 
Very little 
been 


were 
from 


have made 


seems 


time are 
more 


farmer. 


Properties of Algerian Geranium Oil 


According to a report of the Algerian Government, 
oil of geranium should have the following properties: 


Minimum Maximum 


Specific Gravity at 15° C O.892 0.904 


Optical Retation in 100 mm. tube 7 12 


NEAR VIEW OF A STILL 
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A BATTERY 


ALGERIAN DISTILLATION PLANT 

Geranyl Acetate 1 24% 
Geranyl Tiglinate l HM, 
Free Alcohol 15 O44; 
Potal Alcohol 6 TMs 
Solubility : Soluble in alcohol of 70 ut 1T50e ¢ Maximum 
volumes ; Minimum 2 volumes 


The corresponding analyses were carried out by the 
Faculté des According to information ob- 
tained by the writer during his visit to the geranium 


Sciences. 

co-operatives, limits for 
are 
They 


pure geranium oil 
somewhat 


should 


closer. 
average as fol. 
lows: 


Mini 

mui 
Specifie Gravity 
ef i69° ¢.. 
Optical Rota 
tion in 100 
mm. tube 
Geranyl 
Tiglinate 
Free Alcohol O5.5% 
otal Aleohol ed 0% 


A lot of oil 
under the 


Maxi 
penthine 


OSD ood 


distilled 
writer’s super- 
June, 


follow- 


Algeria, 
shows the 


vision in 
1931, 


OF STILLS ing properties: 

Specific Gravity at 15° © 4 een 
(optical Rotation ab ex O° 
Refractive Index at vo°e CC 1.4600 
Solubility at 20° ¢ Soluble in 

TO% alcohol 

Acid Value 5.6 
Cierany! Tiglinate 20.1 


Potal Geraniol 70.5% 


volumes and more of 


Good oils of unquestioned purity which were re- 
ceived recently from Algeria show the following prop- 


erties: 


Specific Gravity at 15° ¢ OLOT 

Optical Rotation aD 9° 44° 

Solubility at 20 Soluble in 2 to 2! 
aleohol 

Refractive Index at 20° ¢ 

\cid Value 

Geranyl Tiglinate 

Fotal Geraniol 


volumes and more of 70% 


From these figures it appears that oil of geranium 
is not subject to so variations as lavender oil. 
also be due to the fact that 
most of the oils coming from the farmers are dumped 
by the shipped in uniform lots. 
But even so, the oils distilled in the various regions 
of the Mitidja Plain do not differ very much chemi- 
cally and physically. It seems, however, that the oils 
coming from altitudes have a somewhat finer 


many 


For instance, this might 


co-operatives and 
higher 
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perfume. As a rule the oil has a somewhat rough, 
harsh character shortly after distillation, which is 
lost after two to three months storage in tanks. 


Chemistry and Analysis 


The chemistry of oil of geranium has been the sub- 
ject of considerable research work carried out by 
leading German and French essential oil chemists 
such as Tiemann, Schmidt, Hesse, Jeancard, Barbier, 
Bouveault, Charabot and Laloue. Considerable work 
has also been done in the laboratories of Messrs. 
Schimmel & Co. 

It is not the purpose of this paper to go into detail 
on this subject since ample reference can be found in 
Gildemeister & Hoffman, “Die Atherischen Ole,” III 
Auflage, Band II. 

For our purpose it will suffice to give a short list 
of the constituents found in oil of geranium so far: 


Geraniol (Main constituent) 

Citronellol (Both alcohols which are present up to 75% in 
Algerian geranium oil occur partly as free alcohols, partly 
as tiglinic and formic esters) 

Linalool 

Phenyl! Ethyl! Alcohol 

Amyl Alcohol 

Menthol 

Borneol 

Terpineol 

1. Menthone 

Citral 

Tiglinic, Valerianic, Butyrie and 

Ibimethyl Sulfide 

1-4-Pinene 

Phellandrene 


Acetic Acids 


(traces) 


A dulteration 


Oil of geranium belongs to the group of oils which 


are most exposed to adulteration because in many 
csses it is practically impossible to prove skilled 
adulteration by mere chemical analysis. Especially 


these days when so many by-products from the manu- 
facture of synthetics are available which ideally serve 
for cutting down oil of geranium. For instance, the 
manufacture of rhodinol (geraniol +  1-citronellol) 
from oil of geranium yields fore-runs and after-runs 
which, if added to the oil of geranium can hardly be 
detected and yet such 
the price of the oil. 


addition considerably lowers 
It requires an expert, absolutely 
familiar with the true odor of genuine geranium oils 
to detect The genuine oil has a sur- 
prisingly rose-like and very delicate character which 
is destroyed by any additions. Years ago when adul- 
teration with obtained from the manu- 
facture of synthetics was not yet current, geranium 
oil was considered one of the most valuable and finest 
raw materials in perfumery and therefore it is found 
in all the old formulas. Yet, if those old formulas 
were again made up for the sake of curiosity the re- 
sult would be far from satisfactory due to the fact 


such addition. 


fractions as 


that nowadays genuine oils of geranium are very 
rare and seldom are found on the market. 
Another form of adulteration, still worse, is the 


cutting down with fractions resulting from the manu- 
facture of geraniol and citronellol from oil of citro- 
nella. These fractions are still cheaper, but not quite 
so suitable as the fractions resulting from the manu- 
facture of rhodinol from geranium oil. Thanks to 
the efforts of Schimmel & Co., a method has been 
devised proving the presence of citronella  frac- 
tions in oils of geranium. 


Description of this method 


548 December, 1931 





can be found 
1922, Page 39.” 

The principle of the analysis is based upon the 
identification of citronellal which occurs in the frac- 
tions of oil of citronella. For the purpose of detect- 
ing such adulteration the oil has first to be fraction- 
ated and then the fractions containing citronellal are 
treated with bisulfite and the citronellal is thus sepa- 
rated as bisulfite compound. After the splitting up 
of the bisulfite compound the citronellal can be identi- 
fied by the melting point of the semicarbazone (82° 
to 83°). 


in the “Reports of Schimmel & Co 


” 


French Geranium Oil 

The cultivation of geranium in Southern France 
important as it was years ago has since lost consid- 
erably in significance and volume. It is 
dying industry because higher prices (cost of labor, 
terrain, etc.) and still increasing in 
France have prevented oil of geranium, French, from 
competing successfully with the Algerian and Re- 
union geranium Only the excellent quality of 
the French oil, outstanding particularly because of 
its rose-like perfume, has thus far induced manufac- 
turers in Grasse to distill every year a relatively 
small quantity of French geranium oil indispensable 
in certain formulas and compounds. In various de- 
partments of Southern France such as Var, Beuches 
de Rhone, and Vaucluse, cultivation of geranium has 
been undertaken experimentally, but with little or no 
success. Today only the Island of Corsica and espe- 
cially the department of Alpes-Maritimes produce oil 
of geranium on a commercial scale. 

In Corsica geranium plantations are found in the 
northern part of the east coast particularly in the 
Cantons of Brando, Luri, Borga; and it might well 
be that the County of Erbalunga traces its name back 
to the Latin, Herba (long herb) indicating 
probably, geranium. Cultivation of geranium 
introduced into Corsica about eighty years ago, but 
today the plantations are in a neglected state. As in 
Algeria, cutting takes place during May and October 
and propagation is by cutting. Plantations have to 
be renewed every two or three years. Comparatively 
little is known about the properties of genuine Corsi- 
can geranium oil and the quantities offered commer- 
cially seem to be very limited. The quality of this 
oil is good, its perfume reminding one of the oil origi- 
nating in Alpes-Maritimes. 

The department of Alpes-Maritimes today pro- 
duces almost all of the French geranium oil; the 
expression “French geranium oil’ used here in dis- 
crimination against the Algerian and Reunion quali- 
ties and meaning an oil produced in France itself. 
Very little geranium is cultivated near Grasse, most 
of the plantations totaling today only a trifle more 
than 15 hectares located in the beautiful Valley of 
the Siagne River—not very far from fashionable 
Cannes—around villages such as Auribeau, Pegomas, 
Ranguin and Mandelieu. 

Years ago the annual production of geranium herb 
in these regions amounted to 2,000,000 kilos. Of 
these 2,000,000 kilos, 1,200,000 kilos were worked up 
by the various co-operatives, especially by the Co- 
Hortus and 8,000,000 kilos were distilled 
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as “free flowers” by various manufacturers in Grasse. 
This year, only 300,000 kilos of geranium herb were 
worked up by the co-operatives and only 250,000 kilos 
were sold as “free flowers’ in Grasse. While years 
ago, 1,500 to 2,000 kilos of oil were distilled, produc- 
tion of French oil of geranium this year amounted to 
only 400 to 500 kilos. 

Propagation, as in Algeria, is done by cuttings; 
they are planted 1 metre (3% feet) apart so that 
1 hectare (100 x 100 metres) holds 10,000 plants. 

Yield of herb per hectare is very uncertain; as an 
average, 30,000 to 40,000 kilos of herbs per hectare 
ean be calculated. 

The geranium plantations in Southern France, un- 
like those in Algeria, last only one year. The plants 
being sensitive to cold and killed at temperatures 
below +3 to 4° C. perish during the winter and must 
therefore be replaced annually. 

Yield of French geranium oil is inferior as com- 
pared with Algerian oil which factor aside from 
higher cost of labor and cultivation accounts for the 
much higher price of the French oil; 1,500 to 2,000 
kilos of geranium herbs yield 1 kilo of oil in Southern 
France. This year, 1,700 kilos of herbs were required 
to produce 1 kilo of oil. At the end of the distillation 
period, 2,000 kilos of herbs were necessary to yield 
the same amount of oil. 

The properties of French geranium oils are as fol- 
lows: 

Specific Gravity at 15° C.........- oa O.896 to 0.905 
Optical Rotation ab ; ; . -6° 30’ to -10° 15° 
Geranyl Tiglinate 19.4% to 28% 
otal Aleohol 71.3% to TH. 

French oil of geranium because of its considerably 
higher price, as a soap perfuming ingredient, can 
hardly compete with the Algerian or Reunion oil and 
finds therefore application mostly in compounds to- 
gether with or as a substitute for otto of rose. 

For this purpose, French oil of geranium is dis- 
tilled in Grasse together with rose leaves which proc- 
ess is referred to as “Rosir.” Oil of geranium “Sur 
Rose” is thus an oil obtained in the following man- 
ner: 250 kilos of rose flowers together with 5 kilos 
of French geranium oil are put in a still; distillation 
yields 4.1 kilos of a geranium oil the delicate rose note 
of which makes it a very valuable product for high 
class perfume work. It seems that the odor is im- 
proved with age. 

The present price of French geranium oil is 600 
frances per kilo, spot, but this does not include profits 
for exporters, importers, dealers and others who must 
handle it before it reaches the American consumer. 


Nore I tender sincere thanks to Mr. Francois Chauvet 
Cannes, France, for his co-operation in obtaining these facts 


Spanish Oil of Geranium 

Very much like the French oil, Spanish oil of gera- 
nium has during the past few years lost considerably 
in importance. Although its quality is considered 
superior by many perfumers to Algerian and Reunion 
oil it has, because of its higher price, not been able 
to compete with the latter oils. Yearly production of 
Spanish geranium oil has thus decreased to about 800 
kilos. 

There are three centers in Spain where geranium 
is cultivated: Malvarrosa and Gandia in the Prov- 
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ince of Valencia and Medina-Sidonia in the Province 
of Cadiz. There are about 20 hectares of geranium 
under cultivation around Malvarrosa, 10 hectares 
near Gandia and only 5 hectares near Medina-Si- 
donia. Malvarrosa produces from 500 to 600 kilos 
of oil per year, Gandia about 200 kilos and Medina- 
Sidonia only 100 kilos. Cultivation near the latter 
village has in late years increased very slightly, in 
the former centers, it has decreased considerably. 

Spanish geranium plants are perennial; they last 
on an average about five years. The mild winters in 
Southern Spain do not necessitate yearly replanting 
of geranium such as must be done in Southern 
France. According to region and location the life of 
a Spanish geranium plantation extends from four to 
six years. Cutting of the plants takes place twice 
a year, in April or May and in September. During 
the Spring harvest a thousand kilos of plants upon 
distillation yield about 1.4 kilos of oil whereas dur- 
ing the Fall harvest the same amount of plant mate- 
rial gives only 1 kilo of oil. As an average yield per 
hectare, 20 to 25 kilos of oil can be assumed, old 
plantations, of course, giving less. 

Spanish geranium is very sensitive to weather and 
climatic changes and easily influenced by cold or ex- 
cessive dryness. It seems that it is less resistant to 
heat than the Algerian plants. For instance, the 
1930 Fall crop of geranium in Medina-Sidonia was 
completely destroyed because of excessive warmth 
prevailing during the Summer. 

Prices during the past few years have remained 
unchanged. For Valencia oil about 150 pesetas per 
kilo have been paid on spot and for Medina-Sidonia 
quality 180 pesetas. This, of course, does not include 
any profits for exporters, importers and no expenses 
such as transportation and packaging. 

Gildemeister & Hoffman give the following prop- 
erties for Spanish geranium oil: 


Specific Gravity at 15° ¢ ‘ . OSD4 to 0.907 
Optical Rotation al 7° to -14° 
Refractive Index n P20 1.466 to 1.475 
Geranyl Tiglinate 27% toa 42% 
Total Geraniol d Hti’> to TS% 


A sample of our own distillation was analyzed and 
gave the following properties: 


Specific Gravity at 15° © ‘ - 0907 
Optical Rotation ; -12° 40’ 
Refractive Index n DLO 1.4685 
Solubility at 20° © Insoluble in 70% aleohol: soluble in 1 
volume and more of 800 alcohol 

Acid Value a ded Kd o KAS ROS ae eee eee 8.4 
Gerany! Tiglinate 28.9% 
Total Geraniol ; ; 61.3% 


Generally, it can be said, that except for a limited 
quantity consisting of a few hundred kilos purchased 
by certain perfumers in Paris there is very little de- 
mand for Spanish geranium oil and thus there is no 
justification and hope for an increase in the distilla- 
tion of this oil. On the contrary, it almost seems 
that the small quantities still produced will be re- 
placed little by little by Algerian and Reunion gera- 
nium oils. 


Egyptian Geranium Oil 
In a previous article we wrote about the remark- 
able work Charles Garnier is carrying on in Egypt 
developing splendid flower plantations in the desert 
outside the suburbs of Cairo. Among many other 
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plants Mr. Garnier has also experimented with gera- 
nium and obtained an oil which we analyzed as hav- 
ing the following properties: 


Specific Gravity at 15° C ; 0.906 
Optical Rotation aD 8° 16° 
Refractive Index n:D20 ; on 1.4690 
Solubility at 20° C€ Slightly opalescent in two volumes of 
70 aleohol: cloudy with more 
Acid Value ‘ 8.4 
Geranyvl Tiglinat 22.85 
Total Geraniol TO.S¢ 
The i! is very strong and lasting. After incorpo- 


rating it into good soap stock we found the oil to be 
of outstanding strength. It therefore seems to hold 
prospects for a good future, especially so since the 
oil could be produced on a commercial scale at a cost 
not very much higher than the Algerian oils. 


American Oil of Geranium 

In late years the Department of Agriculture, Bu 
reau of Plant Industry, Washington, has carried on 
intensive field work in an attempt to grow and distill 
geranium in this country. Plantations were started 
on the Pacific Coast as well as in Florida. The sam- 
ples which only a few weeks ago were shown the 
writer seemed to be of excellent quality and there is 
no doubt but that the Department of Agriculture is 
engaged in a very promising experiment which some 
day we all hope will be crowned with success. 

Adulteration of oil of geranium has become very 
widespreed and has led to general confusion. Oil 
of geranium produced in this country would certainly 
bring the source of supply nearer the soap manufac- 
turer and other consumers as well; a much _ better 
check for purity could be set up and the quality of 
oil of geranium would again rise to the standard of 
former years and to the place which oil of geranium 
is entitled to occupy among the most indispensable 
and valuable of perfumers’ raw materials. 


Filtering of Lotions 


(Continued from Page 541) 
est in operation as the filtrate must seep through the 
filter beds. 

Pressure filters are divided into three general 
classes: dise filters, tank filters, plate and frame fil- 
ters (or filter presses as they are usually misnamed). 
Plate and frame filters are so little used in this trade 
that we shall not comment further on them. The disc 
filters are perhaps more widely used than any other 
types. They are extremely adaptable for a wide range 
of products and in most of them, filtering area (and 
hence capacity) can be’ increased by simply adding 
discs. They are of course provided with a pump so 
that the lotion may be drawn from a _ tank, forced 
through the filter and delivered to the storage tank. 
The tank pressure filters are very useful but less 
widely employed. They consist of a cylindrical tank 
in which is affixed a wire screen covered with a suit- 
able filter medium. The cylinder is covered with a 
pressure head. The liquid is pumped into the center 
of the cylinder, forced through the filter medium and 
delivered through a port to a hose which carries the 
filtrate to the storage tank. 

The suction filters usually consist of an open tank 
which may be used for compounding. At the bottom 
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the bed is attached, and under it is located the suction 
pump, connected with the storage tank. This type of 
filter is very handy for a variety of small batch work, 

Centrifugal filters are so little used in this trade 
that only a brief comment on them will be made. They 
are the only kind of filtering device (with the excep- 
tion of ceramic filters) which do not employ an addi- 
tional filter medium and do not require filter aid. The 
foreign matter is thrown out by enormous centrifugal 
force. When such filters have been employed they are 
used for handling extremely viscous materials that 
could not be filtered in any other way. 

Ceramic filters constitute a class in themselves. 
They may be obtained for open or closed gravity fil- 
tration, and also for pressure filtration. They need 
no filter medium because the liquid seeps or is forced 
through a porous bed. Up to now their use has been 
limited because they are not easy to clean. 

The writer has had uniformly good results with the 
usual run of lotions by using a dise filter and compo- 
sition asbestos filter pads. In comparatively few cases 
are exceptional precautions necessary. 


Injunction Denied Inecto 


The application for a temporary injunction made by 
Inecto, Inc., New York City, manufacturer of “Notox” 
hair dye, against the New York City Board of Health 
to stop the placing of embargoes tieing up merchandise 
was denied by Judge Wasservogel sitting in the 
Supreme Court of the County of New York, Special 
Term, Part I, on November 22. The following decision 
was rendered: 

“Motion is denied upon condition that the defendant 
within five days stipulate to try this case at Special 
Term, Part III, on December 7, 1931, or as soon there- 
after as it can be reached for trial.” 

December 22, 1931 has been set as the date of ad- 
journment of the original case brought for prosecution 
by the Board of Health, which alleges violation of 
Section 128 of the Sanitary Code on the part of 
Inecto, Inc. 

The company’s action against the Health Department 
is based upon the Department’s movement in embar- 
going Inecto stocks in the hands of certain jobbers, 
following the failure of Inecto, Inc. to label its con- 
tainers in conformity with the new regulations cover- 
ing the use and sale of hair dyes in New York City 
beauty shops, which were adopted by the Health 
Department on March 31, 193 

These regulations require that every container or 
package of hair dye which contains an aniline deriva- 
tive shall bear a label stating that “This product con- 
tains an aniline derivative which may cause skin irri- 
tation on certain individuals, and a preliminary test 
according to accompanying directions should first be 
made,” and shall also be accompanied by printed in- 
structions for making a predispositiun test. 

It is the contention of the Department of Health that 
every laboratory test it has made, reveals the presence 
of an aniline derivative in Inecto “Rapid Notox.” On 
the other hand, Inecto, Inc., takes the position that its 
product does not contain an aniline derivative, as is 
contended by the Department, and therefore the regu- 
lations with respect to labeling, etc., are not applicable. 
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Ayer-Recamier Suit Adjourned 
VRIAL of the case between Harriet Hubbard Ayer, 
‘| Inc., and Recamier Mfg. Co., in the New York 
State Supreme Court in an action brought by Harriet 
Hubbard Ayer, for unfair 
and outlined in our November issue, began before Justice 
Shientag the second week in December. After taking 
considerable testimony Justice Shientag declared that 


Inc., alleged competition 


one of the leading issues involved was the right to the 
use of the name and mark “Harriet Hubbard 
Ayer” and that the Federal Court had acquired prior 
jurisdiction in this matter, through a case already filed. 

He added that he would prefer to pass upon the 


trade 


questions at issue after the Federal Court had ad- 
judicated the trade mark question. It was then 
gested that the Federal Court be asked to advance the 
pending trade mark case between these two corpora- 
tions, and in this application Justice Shientag said he 


sug- 


would join. Accordingly, an application was made to 
Judge Goddard in the Federal District Court on 
December 16, and he signed an order placing the trade 
mark case in a preferred position on the January 
calendar. 

Justice Shientag then adjourned the unfair compe- 
tition case in the State Court until February, pending 
the disposition of the case in the Federal Court. 


Suits for Slander and Libel Filed by 
Prince Matchabelli and His Wife 

Prince Georges Matchabelli, president of the Prince 
Matchabelli Perfumery Corp., New York City, his 
the Princess Norine Matchabelli and the com- 
pany, each filed suit for slander November 24th in 
the Supreme Court Walter Winchell, the 
American Tobacco Co., which sponsors a broadcast by 
Mr. Winchell the National Broadcasting 
system and the broadcasting company. Suits 
also filed against The Daily Mirror for libel. 
18th published a 
news story concerning the Prince, the Princess and 


wife, 
against 
over Co.’s 
were 


The Daily Mirror on November 


the Prince’s perfumery business, and it is this article 
that was referred to by Mr. Winchell in his broadcast 
on November 19th. He is also alleged to have de- 
scribed Prince Matchabelli as “one of the world’s most 
glamorous masqueraders.” The prince is alleged to 
have been called a “self-styled royalist” and “supreme 
agent of the Russian Cheka police).” Mr. 
Winchell is also alleged to have described the com- 
pany as a “racket.” 


‘ 


(secret 


Benjamin F. Spellman and Howard Hilton Spell- 
man, attorneys for the Matchabellis, are making an 
investigation to determine how many persons 
the Winchell broadcast and that the 
was determined to their satisfaction, the amount de- 
manded would be $1 a hearer in each suit. In the 
case of the suits against The Mirror, $602,384 is being 
demanded, computed at $1 a person for The Mirror 
circulation. Over $6,000,000 is involved in the fifteen 
suits brought by the three plaintiffs. 


heard 


when number 


A hearing in the criminal action against The Daily 
Mirror will be held December 21 in the Magistrate’s 
Court. 
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Tax Measures Introduced 
EASURES levying taxes upon the sale of toilet 
preparations have been introduced in the legisla- 

tures of the states of Pennsylvania, Illinois and Ten- 
nessee. The Pennsylvania measure is in the form of a 
ten per cent stamp tax upon sales while the three Ten- 
nessee bills levy “luxury” taxes at varying rates col- 
lectable by means of stamps affixed to the package. These 
bills are open to the usual objections regarding stamp 
taxes and the trade in the two states will oppose them 
when hearings are held. Difficulty of affixing stamps 
to packages, probable evasion of the tax by mail order 
houses with consequent loss of trade to dealers within 
the and other objections are 
those who oppose the bills. While the bills place no 
direct the the latter 
generally oppose them on account of the possible dam- 
trade. They do contain provisions permitting 
the manufacturer to purchase and affix the stamps if 
he so desires. 


states being urged by 


obligation on manufacturers, 


age to 


French Syndicate Opposes Compulsory 
Statement of Crops and Production 
GRASSE, December 7.—At a recent meeting of the 
Central Syndicate of Essential Oils and Aromatic Raw 
Materials, the president presented to the members a 
from the Syndicate of Growers-Distillers of 
Grasse, criticising a project which 
a resolution presented to the Parliament by Deputy 
Dreyfus. This would make obligatory a statement 
rerarding the crops of perfume plants and the pro- 

duction of essential oils. 
The 


demonstrated 


note 


is the subject of 


discussion which followed this communication 
the worth of the arguments of the 
Grasse houses and the splendid spirit in which this 
It was established that 
not only would the project be impossible of execution 
but also that it would be prejudicial at this time to 
the manufacturers and growers and that its net result 


proposal had been considered. 


would be the transfer of important business to foreign 
countries. By a unanimous vote, the president 
irstructed to oppose the adoption of the resolution in 
the name of the syndicate and to co-operate with the 
president of the Grasse syndicate in accomplishing its 
defeat. 


was 


West Virginia Aleohol Tax Valid 


A joint decision, signed by three Federal judges, 
November 25, dismissed the suit of McCormick & Co., 
Baltimore, and Durham Brothers, Inc., Roanoke, Va., 
who sought an injunction to restrain the West Vir- 
ginia from collecting taxes 
for the sale of ethyl alcohol products in the State. 

The court held that the products of the companies 
such as flavoring extracts and tonics, which they con- 
tended contained ethyl alcohol as a necessary solvent or 


prohibition commissioner 


preservative and could not be used for beverage pur- 
poses, came within the State’s definition of “liquors.” 

The judges ruled that “within proper bounds and as 
long as they do not conflict with the Federal laws or 
unduly burden interstate commerce, the laws of West 
Virginia are determinative of the question here in- 
volved.” 
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“Cutex”’ Ordered to “Cease and Desist” 


ASHINGTON, December 20.—The Federal 

Trade Commission has issued an order against 
the Northam Warren Corp., New York, manufacturer 
of toilet articles, instructing the corporation to “cease 
and desist” the use of paid testimonials for advertising 
purposes unless the amount paid for the testimonial 
is also shown. The Commission, following an investi- 
gation of the facts concerning testimonials obtained for 
advertising purposes from four women of International 
prominence, found that the company paid substantial 
sums for the testimonials in behalf of its manicuring 
preparation sold under the trade name, “Cutex.” 

Those who sold their indorsements included Ethel 
Barrymore, actress; the late Anna Pavlowa, dancer; 
Atlanta Arlen, wife of Michael Arlen, the author, and 
Mrs. Howard Chandler Christy, wife of the artist. 

This is the first step in a move by the commission 
to enforce full publicity for methods used in obtaining 
advertising testimonials from prominent persons. 
That it will be combated was indicated by word from 
officials of the corporation involved, who plan an ap- 
peal to the United States Circuit Court of Appeals. 

For her indorsement of the company’s product, Miss 
Barrymore received $1,000. Anna Pavlowa, who at 
the time of the transaction was in London, received 
100 pounds ($486.50). Atlanta Arlen was paid 200 
pounds ($973). Mrs. Christy was given $500. 

These advertisements were published at various 
times from 1928 to 1930. As an illustration of the 
procedure there is quoted a letter from Ethel Barry- 
more, promising to permit the use of her name and 
photograph with a statement to be approved by her. 





“Sanlo” Held to Conflict with “Zanol” 


The United States Court of Customs and Patent 
Appeals reversed the decision of the Commissioner of 
Patents and held that the trade marks, “Sanlo” and 
“Zanol” when used on products of the same descriptive 
properties are so similar as to cause confusion in the 
trade. 

Herbert F. Braithwaite, cosmetic manufacturer had 
sought to register the phrase, “Allsworth Sanlo Grease- 
less Cleansing Cream” as a trade mark for a toilet 
preparation. 

The Zanol Products Co., formerly the American 
Products. Co., Cincinnati, and owner of the “Zanol” 
trade mark which it uses on a line of cosmetics, food 
products and beverages opposed registration because 
of the word, “Sanlo.” Both the Examiner of Inter- 
ferences and the Commissioner of Patents found that 
the products were similar, but held that the two marks 
would not be confusing. The court, however, believes 
that, in view of the similarity of the products upon 
which they would be used the words, “Zanol” and 
“Sanlo” would cause confusion in the trade. 


Early to bed and early to rise, 
But you'll all go bust if you don’t advertise. 
PRINCE OF WALES. 
* * * * 
Early to rise and early to bed, 
Increase your ads and keep out of the “red.” 
N. Y. Sun. 
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A. Merz Again Heads S. O. C. M. A. 


UGUST MERZ of the Calco Chemical Co., Bound 
L Brook, N. J., was again re-elected president of the 
Synthetic Organic Chemical Manufacturers’ Associa- 
tion at its annual convention, held in New York, De- 
cember 10. To serve with him during the coming year, 
the following were chosen: 1st vice-president, E. H. 
Killheffer, E. I. duPont de Nemours & Co.; 2nd vice- 
president, F. G. Zinsser, Zinsser & Co.; treasurer, 
Ralph E. Dorland, Dow Chemical Co.; secretary, C. A. 
Mace. Members of the board in addition to the officers 
will be E. A. Barnett, John Campbell & Co.; G. Lee 
Camp, Monsanto Chemical Works, and A. L. van Amer- 
ingen, van Ameringen-Haebler, Inc. 

The meeting was held at the Commodore Hotel and 
was attended by about fifty members representing 
about 25 companies en- 
gaged in the organic 
chemical field. The an- 
nual reports of officers 
and committees were pre- 
sented and numerous 
matters relating to the 
progress of the industry 
were taken up for gen- 
eral discussion. A_ lun- 
cheon followed the busi- 
ness session. 

Among those in attend- 
ance were J. W. Boyer, 
August Merz, C. S. Moody 
and W. S. Weeks of Calco 
Chemical Co.; E. A. Bar- 
nett of John Campbell & Co.; J. F. Hollywood and E. S. 
Burke of Carus Chemical Co.; R. E. Dorland of Dow 
Chemical Co.; A. R. Chantler, E. H. Killheffer, J. W. 
Kinsman, A. W. Mudge, Cesare Protto, E. G. Robinson, 
C. F. Schaumann, D. C. Scott, F. W. Wolff, W. F’. Van 
Riper of E. I. duPont de Nemours & Co. 

Also, Dr. E. C. Kunz of Givaudan-Delawanna, Inc.; 
O. B. May, Otto B. May, Inc.; J. A. Garvin, Merck & 
Co; G. Lee Camp, V. E. Williams and R. Wilhelm, 
Monsanto Chemical Works; R. J. Grant and A. L. Ben- 
kert, Noil Chemical & Color Works, Inc.; R. W. Cor- 
nelison, Peerless Chemical Corp.; C. M. Richter, 





AUGUST MERZ 


Pharma Chemical Corp.; J. C. Swaim, Roessler & 
Hasslacher Chemical Co.; H. L. Simons, Harold L. 
Simons, Inc.; A. L. van Ameringen, van Ameringen- 
Haebler, Inc.; William Steinschneider, Zinsser & Co.; 
G. F. Lamb and J. C. Lerch, Lamb & Lerch; S. J. Spitz, 
General Naval Stores Co., and the following guests: 
T. W. Delehanty, John E. Edgerton, Charles H. Herty 
and G. F. Hasslacher. 
Protest Duty on Glass Perfumery Bottles 

Poet et Cie, Philadelphia, in protest 480638-G_ pro- 
tested the classification of tiny glass perfume bottles 
with glass stoppers elongated to a point, evidently in- 
tended to be used as droppers, at 75 per cent ad 
valorem under paragraph 218(e) of the Tariff Act of 
1930 and claimed them to be dutiable at lower rates. 

In protest 17990 Justice J. Sullivan overruled the 
protest as no evidence was offered to show that the col- 
lector’s action was erroneous. 
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Inventories 


Their Purpose and Methods of Handling Them 


by Leonard Levine, C. P. A. 
New York City 


STUDENT of accountancy in answer to the in- 

structor’s request to define “Inventory” replied, 

“Something which is invented.” When the in- 
structor rebuked him for jesting, the student replied, 
“But I have been working on bankruptcy cases for the 
last six months.” 

This article is not going to deal with the fraudulent 
inventories which are characteristic of too many in- 
solvencies, but with the honestly taken and computed 
inventories which every business must have. The Fed- 
eral Income Tax Law demands an annual inventory; 
good practice in nearly every line requires a semi- 
annual stocktaking; and in many lines monthly and 
perpetual inventories are maintained. 


The Why of Inventories 
The prime purpose of an inventory is to enable the 
proprietor to determine his income. The earliest work 
on double entry bookkeeping published in Italy about 
the time that Columbus discovering America, 
enunciated this principle. It is more true (if possible) 
today than ever. 


was 


How to Take Stock 

Books have been written on the subject. Special 
machines for facilitating the taking and computing 
of stock have been and are being made. All are use- 
ful. We can touch the high spots in the space al- 
lotted us. 

The way to take an inventory is to take it. By 
which we mean that there are no short cuts to a phys- 
ical stock taking. Perpetual inventory ledgers; gross 
profit or eye test estimates; and other devices are use- 
ful. But at least once a year you must go around 
your shop, warehouse, factory or laboratory and search 
out, make a list of, price and extend everything: you 
find. 

Small shops can be inventoried in a few hours. Huge 
automobile plants shut down for a fortnight to take 
stock. Retail stores, which cannot close, hire trained 
inventory crews to help the regular force take stock 
over Sunday. But the count is 
tensions and checking are done later. 


made. Pricing, ex- 
Extensions and 


checking are almost invariably done by machinery. 


What Is Included in Inventory 
There should be included as inventory only ordinary 
in trade. Fixtures 
not designed for regular course of 
business must not be included in inventory, although 
listing and appraising them periodically is advisable 
in some Neither should there be included goods 
consigned to the person taking the inventory. On the 
other hand, goods which the taker has on consignment 
to others should be included in the taker’s inventory 


stock and equipment and other 


assets, resale in 


sases. 
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in a special section. This is of particular importance 
to manufacturing perfumers. 

Ordinarily inventories are divided into three sections. 
Raw material, goods-in-process, and finished goods. 


Pricing 

“On recognition of general accounting practice tax- 
payers are permitted to use cost or market, whichever 
is lower. It enables a taxpayer to deduct from real- 
ized income a reduction in value of goods not yet sold, 
but which are held In effect it permits the 
taking of what amounts to a paper loss.” 

The foregoing paragraph is quoted from U. S. Treas- 
ury Regulations 74. Let us look into it further. 

It is easy enough for a dealer in finished goods to 
determine the cost of his merchandise. With the ex- 
ception of the inevitable “stickers,” his stock is recent 
and the invoices pertaining to it right in the current 
file. Of course invoices covering old stock ought to be 
readily available also but frequently are not. Anyhow, 
the dealer, having counted his goods can price them 
at cost with facility. In a rising market, that is as 
far as he need go. 


for sale. 


But in a declining market, such as we have had for 
two years, the market price is vital. A real live mer- 
chant knows just where his commodity prices are every 
day. But if not he can readily ascertain them. Sup- 
pose a perfumery jobber has on hand at his inven- 
tory date 100 bottles of “Chonfleur” which cost him 
$1.00 per bottle. He the current market 
price is lower. He phones the manufacturer and finds 
So the 


suspects 


he is right. The price is now 90c¢ per bottle. 
dealer lists the item at $90. 


Goods in Process 

Un- 
plant, he has 
Determination of the value of these 
roods is one of the most difficult tasks confronting a 
cost accountant. 
results may be 


But the manufacturer is in a different position. 
less he has completely shut down his 
goods in process. 


If a good system is in use, accurate 
obtained. If not, an expert guess at 


But it is not 


the value may be used. recommended 


unless absolutely necessary. 


Finished Goods Manufactured 


When the goods are completed the cost can usually 
be accurately determined. If the market price of ma- 
terials and labor entering into these goods is lower 
than the prices prevailing while they were in the fac- 
tory, then they may be marked down. But in no case 
should the finished goods be marked up. In the first 
place, to do so would increase the tax liability. In the 
second place, the inclusion of the goods in a halance 
sheet at any value except the lower of cost or market 
(which basis should be stated) is tantamount to fraud. 
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An Example 


Mr. Manufacturing Perfumer has among the items 
in his inventory 100 dozen of a certain type cf per- 
fume. His records indicate the following cost per 
dozen: 

DINER, vec ud keodnn aud ae $ .70 
Ne Or eee 50 
NE en waa e Aaa e ere el 1.00 
SD. soni ha ed Se dee eek e< 75 
PO 6660s tewikesina cee $2.95 

They were made during the summer. Now in De- 


cember a new lot can be produced as follows: 


NS reer cre Terr err $ .62 
ON a a i Ne CS es ee .43 
NE erecta ane ea 90 
DN a. Occs oven eVantanana 76 

EE: Bdchals acne an eee $2.71 


Accordingly Mr. Perfumer 


at $2.71 per dozen. 


inventories this perfume 


Maintaining Inventory 

Now having briefly gone over the taking of inven- 
tory, let us pass to a short consideration of its main- 
tenance. 

One of the good things arising from the depression 
of 1920-1921 was the fact that merchants were thor- 
oughly vith the danger of overbuying. 
Manufacturers were not quite so well scared about the 
danger of overselling. But of them did 
that when was overstocked he 
poor credit risk. 

In any hand-to-mouth 
established practice. 
of anything, even 
are not profitable. 


impressed 
most realize 
a customer became a 


"ase buying became a well 
Of course, there can be a surfeit 
beneficial actions. Starved stocks 
But physicians know that more 
people die from overeating than starvation. The same 


is true of inventories. A middle course is best. 


Keeping Up Stock 

Therefore, a conservative merchant, be he a retailer, 
jobber or manufacturer, must watch his stock closely. 

He must have enough but not too much of everything. 
In order to buy at the most opportune time, he must 
know what he hand. Thus we see the need 
for keeping up to date on inventory; the inadequacy 
of the annual stock taking. 

The very small merchant of course has no trouble. 
He can see in a few minutes just what he has. But 
the big merchant cannot do this. And when we reach 
the large department and chain stores, inventory rec- 
ords are one of the major problems. 


has on 


Leading retailers 
have adopted and the Treasury department has recog- 
nized a method known as “the retail system.” But 
this is merely a complicated device for computing in- 
ventories. 

The maintenance of stock records, or so-called per- 
petual inventories, is another matter. Whether done 
by machine or by hand, the essentials are the same. 
Every time material is received a record is made on 
a card or sheet for that particular item. Every time 
any of that material is used, the amount shown on 
the card is reduced. If the material is used in manu- 
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va} 


is charged. Then as the 


process is completed, “goods in process” 


facturing “goods in process” 
accounts are 
credited. 

Every day some items of stock are counted and the 
quantity found is compared with the quantity called 
for on the stock card. 
caught and corrected. 
time, just what he Knowing that, he can buy 
more, or sell at a reduction to clear stock, whichever is 
expedient. 


Discrepancies are thus quickly 
The 


has. 


proprietor knows at any 


the hor- 
1921, 


Bad as our recent depression was, 
rors of frozen stocks which were so prevalent in 
were mostly avoided. 

We know intimately a warehouse in the city of New 
York supplying a world-wide organization with 
10,000 Inventories are being taken constantly, 
every working day. 
taken monthly, some quarterly, some semi-annually. 
But all the time the head of the organization knows 
what he has, what is coming in, and what he 
expect (on the basis of past 
to ship. 

At the other end of 
whose 


over 
items. 
Some classes of merchandise are 


may 
performances) to have 
merchant 
Yet she 


the scale we know a 
stock rarely exceeds $2,500 in value. 
also every day just where she stands. 

The idea we want to convey is this: You know that 
high turnover is conducive, if not absolutely essential 
to high profits. How can you turn over your stock 
if you don’t know what you have? 


knows 


Summary and Conclusions 

I—An annual inventory is required by law. 

1I—More frequent inventories 
common sense. 

IiI—Accurate inventories 
ers and credit men. 

IV—Frequent and accurate 
profits. 

V—Frequent and accurate inventories can be had 
in any business, if the owners thereof want them. 

VI—Accountants can assist the business man in ob- 
taining the desired results. 

VII—But no “system” is better than the people who 
operate it. 

In short, and to repeat, 
articles: 
your 


are demanded by 


are insisted on by bank- 


inventories help make 


what we have said in prior 
Knowledge is power. If you know, from 
books of you are, you may go 
But only provided you have 
the brains to use the information you receive and the 
courage to do things. 


accounts where 
ahead safely to success. 


Essential Oil Imports Lower in 1931 

Imports of essential oils into the United States dur 
ing the first eight months of 1931 declined in value to 
$2,540,000 from $4,159,700 in the corresponding period 
of 1930. With the exception of otto of rose each oil 
specifically recorded showed a marked decline in both 
quantity and value. Imports during the eight months’ 
period of 1931 follow: 


Unit Quantity Value 
Cassia and cinnamon pounds 240,300 249.600 
Geranium ........ = 131,100 411,400 
Otto of roses ..... ounces 9,300 121,600 





Bergamot ....... : pounds 141,600 

Citronella and lemongrass. " 736,600 ; 
Lavender and spike Lavender 236,200 498,500 
rr ee ' 528,100 515,600 
Ds 6uweedenenes ‘ f- 125.700 92h OO 
Sandalwood .. a 15,100 aS 

All other ... ™ 2 382.600 
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Trade 


George Ross has recently been appointed sales man- 
ager for Frankel & Smith, Inc., of Boston. He has 
been with this concern for fourteen years as salesman, 
having charge of the New England field. 

He reports an excellent response from New England 
territory to the new “Avery” line which Frankel & 
Smith have just brought out. This consists of ten num- 
bers, including creams, liquid nail polish, liquid rouge, 
and lotions. The “Avery” line is attractively packaged 
in silver and black, and is featured at popular prices. 
It is sold to the consumer through beauty shops. 


x x 


Parfums Francaise, Inc., has moved its offices and 
display rooms from 411 Fifth avenue, New York, to 417, 
where the company will occupy the tenth floor. Here 
ample room is afforded for the display of the Isabey 
products for which it is the agent in America, and also 
the G. Lemoine products, for which it has been ap- 


pointed exclusive representative in this country. The 
latter company located in Paris, manufactures per- 
fumed soaps. 

Emile Gutcheon, president of Parfums Frangaise, 


Inc., sailed on the Europa, December 15th to spend 
several weeks abroad. He will return the latter part 
of January. 


P. E. Fitzgerald, Pacific Coast representative for 
Guy T. Gibson, Inc., New York, was a visitor to the 
headquarters of the company early in December. Mr. 
Fitzgerald conferred with officials of the company re- 
garding plans for the New Year. He says that business 
in the Coast territory is showing signs of improve- 
ment. 


La Charmante Cosmetics is the name adopted for 
the cosmetic division of Bliss Crayon & Color Works, 
Inc., New York. The new name was adopted to avoid 
with the other lines manufactured by the 
company. Offices of La Charmante Cosmetics are lo- 
cated at 220 Fifth avenue. 


confusion 


* a ca ok 


Harlow P. Roberts, advertising manager of the 
Pepsodent Co., Chicago, has been elected commander 
of the Chicago Post of the American Legion, whose 
membership is made up of advertising men. He suc- 
ceeds Vernon D. Beatty, of Williams & Cunnyngham, 
Ine. 

* * *k ® 


The Ritz Carlton Perfumery Corp., has taken new 
offices and showrooms at 509 Fifth avenue, New York. 
The will act as distributors for the “Ritz” 
lipstick and other products of the Ritz Perfume Co., 
Brooklyn. The new office will be in charge of J. Seelin. 


company 
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Notes 


The Bradford Soap Works, Inc., with main offices in 
Providence, R. I., has purchased from the B. B. & R. 
Knight Corp., West Warwick, R. I., the property known 
as the Valley Queen Mill in West Warwick. 
The property in question consisting of about six acres 
is located on Providence-Willimantic 


located 


both sides on the 
railroad. 
* * * &* 
Pierre Wertheimer, president of Bourjois, Inc., New 
York City, arrived on the Bremen December 3 to spend 
a few this country. Each year Mr. Wert- 
visit to the New York 
present at the annual sales convention of his company. 
At the convention this year which was held on De- 


weeks in 


heimer makes a offices to be 


cember 16, 17 and 18, the entire American selling force 
consisting of 40 to 50 
members were present. 
Plans for the coming year 
were discussed and the en- 
thusiasm ran high as not 
only did the staff realize 
that Bourjois was holding 
its own but 


had been 


steadily increasing its 
The usual banquet 
was held the night of the 
16th, at the Empire State 
Club in the new Empire 
State Building, after 
which the guests attended 
the Cat and the Fiddle, one 
of the popular mu- 
Needless to sav a most enjoyable 
time was had by all. 

Mr. Wertheimer much 
pleased with the progress the company had made and 
looks forward to an excellent 1932. He will 
to France the early part of January. 


sales. 





WERTHEIMER 


PIERRE 
most 
sicals of the year. 
himself as 


expressed very 


return 


Fire early in November caused some damage to the 
new Long Beach harbor plant of the Procter & Gamble 
Co., Angeles, Calif. Most of the damage was 
caused by water, the fire being of little consequence. 
The heat was sufficient, however, to set off the sprin- 
kler system and the water from this, combined from 
lines of hose, flooded the third floor. No inter- 
ruptions in the work of the plant nor deliveries from 


Los 


two 


the plant were occasioned. 
* ok *k * 

We are advised by M. Wintrob of the Hollywood 
Laboratories, Toronto, that he is now sole owner of 
the business which is located at 14 Queens street, East, 
as the partnership agreement which formerly existed 
between Mr. Wintrob and Kurt M. Epstein has been 
terminated. 
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After selling the American School of Ethical Beauty 
Culture, Chicago, with which she has been associated 
for many years, Miss Elizabeth McGrath is now devot- 
ing her time to marketing a line of creams which she 
has been developing for the past two years. Her wide 
acquaintance in the cosmetic field and the great con- 
fidence always shown Miss McGrath in her past work 
will be a great asset in the development of her new 
line. 

Miss McGrath sold her school to S. R. Friedman, who 
until recently was connected with the S. R. 
Co., Chicago. 


Friedman 


* * * & 

Jos. S. Brundage of San Francisco, has been appointed 
representative for Bost, Inc., New York, manufacturers 
of toothpaste, and will cover California, Oregon, Wash- 
ington, Arizona, Nevada, New Mexico and the City of 
El Paso, Texas. 


* ok * 
Al Rosenfeld, vice-president and general manager 
of Les Parfums de Molyneux, Inc., New York City, 
will not be connected with that company after De- 


cember 31. He is planning on sailing on the Lafayette, 


January 9, to spend several months in Europe and 
upon his return in the Spring we may look for a very 
interesting announcement from him. 

* ot ce * 

An annual conference of the junior representatives 
of Fritzsche Brothers, Inc., was held at the New York 
headquarters during the week of December 14. 

Four energetic young men spent the entire week 
conferring with the various department heads on the 
principal specialties of the house, and with the execu- 
tives, the plans for the New Year were carefully gone 
over. These gentlemen, Messrs. M. J. Niles and J. R. 
Eller of Columbus, Ohio; Lloyd W. Speck, Toronto; and 
N. D. Rockafellow of New Orleans, La., are all quite 
reasonably optimistic about 1932, as they found pessi- 
mism much more rampant nearer: Wall street than in 
their own territories. 

An evening was devoted to a theatre party, with 
some of the New York staff, and Friday, the 18th 
instant, they were entertained by F. H. Leonhardt, vice- 
president of the company at luncheon at the Drug & 
Chemical Club. 





RIGHT: N. D. SPECK, 


M. J. NILES, 


ROCKAFELLOW, L. W. 
J. R. ELLER 


LEFT TO 
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The American Products Co., Cincinnati, Ohio, manu- 


facturer of the “Zanol” products, has changed its 
name to The Zanol Products Co. So firmly fixed in 


the minds of its customers had “Zanol” become that 
American Products Co. associated with 
the line. Consequently, on October Ist, the name of 
the company was changed to include the more popular 
and better known 
mark name. 


was seldom 


trade 


The business which has 
conducted by the 
Mills brothers for 
the past twenty-five years 
was started as the Mills 
Brothers Co. In 1924, the 
name was changed to the 
American Products Co. 
with Albert Mills as presi- 


been 
three 





dent, Edgar Mills, vice- 
president in charge of 
purchasing and _ produc- 
tion, and Clarence Mills, 
ALBERT MILLS secretary and_ treasurer. 
Dr. R. L. Flett joined the 


organization as second vice-president in charge of the 
chemical laboratories and factory administration a few 
years after its founding. 

Coincident with the change in name, the company 
has brought out a new line of cosmetics known as the 
“Faith Avery” line, which consists of all the products 
necessary for a complete treatment as well as four 
new perfumes. In a future issue of THE PERFUMER 
will be found illustrations and descriptions of this new 
line. 

x * k * 

Willis H. Lowe Co. of Boston recently went into 
bankruptcy. S. C. Bancroft, who came into control of 
this well known firm some years after it was founded 
by Willis H. Lowe, died in 1928, and the business then 
went to three executives. This latter organization has 
ceased to do business. The trademarks and good will 
of Willis H. Lowe Co., it is interesting to note, have 
been purchased and returned to Mrs. Willis H. Lowe. 
Those who knew Mr. Lowe will recall that the original 
firm that bore his name was founded in 1900 and in- 
corporated in 1902. In 1910 he lost control of the or- 
ganization and was unable in future to use the name 
in business, always a matter of keen regret to him. 

* * * 


Operations have been started in Milwaukee by 
the Industrial Soap Co., a new concern producing a 
line of laundry and industrial soaps. Herbert Kurth 
is president and treasurer of the concern and Walter 
F. Borges, formerly connected in a sales capacity with 
the John Hanser Soap Co., Milwaukee, is vice-president. 
A force of 20 men is employed by the concern. 
x ok ok 


Howell Inc., New Orleans, manufacturers of perfumes 
and cosmetics, is reported to be planning the introduc- 
tion of a new line of general cosmetics including fifteen 
to twenty items on the first of the year. The new pro- 
ducts had originally been announced to appear in the 
fall, but were kept back because of some alterations ir 
plans. 
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James L. West has been appointed manager of the 
St. Louis territory for Inecto-Marinello, New York 
City. Mr. West’s territory will include Missouri, 
Texas, Kansas and the South Central region. 
x * * x 

Espy Milwaukee, Wis., manufacturer of 
“Soothene,” a new skin lotion, has recently started a 
local newspaper advertis- 
ing campaign for its prod- 


Corp., 


’ 


uct in and about Mil- 
waukee. Plans of the 
company include extend- 
ing this advertising to 


other cities as rapidly as 
distribution can be ar- 
ranged. The company 
may also add other prod- 
ucts to its line. 


The skin lotion is said 
to be the result of re- 
search on the part of a 





prominent Milwaukee der- 
matologist who had been 
using it as a prescription 
for skin for many years. 
recently organized to arrange for widespread 
distribution. It is headed by Carl Espy, Jr. as presi- 
dent, and with him is associated Armin C. Frank, vice- 
president. 


CARL Espey, JR. 


diseases Espy Corp. was 


more 


* * * * 


Frank Noonan of T. Noonan & Sons, Boston, was 
recently in New York on business. The concentrated 
hair-curling fluid, “Minute-Mix,” that this concern 
brought out about four months ago, is finding a very 
favorable response, Mr. Noonan reports. 

a * a OK 

W. M. McCormick, president of McCormick & Co., 
Baltimore has been chosen president of a new com- 
pany organized to place on the market a new electric 
coffee roaster. Charles P. McCormick is also a director 
of the company. 


The accompanying illustration depicts the new 
Dorothy Gray salon recently opened on the fourth 
floor of Ranschoff’s store in San Francisco. The 
keynote of the decoration is a restrained modern- 
istic note characteristic of the rest of the Ranschoff 
building. The central salon is octagonal in shape 
with cream toned walls, into which are built recessed 
display cases decorated with silver. Indirect light- 
ing shows off to excellent advantage the blues and 
pinks of the attractive Dorothy Gray products and 
The silver 
motif on the display cases is repeated on the highly 
The 
booths are in harmony with the rest of the salon 
planned for both beauty and efficiency. Miss Mary 
Jane Canter is in charge of this beautifully equippe 


gives the necessary color to the room. 


polished walnut chairs and tables. treatment! 


! 
and developed salon whose decorations were supe 
vised by Edgar Wallace, San Francisco artist. 

Dorothy Gray is to be congratulated upon this ad 
dition to the salons which it has in the various cities 
of this country and abroad. To the last detail it is 
in keeping with the dignified and modern elegance 
evidenced in each. 
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The Orbis Products Trading Co., Inc., New York has 
advised us that on December 31 its agency connection 
with Tombarel Fréres, will be 
terminated. It wishes to extend to its many customers 
sincere appreciation for their support and confidence 
during the many years it has represented Tombarel 
Fréres in this market. This separation is by mutual 
understanding and with the most friendly feeling. 

The Orbis company will broaden its policy of selling 
natural and aromatic products of its own manufacture, 
and will continue to 


Grasse, France, 


import from primary markets 
essential oils, perfume raw materials, etc. 


* * * * 


Clifford F. Green, president of the Emarco Co., of 
Boston, is inclined to believe that “Lady Luck” is look- 
ing out for him. For the last three years he has done 
much of his traveling by airplane and always safely. 
Last month he disaster by a hair’s breadth 
while en route to Newark, for he very nearly took the 
Ludington line plane that crashed with five passengers. 
Happily, he took a local from Collingswood, N. J., to 
Newark, missing the ill-fated transport by only a few 
hours. Mr. Green is a flying enthusiast and at the same 
time is lucky, so intends to continue to use the modern 
means of transportation. 


missed 


8 * * * 


Bert W. Frankel, of Frankel & Smith, Inc., of Bos- 
ton, will visit all the retail departments affiliated with 
this organization during January. This trip will take 
all over the country. Mr. Frankel notes an im- 
provement in beauty shop business over last year, and 
found the holiday period especially good. 

Mr. Frankel’s brother, Ben Frankel, of the New 
York office, was recently in Augusta, Georgia, visiting 
the Davidson-Paxton Co. 

a 


him 


Roy Holt, formerly buyer for toilet goods for Sanger 
Bros., Inc., Dallas, Texas, is now associated with 
Puritan Cosmetics, Inc., St. Louis, representing the 
company in the Southern states. 
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The Alsop Engineering Co., New York, has advised 
us that William L. Engesser has joined its sales staff 
and will cover suburban New York and New England 
territory. Mr. Engesser was formerly secretary and 
treasurer of the Bronx Novelty Co., manufacturer of 
vending machines and engineering back- 
ground. new work he spent 
considerable time in the plant of the Alsop Engineering 
Co. studying designs and the applications of the com 
pany’s equipment to various industries. 

The company plans to have an exhibit at the con- 
vention of the New England Bottler’s Association in 
Boston, Mass. next month. 
and Edward A. 
will be in charge. 


had an 
Prior to taking up his 


has 


Charles E. 
Knowlton, 


Crowley, sales 


manager Boston 


manager, 
x * * * 
Col. Marston T. Bogert, professor of organic chem- 
istry, Columbia University, lectured before the Franklin 
Institute in Philadelphia December 17 on “Modern 
Alchemist Gets Interested in Perfumes.” On the same 
day he spoke before the Philadelphia Section of the 
American Chemical Society on “Organic Chemistry of 
Perfume,” and on December 28 he will speak before 
the annual symposium on organic chemistry at the 
Sterling Chemical Laboratories at Yale University on 
“Recent Progress in the 


Synthesis of Compound; 


Related to Isoprenes.” 


Paul H. Todd, president of A. M. Todd Co., Kalama- 
zoo, Mich., was a visitor to the trade in New York the 
week of December 14. 

Gustav Von den Steinen, president of The Glascote 
Co., died at his home in Cleveland on Saturday morn- 
ing, December 5, of a stroke 
heart attack. 

More than a year ago Mr. Von den Steinen’s health 
began to fail and the active management of The Glas- 
cote Co., was entrusted to an executive committee, 
Fred B. ie 
Morris, George H. Hamlin 
and Chas. H. Stone. Under 
the direction of this com 


paralytic following a 


consisting of 


mittee the company has 
made marked progress, 
and the passing of Mr. 


Von den Steinen will in no 
way affect the financial or 
operative standing of the 
business. 

Mr. Von den _ Steinen 
was born in Newark, N. J., 
but at an early age was 
brought to 
where his 


Cleveland, 


THE LATE 
GUSTAV VON DEN 


parents had ae 
formerly resided. He at- ewe rse 
tended school in Cleveland and after being admitted to 
the bar practiced for a number of years with the law 
firm of Hoyt, Dustin & Kelley. He became a widely 
known corporation attorney and for many years had 
specialized in the handling of estates. 

He was one of the founders of The Glascote Co., and, 
after its organization, vice-president. In 
April, 1929, he was elected president and continued in 
this office until the time of his death. 


served as 
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A daughter was born December 10th to Mr. and Mrs. 
Elliott Schieffelin, in Paris. The child is a grand 
daughter of Mr. and Mrs. William Jay Schieffelin of 
New York City. 


Marquis de Grasse, who visited the United States at 
the time of the recent Yorktown Celebration, has re- 
On sailing he expressed himself as 
greatly with 
America and American 
and touched by 
the enthusiastic reception 
which he 


turned to France. 


impressed 
methods 


had been ac- 
corded on every side dur- 
ing his brief stay here. 
As a direct descendant of 
Admiral Comte de Grasse, 
who commanded the 
blockading French fleet at 
Yorktown and thus helped 
to compel the surrender 
of Cornwallis, he took an 
active and important part 
MARQUIS DE GRASSE in the Sesqui-Centennial 
celebration and was cordi- 

ally entertained by officials and by society. We 
indeed pleased to have been honored by his visit. 





are 


* » 


Irving Bennett, who has had many years’ experience 
in the essential oil trade has organized Irving Bennett 
& Co., 64 W. 23rd St., New York, to engage in the 
essential oil and aromatic chemical business. Mr. Ben- 
nett was for eleven years with Antoine Chiris Co. 

x * * 

George R. MacDonald, New England representative 
for Ungerer & Co., reports an increase in business for 
1931 over the previous year. This he regards as par- 
ticularly gratifying in view of general business condi- 
tions and declining prices in essential oils. What is 
actually shown, he finds, is a greater quantity of buy- 
ing which has evidently offset lower prices. Larger 
concerns are realizing that prices today should not be 
overlooked and that buying, either spot or contract, 
that is done this year, will look very favorable in the 
future. 

Mr. MacDonald make his usual trip to New 
York after the first of the year, when he will call on 
the trade in Southern New England. 


will 


Sagamor Metal Goods Co., New York City, has 
appointed Cooper & Shuesler, Chicago, to open its Chi- 
cago office and handle sales of its products in that ter- 
ritory. This new branch is located at the Railway 
Exchange building at Jackson and Michigan avenues. 
Its opening is in accordance with Sagamor’s plans for 
expanding activity in various sections to the 
growing demand for its products. 


meet 


Joe Guarino, well known in the toilet goods in- 
dustry, has joined the sales staff of Ybry, Inc., and 
will represent the company in the territory which in- 
cludes New York State west Utica other 


Eastern territories. 


from and 


The American Perfumer 


Further expansion of the activities of Albert Verley, 
Inc., Chicago and New York, includes the addition of 
the American and Canadian agency of Tombarel 
Fréres, Grasse, France, whose line of floral products 
and essential oils is very well known in America, 
having been well represented here for many years. 

Albert Verley, Inc., was organized by David A. Ben- 


nett in May, 1926, to 
handle the _ products 
manufactured by Etablis- 


sements Albert Verley, 
Ile St. Denis, France, in 
the United States and 
Canada. Mr. Bennett has 
had many years 
ence in the natural and 
synthetic raw material in- 
dustry, 

energetic 


experi- 


under his 
direction the 
company has made rapid 
Recently he 


and 


progress. 


was joined by Louis J. 
Zollinger who became 


D. A. BENNETT 


vice-president of the com- 

pany, and plans were immediately made for increasing 
the distribution of Verley products and for expansion 
along broader lines. 

Tombarel Freres is one of the oldest and best known 
houses in Grasse, having been established in 1837, and 
in 1873 came into the hands of the late Henri and 
Francois Tombarel, relatives of the founders. Its 
present head is Xavier Goby-Tombarel, son-in-law of 


The Professor Raimon Institut de Beaute Inc., 315 
Fifth avenue, New York City, has elected Prof. A. 
Raimon president; Charles Bergeret, treasurer; and 
Pierre Bourdain, secretary and general manager. 


Prof. Raimon has been associated with the Institut de 
Beauté in Paris for many years and has developed the 
products of the line. 
tion. 


Mr. Bergeret heads the produc- 
Mr. Bourdain, in charge of promotion, has spent 
seven years in the toilet goods and cosmetic merchan- 
dising field, first with Miro Dena, then Terri, New York 
department stores, and the Ducharme Products Co. 

A treatment salon has been opened in conjunction with 
Cluzelle Bros., West 57th 
where Prof. Raimon will hold consultations each week. 


hairdressers, at 47 street, 
A school will also be a part of the salon to train special- 
ists in the Institut manner in order to have the branches 
located in numerous cities acquainted with the methods. 


L. C. Namy, who has been connected with the sales 
organization of Ungerer & Co., New 
the past three years has taken charge of the distribu- 


York City, for 


tion of the Poray toilet preparations in New York City 
and vicinity. 

Poray, Inc., whose main offices are located in Chicago, 
have opened New York offices at 303 Fifth avenue. 
Maurice B. Serre, general sales manager, has been in 
New York for the past few weeks making the necessary 
arrangements for the offices and distribution in the New 
York Territory. 
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Henri With him are associated his two 
sons, Francois Goby and Jean Goby, and his son-in-law 


Charles Harmel. 


Tombarel. 


The company manufactures a com- 


plete line of floral products and various essential oils 
and specialties at its plant in Grasse, and in addition 
has floral 
lavender 


plantations in that 
plantations in the 


region, as well as 
Alps. It is 
sented in all of the lead- 
ing marketing centers of 
the world and 
branches are under the di- 


repre- 


these 


rection of Francois Goby 
who visits them regularly. 
He is particularly well 
known in the United 
States where he has made 
annual during the 
last ten years. 

The New York office of 
Albert Verley, 
charge of Mr. 


visits 


Inc., in 
Zollinger, 


has been moved to 114 

L. J. ZouLincen East 25th street, where 

the entire fourth floor is 

occupied. In addition to convenient and comfortable 


offices, storage company’s 
growing requirements is afforded and the new quarters 
At the 


dress stocks of both the Verley and Tombarel products 


space ample for the 


allow sufficient room for expansion. new ad- 
will be available, improving the company’s facilities 
for serving its many customers in the Eastern terri- 
tory. 


W. E. Duff, vice-president and J. M. Woodman, man- 
ager of the Helen Dawn Cosmetics Co., Chicago, have 
been arrested and warrants have issued for the 
arrest of S. F. Everrett, president and J. E. Woodman, 
treasurer of the company. charged with 
using the mails to defraud. According to Federal of- 
ficials, the company obtained sales of its products by 


been 


They are 


promising prizes to winners of sales contests. It is 
that the 
contestants had 
products. Mr. 


alleged were not after 


company’s 


prizes forthcoming 

worked hard to sell the 
Duff and Mr. Woodman 
leased on bail of $2,500 each. 


have been re- 


* * * * 
Georges Acuna, fermerly connected with the essential 
oil trade in New York, and more recently with the 
“Mi-a-mi” line of perfumery of Sao Paulo, Brazil, who 
New York for the last 
Pastores, December 10 for a 


has been in 
on the 
America. 


few weeks, sailed 
visit in Central 
He will return to New York about the middle 
of January. 
* ® 


Comac Corp. Ltd., Los Angeles, has purchased a 
plant at 1039 South Fairfax avenue where the company 
will establish and factory. A 
complete line of toilet preparations will be manufac- 


tured. R. I. Bradley is president of the company. 


offices, display room 


* * * x 
F. Charles Becker has joined the Morny Sales Co., 
New York City, and will cover the territory 
Pittsburgh to California. 


from 
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Mr. and Mrs. Louis Amic arrived on the Olympic 
December 14 and will remain until well in the New 
Year. Mr. Amic who is a director of Etablissements 
Roure Bertrand Fils & Justin Dupont, Paris and 
Grasse, gives his special attention to the sales of his 
company in foreign countries. He was in New York 
earlier this fall but was compelled to cut short his 
visit by the developments 
of the trend of political 
and affairs in 
England, Scandinavia and 
Central 
the firm has 
interests in the 


financial 
Europe where 
important 
consum- 
ing trades. 
Mr. 
matters 


that 
satis- 


Amic reports 
been 
factorily adjusted and he 
is therefore 
sume his 


have 


free to re- 
American visit 
and give adequate time to 
seeing his many 
He will take advantage of 


friends. 





; , Louis AMIc 
the holiday season for a 
little well earned leisure and will, with Mrs. Amic, 
spend a few days in Canada to enjoy the winter sports 


similar to those in Switzerland in which he has often 
participated. 
in Cuba and will tour Florida on his return trip. 

“The time is propitious, I believe,” said Mr. Amic, 
than this 
country, as matters in Europe and other raw material 


He expects also to visit the firm’s clients 


“for a somewhat longer visit usual to 
centers have fairly well convinced me that prices are 
largely stabilized and that opportunities for 
now exist that many important firms have been an- 
ticipating for than a year. I am optimistic 
about the future of the industry and although any 
marked evidence of a 
hand, the fundamentals of 
be very encouraging.” 


buyers 
more 
upturn is not yet at 


decided 


the situation appear to 


* * * * 


The American Beauty Co., New York City, has ad- 
vised us of its incorporation as The American Beauty 
Nail Polish Co., Inc. This change of name is due to 
the the connect its 
title more closely to the products which it manufac- 


desire of company to corporate 
tures. For several years this house has been supplying 
liquid nail polish to the trade and has developed many 
new styles and types of this specialty which have met 
with considerable success. No change in the policy or 
personnel of the company is involved in the change of 
its name. 
e 28s 

Brothers, Inc., 


set-up 


Young Providence, R. L., manufac- 
turer of fancy and has 
recently increased its sales personnel in the New York 
area, appointing H. R. M. Gordon to cover the toilet 
goods industry and E. W. Newman to 
Demarest in the general fields. 


boxes mailing cases, 


assist F. G. 


Our thanks are due to Lowe Paper Co., Ridgefield, 
N. J., for their courtesy in giving permission to use the 
illustration on the obverse side of the insert of Synfleur 
Scientific Laboratories, Monticello, N. Y., in this issue. 
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John Buslee, vice-president of Neumann-Buslee & 
Wolfe, Inc., Chicago, spent two weeks visiting the 
trade in New York and vicinity early in December. 
Mr. Buslee conferred with several prominent raw ma 
terials producers represented by his company in Chi 
cago territory and also visited many of his friends in 
the trade, He reports that prospects for 1932 in the 
Chicago territory are not as dark as some would have 
us believe and that he believes the wide awake houses 
will find many an order in the Middle West which some 
of their pessimistic competitors may overlook entirely. 

* * * * 

Magnus, Mabee & Reynard, Inc., New York City has 
appointed C. W. Merrell as special representative to 
cover the states of Ohio, Michigan and part of Canada. 
Mr. Merrell is well known in the industry having been 
for many years sales manager of the J. W. Merrell 
Drug Co., St. Louis and at one time general manager 
of the Fort Worth division of the Southwestern Drug 
Corp. A. B. Foster, veteran member of the Magnus 
sales force who has previously covered the territory 
now assigned to Mr. Merrell, will in the future con- 
centrate upon New York state territory. 

se + « 

We are pleased to congratulate the house of J. F. 
Schwarzlose Séhne, Perlin, on completion of its 
seventy-fifth year in This important house 
has long enjoyed an enviable reputation in Germany 
and other European countries. 

* * * ok 

Mr. and Mrs. Frederick Rentschler and their daugh- 
ter, Claire, returned on the Dresden, December 8, from 
a two months’ tour of Europe which carried them 
through Germany, Switzerland, France and Italy. Mr. 
Rentschler, who is president of the Art Tube Co. of 
Irvington, N. J., visited Dr. Kar] Staib, director of the 
Rheinfelden Works, Germany, a unit of the I. G. Far- 
benindustrie. Dr. Staib, 
Mr. Rentschler’s son-in- 
law, is responsible for 
many important recent 
chemical developments of 
the I.G. 

In France Mr. Rentsch- 
ler visited the firm of 
Krieg & Zivy, one of the 
largest manufacturers of 
collapsible tubes in the 
world, where he was man- 
coming to 
America. He also attended 
the French Colonial Ex- 
position in Paris, report- 
ing that condi- 
tions in France seemed very good and that the exposi- 
tion gave a striking impression as to its size and the 
wide range of products displayed. While business con- 
ditions in the other countries visited were not as satis- 


business. 


ager before 





RENTSCHLER 


FREDERICK . 
business 


factory as in France, a good impression was obtained 
as to the possibilities of European trade and industry. 

Mr. Rentschler has been connected with the collap- 
sible tube industry for nearly thirty-five years, having 
been identified with the making of tubes from the time 
when they were made by Capstone presses and deco- 
rated by hand. 
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One of the frequent visitors to the New York office 
of the Carr-Lowrey Glass Co. of Baltimore, Md., is 
C. B. Garwood, who has just completed a quarter of a 
century of service for the company as factory manager. 
The object of his visits, of course, is to confer with 
A. F. Kammer, vice-president and manager of the New 
York office and often to call on the trade; for close co- 
operation between the manufacturing and sales depart- 
ments has been a cardinal policy of the company since 
its inception. Mr. Garwood joined the company in 1904 
as foreman of the mould department and in 1906 be- 
came factory manager. 

It is an interesting coincidence that Mr. Kammer, 
also a veteran, will complete his thirty-second year of 
service with the company on January 2. 

From these interesting and fruitful years of associa- 
tion with the institution in which he has become one 
of the factors, Mr. Kammer looks back with interest 
to the time when as a very young man, long before he 
could vote, he began his connection with the company. 
It was his good fortune to come in close contact with 
the late William W. y whose high ideals have 
been continued. Imbued with the ideals he 
profited by the sympathetic surroundings in which he 
found himself. Since then he has consistently striven 
to develop greater artistry in containers; as it is his 
conviction that beauty of the package exerts and will 
continue to exert, to an even greater extent, a marked 
influence on the future of the perfume and allied in- 
dustries. 


Lowrey 
same 


Mr. Kammer is an enthusiastic golfer; and is the 
only one in a period of 27 years to win the New Jersey 
State amateur golf championship three years in suc- 
cession, a title he subsequently relinquished to one of 
his closest friends. A corner of his study in his home 
in South Orange is filled with cups and other trophies 
too numerous to mention, won by him and by his son, 
A. F. Kammer, Jr., with whom he plays in the Father 





GARWOOD 


and Son tournament in Garden City. Mr. Kammer’s 
ideals of business and of golf were aptly expressed in 
the conclusion of an article on his favorite sport, con- 
tributed to the Colgate Clock: “Keep on fighting and 
shoot straight. In business it means that you reduce 


your troubles; in golf it means you reduce your score.” 
* ok * x 


A. F. KAMMER C. B. 


The E. L. Patch Co., Stoneham, Mass., on December 
6 dedicated a tablet in its principal offices to the 
memory of the late Edgard Leonard Patch, founder 
and first president of the company. 
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Francis T. Dodge, president of Dodge & Olcott Co., 
New York, returned on the 
from a two months’ visit to Europe, during which 
he conferred with officials of the companies which his 
house in the United States. 

Mr. Dodge was in England at the time of the gen- 
eral election and decline in the value of the pound 
sterling, which he 
afforded a 
temporary 


Statendam December 13 


represents 


said 
pronounced 
stimulus’ to 


British trade and con- 
tributed to the develop- 
ment of optimistic feel- 
ing at that time among 
British merchants and 
manufacturers. 

In France he _ visited 
Paris, Marseilles and 


Grasse, and he also jour- 
neyed to Rome where he 
conferred with Dr. G. 
Bosurgi, head of Sander- 
son & Sons, manufactur- 
ers of citrus products in 
that the general sentiment in 
Italy is fairly good, although the citrus oil industry 
itself is somewhat the large 
amount of rather available in the 
market. He commented especially upon the scarcity 
of high grade citrus oils, stating that none of the 
leading houses had any surplus of high quality lemon 
or orange oil. The market, however, has been more 
or less demoralized by cheap offerings. 





DODGE 


FRANCIS T. 


Messina. He reports 


depressed, 
low 


owing to 
grade goods 


French business, Mr. Dodge says, is quiet and sen- 
timent among French men is not too favor- 
able. The fact that buyers of raw materials for per- 
fume, toilet goods and soaps have not been active in 
the market and that prices have fallen to almost un- 
low has contributed to this 
unfavorable outlook. 


business 


nrecedented levels more 
or less 

The 
is suffering from a somewhat similar situation, prices 
having reached levels at which beans can no longer 
be produced at a profit. 


vanilla bean business centering in Marseilles 


In Mr. Dodge’s opinion this 
will lead to a considerable curtailment of production, 
and a consequent reaction in the world market, pro- 
vided buying in volume should materialize. 

The general picture of European business conditions 
at present, while not essentially unfavorable, by no 
means argues for an immediate resumption of large 
industrial operation. The current feeling of 
uncertainty and the lack of both domestic and foreign 
markets, together with the political and economic con- 
ditions the war debt 
holding back the anticipated commercial recovery. 

* * * & 


scale 


centering about situation, are 


Among firms which had display booths in the New 
Orleans Products Exhibit, which was a feature of New 
Orleans Products Week, early in December, were E. A. 
Zatarain & Sons, Inc., makers, of “Papoose” products; 
L. E. Jung and Wulf Company, Inc.; and the Louisiana 
Cola Bottling Dr. Pepper Bottling 
Company, World Bottling Company, Ltd., and Jackson 
Brewing Company. 


Coca Company, 


December, 1931 561 





























































Agfa Aromatic Chemicals, New York City has 
recently established Mid-Western representation with 
an office at 556 West Congress street, Chicago. 

x * * * 

With the intense “Buy British” campaign the com- 
bination of the exchange and the dumping law, 
Crystal Chemical Co., New York City, is planning to 
extend its manufacturing 
facilities in Canada _ to 
care for the requirements 
of the Canadian market 
and also its British sub- 
sidiaries. 

An advertising cam- 
paign is now running in 
England in 12 national 
magazines and two of the 
national newspapers; and 
this program will be ex- 
tended considerably in 
1932. Miss Rhoda Picker, 
daughter of Myram 





Picker, president of the MyraM PICKER 
Crystal Chemical Co., 

who recently returned with her father from a _ six- 
months’ stay in England where she supervised the 
English company is now in charge of the newly 
formed organization under the general direction of 
Myram Picker. 

Further extension in foreign fields is now  be- 
ing planned. The same expansion policy followed 
in the United States in 1931 will be continued 
in 1932. The advertising budget for 1932 for 
the United States will be one-third greater than 
that of 1931. Several new additions to the line are in 
preparation. The 1931 advertising budget was 100% 
greater than the 1930 quota and the results for the 
year show despite depression, that this extra effort 


was well repaid. 





LONDON STAFF OF CRYSTAL CHEMICAL CO., MYRAM PICKER, CENTER OF FRONT 
Row, RHODA PICKER SEATED THIRD FROM LEFT 


562 December, 1931 





Bruce’s Juices, Inc., Tampa, Fla., has taken over 
stock and assets of the Florida Citrus Oils Corp. and 
the Kingsway Products, Inc., also of Tampa. The 
large citrus by-products plant of Bruce’s Juices, Inc., 
continues as headquarters of the combined companies 
for the present. This plant has been operated for sevy- 
eral years in the manufacture of citrus products, and 
while it affords facilities much larger than those for- 
merly utilized by the company, plans are already under 
way for a still larger plant where ample space will be 
available for further development. The new plant will 
be fully equipped for the purpose of utilizing the en- 
tire fruit in the manufacture of marketable by-prod- 
ucts such as natural juices, concentrates, pulp juices, 
cold pressed, distilled and terpeneless oils. 

Markets for other raw materials used by the bever 
age, confectionery and baking industries will be ex- 
panded along lines already developed, and increased 
attention will be paid to the newer developments in 
the tooth powder, soap, cosmetic and similar fields. 
The completely equipped chemical laboratory which the 
company now operates will be continued under the 
supervision of an enlarged staff of chemists, and in it 
the company expects to develop new products from 
citrus fruits as well as new markets for their con 
sumption. 

J. Adams Bruce will continue us president of Bruce’s 
Juices, Inc. He has had long experience in this field, 
having started in the retail end of the business many 
years ago, developing that enterprise into the present 
large manufacturing establishment. 

Warren E. Burns of Florida Citrus Oils Corp. will 
act as sales manager. He is well known to our read- 
ers, having been connected with the essential oil trade 
for many years as vice-president and general manager 
of Morana, Inc., and more recently with the develop- 
ment of citrus by-products in Florida. 

D. Edwin Smalle of Kingsway Products, Inc., is see- 
retary-treasurer of the company. He is well ac- 
quainted with the by-products 
field and for some time has 
been active in the affairs of 
Bruce’s Juices, Inc. 

Regarding the merger and 
plans for future development, 
Mr. Bruce says, “We have al- 
ways worked in close harmony 
with the citrus industry in 
Florida and much of our suc- 
cess is due to the co-operation 
they have accorded us. The 
citrus industry will continue 
to benefit by the diversion of 
fruit through by-product chan 
nels that will alleviate the con 
gestion of fresh fruit markets 
It is expected that our in- 
creased facilities will enable 
us to completely care for the 
requirements of the by-prod- 
ucts market.” Mr. Burns’s 
many friends will be interested 
in this new project and will 
wish him every success in his 
new position. 
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Otto P. Meyer, first vice-president of Meyer Brothers 
Drug Co., St. Louis and Mrs. Meyer expect to sail on 
the Resolute, January 6, for a vacation trip around 
the world. Mr. and Mrs. Meyer will travel about 
37,000 miles which Mr. Meyer estimates will cost in 
all about $21. How he arrives at this very interesting 
result is told in a little booklet which he has sent us. 
In it he computes the total cost of the trip at $5,000 
and then deducts the following items of savings: rent, 
$1,000; “butcher, baker and candlestick maker,” $300; 


gas, oil, tires and repairs, $182.50; picture shows, 
theatres, etc., $75; dinners and lunches away from 





home, $210; cost of trip to Florida or California, $2,500; 
what your wife would spend in department stores, taxi 
rides, etc., $300; what you would spend for “you know,” 


$99.50; six months incidentals, ice, coal, light, loans 
to friends, bets on horse races and ball games and 
101 other things, $101; trips to manicurist (low esti- 


mate), $1; graduating presents, funeral flowers, birth- 
day and wedding presents, $200; Christmas presents, 
$??°; making total savings of $4,979, and a net cost 
for the trip for two people of $21. 

We had never thought of it in this light before but 
maybe there is something in it. Anyway, six months 
vacation plus 37,000 miles of travelling ought to be 
worth somewhere near $21. 

* * * * 

American Commercial Alcohol Corp. reports for the 
three months ended Sept. 30 a net loss after all charges 
of $219,886, compared with net loss of $105,745 in third 
quarter of last year. 

* * * x 

C. Ranganatha Rao Sahib, trade commissioner for 
the Mysore Government in London the 
United States on the Berengaria, December 9 for a 
visit to W. J. Bush & Co. Inc., New York, agents for 
the Mysore government sandalwood oil production. 


arrived in 


Mysore is one of the most progressive states in In- 
dia and is the first to have built a large hydro electric 
plant which was designed 
and installed by the In- 
ternational General Elec- 
tric Co. The heart of the 
sandalwood oil district is 
entirely within the Mysore 
state, and the cutting of 
the wood and production 
of the oil is a government 
enterprise and one of the 
chief sources of 
of the state’s 

All the 


oil production for 


revenue 
industries. 
used for 
this 
country is shipped to W. 


wood 





J. Bush & Co. Ine., and C. RANGANATHA 
distilled in the plant at 


Linden, N. J., and the Canadian trade is supplied 
through W. J. Bush & Co., (Canada) Ltd., Montreal. 

After a month’s visit to the trade, calling on princi- 
pal users, in company with R. R. Webb, secretary and 
the Ranganatha will 
for England, and his regret at not being in his familiar 
surroundings during the holiday season is, he 
tempered by meeting during this period many of the 
men he has known only at a distance. 


treasurer of company, Mr. sail 


says, 


& Essential Oil Review 


R. H. Stearns Co. of Boston has lately opened a 
beauty shop on its tenth floor. This new salon is ope- 
rated by Seligman & Latz of New York, who conduct 
a chain of beauty shops. 

F. H. Ungerer, president of Ungerer & Co., New 
York, United States and Canadian agents for Charabot 
& Co., Grasse, France, and 
M. Naef & Co., Geneva, 
Switzerland, recently com- 
pleted an extensive busi- 
ness trip throughout the 
Middle-West, which _in- 


cluded stop-overs at Chi- 
cago, Kansas City, Des 
Moines and _ Cincinnati. 


The purpose of this visit, 
which extended over a two 
week period was to con- 
fer with the Ungerer dis- 
trict sales representatives 





relative to plans and 
the coming 

year and to contact per- 
the trade in various sections. H. J. Ahlers, 
Chicago, and E. M. Tysdal, St. Louis, accompanied Mr. 
Ungerer on visits to the trade in their respective ter- 
ritories. Mr. Ungerer reports a most profitable trip 
with business sentiment generally much improved. 

* * es an 


policies for 


F. H. UNGERER 


sonally 


Sheldon, Morse, Hutchins & Easton has been organ- 
ized with offices at 191 West 10th street, New York 
City, to give special attention to economic problems 


arising in connection with scientific research. Dr. 
H. H. Sheldon, H. A. Morse, L. W. Hutchins, and Dr. 
W. H. Easton are the principals of the company. The 


new concern aims to assist manufacturers to determine 
the applications and markets for products in the 
laboratory or development stages and otherwise plan 
supplementary research work and the development of 
new products to meet market conditions. 

Dr. Sheldon is head of the Physics Department of 
New York University; Mr. Morse is president of H. A. 
Morse, Inc. Dr. Easton was for many years with the 
Westinghouse Electric & Manufacturing Co. and Mr. 
Hutchins is Director of Public Relations for the Swann 
chemical companies. 

* * 

One of the most imposing and effective displays at 
the American Bottlers of Carbonated Beverages’ con- 
vention and exhibit held in Dallas the week of Novem- 
ber 9 was at the booth of the Armstrong Cork Co., Lan- 
Pa. 

A center placard consisting of two maps of the com- 
pany’s world wide distribution labeled “Look us over— 
Yesterday and Today” the the 
pany 


caster, 


showed progress com- 


has made. 
Eric connected with the 
essential oil trade in New York and abroad for many 
has 


Coupey, who has. been 


established 
broker. 


years, himself as an importing and 


domestic He will confine himself exclusively 


to business between dealers and transactions for im- 
porters, discontinuing entirely his service to con- 
sumers. 
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Cosmetics Affiliated, Inc., has been organized as a 
holding company for American Perfumers’ Labora- 
tories, Inc., American Beauty Culturists Association, 
Inc., and Miner’s, Inc., with offices at 521 Fifth avenue, 
New York City. Manufacturing for the three concerns 
will be done in new quarters at 457-463 East 147th 
street, where over 10,000 sq. ft. of space are avail- 
able with ample room for expansion. Beauty Products, 
Inc., organized about a year ago, primarily to take 
over the theatrical cosmetic business of the Estate 
of Henry C. Miner, has been absorbed in the new 
corporation. 

Jesse Safir who organized the holding company was 
graduated from New York University with the degree 
of B.C.C. in 1921 and in 1924 with the degree of 
L.L.B. After being admitted to the bar he practiced 
law and subsequently became associated with I. Gains- 
burg, the noted trial lawyer. Last October he formed 
the partnership of Safir & Kahn with Jesse Kahn, a 





JESSE SAFIR A. E. MULLEN 


classmate in law school. The firm which specializes in 
commercial law, numbers among its clients two broad- 
casting stations and is located at 521 Fifth avenue. 

Mr. Safir is president of Cosmetics Affiliated, Inc., 
A. E. Mullen is treasurer and George Hackenberger 
is secretary; and Mr. Mullen is also president and 
general manager of the three subsidiary companies; 
but there are to be no changes in the personnel of 
the latter. 

American Perfumers’ Laboratories was organized by 
Mr. Mullen in 1923 to produce private brand rouge 
and powder compacts, lipsticks, etc., and in 1929 he 
established the American Beauty Culturists Associa- 
tion, to make private brand products for beauty shop 
members. 

Miner’s Inc., manufactures theatrical make-up, a 
business established many years ago by the late 
Henry C. Miner. 

The influx of new capital into the three companies 
will provide ample operating facilities as well as for 
merchandising expansion. 

x * *k x 


Coca-Cola Bottling Co. of St. Louis has increased its 
annual dividend to $1.60 a share for 1932, as against 
$1 for 1931. The dividend will be disbursed in quarter- 
ly payments of 40 cents each on January 15, April 15, 
July 15 and October 15 to stock of record January 5, 
April 5, July 5 and October 5. 
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Lewis G. Warren has recently taken over the de- 
velopment and research departments of the Warren 
Soap Mfg. Co., Inc., of Boston, as well as the gen- 
eral factory management. This is the first time since 
the death of Albert C. Warren in 1905 that a member 
of the Warren family has been active in the manage- 
ment of the organization, outside of financial control. 

Mr. Warren, of the fourth generation of Warrens 
to carry on this well known soap business, is peculiarly 
fitted for the work he is undertaking. He is a Harvard 
graduate with an engineering education, and has been 
in the employ of Warren Bros. Co., as general organ- 
izer of its extensive contracts throughout the world. 
He has just returned from Australia and New Zea- 
land, where he spent the last eight years as director 
of operations for Warren Bros. Co. In his present con- 
nection with the family business, Mr. Warren is or- 
ganizing numerous new developments. 

W. L. Drummond, who has recently been merchan- 
dising various retail drug store products, has joined 
the Warren Soap Mfg. Co., Inc., as retail merchandise 
sales manager for the toilet goods division. His former 
connection was merchandise manager for the Boston 
Post. He is launching a campaign for general distri- 
bution of the Warren Soap Mfg. Co. products. This 
house has been engaged in the making of textile and 
laundry soaps since 1870, and is now putting to use 
its extensive experience and formulas to reach the 
general public through the retail trade. 

Among the company’s new products is a green castile 
type soap, slightly scented with lavender, which is 
being marketed under the name “Purolivo.” In popu- 
larizing this soap, the company permits retail cus- 
tomers to supply the names of their fifty best women 
patrons. To each of these a trial size cake of “Puro- 
livo” is mailed. An attractive little descriptive booklet 
is enclosed with every cake of soap sold. 

A new laundry soap “Sentinel Suds,” has recently 
been put out by the Warren organization. A green 
olive oil shaving cream, scented with lavender, is an- 
other addition that is being brought out in the toilet 
goods line and a glycerine and olive oil tooth paste is 
a new departure. 

* ES * * 

Edward Zink, for many years New York manager 
for Eli Lilly & Co., Indianapolis, manufacturers of 
pharmaceutical products and_ specialties, has _ been 
named general sales manager of the company. Mr. 
Zink will be located at the main office in Cincinnati. 
The New York trade rejoices at his advancement, but 
regrets that he will no longer be located in New York 
where he has made a host of friends. The Eastern 
district will now be under the direction of J. F. Hayes, 
also a veteran in the Lilly organization. 

x * kk 


The twelfth annual exhibition and trade display of 
the Ladies’ Hairdressers Association of New England, 
Inc., will take place at the Copley Plaza Hotel, Feb- 
ruary first, second, and third. Several thousand hair- 
dressers from all parts of the country are expected to 
attend this style show. Bert W. Frankel, of Frankel 
& Smith, Inc., is general chairman. May K. Kehoe is 
chairman of booths and Miss E. M. Behie heads the 
program committee. 
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Ernst Bischoff Co., New York City, advises us that 
it has been appointed sole representative in the United 
States and Canada for Curt Georgi, Leipzig, Germany. 
The firm of Curt Georgi was established in 1875 in 
Leipzig and also maintains branches in Zurich, Switzer- 
land, and Milan, Italy. The firm manufactures essen- 
tial oils and aromatic chemicals and through its new 
connection plans to materially expand its activities 
in the American market. 


* $ i * 


Resinox Corp., a subsidiary of the commercial 
Solvents Corp., and the Corn Products Refining Co., 
which was organized to manufacture “Resinox,” a new 
plastic now in production, has advised us that its new 
product is now available for moulding closures, con- 
tainers, trays, pedestals and other specialties for the 
toilet preparations trade. 


Artcote Co., Irvington, N. J., has made an addition 
of 60% to its plant capacity. This will enable the com- 
pany to take care of added business which has been 
booked at the end of 1931. George W. Cameron has 
been appointed Eastern sales manager. 


* 


The Pfaudler Co., manufacturers of equipment, 
Rochester, N. Y., has organized a Canadian subsidiary 
The Pfaudler Co., of Canada, Ltd., with headquarters 
in the Dominion Square building, Montreal. E. C. 
Longmore is managing director of the new company 
which was formed to handle the company’s growing 
business throughout Canada. 


* * * &* 


D. Frank Ryan of Cambridge made an intensely in- 
teresting find when he recently purchased the “contents 
of the oil room” of the bankrupt Willis H. Lowe Co. 
Noticing a collection of magazines swathed in a thick 
layer of dust on the top shelf, he decided to satisfy 
his curiosity by investigating their contents. They 
turned out to be a complete file of THE AMERICAN 
PERFUMER—with the exception of a single copy—dating 
from the very first issue in 1906 to 1927 or thereabouts. 
The single copy missing is for September, 1906. 

Mr. Ryan has read the entire file with keen relish 
for the light that the earlier material throws on the 
change of trends in the industry. The early numbers 
show, he finds, that emphasis was then centered upon 
rerfumes rather than cosmetics, as it is today. Every- 
one was keenly interested in perfumes in those years, 
and violet was the chief attraction, due to the discovery 
of ionone. Cosmetics were comparatively unimportant, 
and even face powders had not evolved to any con- 
siderable degree. The French powders were chiefly 
taleums, and the idea of colored face powder was not 
introduced until THE AMERICAN PERFUMER had ap- 
peared for several years. An item in the 1909 volume 
relates to the perfection of a colored face powder. 

Mr. Ryan obtained a greater thrill from this unex- 
pected discovery than from all the essential oils that 
came into his hands through the oil room transaction, 
he avers. He intends to have his complete file, prob- 
ably exceedingly rare, suitably bound for preservation. 
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Professor Curt P. Wimmer, Associate Dean of the 
College of Pharmacy of the City of New York, Co- 
lumbia University, was the principal speaker at the 
recent Westchester County Pharmaceutical Association 
meeting at White Plains, N. Y. Professor Wimmer, 
as chairman of the legislative fund of the New York 
State Pharmaceutical Association spoke at length of 
the intentions of the State legislative committee and 
the nature of the bills to be introduced at the coming 
sessions of the State legislature. Chief among these 
is a State Capper-Kelly bill, which will be proposed 
with the valuable support of the Independent Retail 
Merchants Association of New York. This organiza- 
tion is also sponsoring a chain store tax law similar 
to that already in effect in several other states. 

x * * * 

We have received an announcement of the marriage 
on November 26 of Alfred E. Bomeisler, secretary of 
Imperial Metal Manufacturing Co., to Miss Carolyn 
May Wolf, daughter of 
Mrs. Abraham I. Wolf, 
formerly of Grand Rapids, 
Mich. The ceremony took 
place at the Warwick and 
was performed by Judge 
Edgar Lauer and was at- 
tended only by the imme- 
diate families of the 
couple. Both the bride and 
the groom dispensed with 
attendants. Following the 
ceremony a wedding 
breakfast was served. 

Mr. Bomeisler is well 
known to many of our 
readers, not only through 
his connection with Imperial Metal Manufacturing Co., 
of which his father is president, but through his in- 
terest in the general activities of the toilet prepara- 
tions industry. He has been a regular attendant at con- 
ventions of the A. M. T. A., and has served on its con- 
vention committee. His many friends in the industry 
will join us in congratulations and best wishes. 





ALFRED E. BOMEISLER 


oa ok * * 


National Collapsible Tube Co., Providence, R. 1, has 
recently enlarged its manufacturing facilities and com- 
pletely renovated the present tool and die rooms, in- 
stalling the latest machinery for the manufacture of 
tubes and the production of tools. 

In line with this expansion, H. R. M. Gordon will 
represent National in the Metropolitan New York 
territory with an office at 331 Madison avenue. 

ee & es 


The new vegetable oil works of Lever Brothers are 
now nearing completion. They occupy a commanding 
position close to the River Mersey, near Bromborough. 
There is a railway station with 12 platforms under a 
glass roof, with accommodation for 120 10-ton freight 
cars at one time, and in the power house are eight 
Laneashire boilers. The refrigerating plant consists 
of three units capable of refrigerating 1,000 tons of 
material per day. The factory will be one of the most 
up-to-date of its kind in the world. The new works 
are only about three miles distant from Port Sunlight. 
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For the past fifteen months, negotiations have been 
going on between the College of Pharmacy of the City 
of New York, Columbia University and the State De- 
partment of Education as to the recognition of the 
university courses of this institution as partial ful- 
fillment of the requirements set for the medical stu- 
dents’ qualifying certificate. The minimum State re- 
quirement calls for the successful completion of two 
years of work at a college of liberal arts or the 
equivalent thereof. These two years of work must 
represent at least sixty “points” (or semester hours) 
of which at least six points must be English, six points 
physics, twelve points chemistry and six points biology. 

After many conferences and mutual concessions, Co- 
lumbia University has agreed to recognize the four 
year B.S. diploma of the College of Pharmacy as 
fulfilling fifty-five of the sixty minimum points re- 
quired by the State and the balance of the sixty points 
may be obtained by taking extra work in Columbia 
summer courses in zoology, English and physics. The 
three year Ph.Ch. diploma will be evaluated as repre- 
senting forty-five points toward the sixty minimum 
points. 











Following the death of John H. Rodriguez, the 
brokerage business formerly conducted by him has 
been taken over by Percy E. Anderson and George 
Briasco, and will be continued under the name “John 
H. Rodriguez.” 

Mr. Anderson will also continue to conduct the busi- 
ness of P. E. Anderson & Co. Mr. Briasco, who for 
the last few years has been managing A. A. Stillwell 
Co., advises us that that business will be liquidated. 

ss * & 

Harry G. Bartels, president of the Envo Co., New 
York City, has returned from a ten days’ motor trip 
through the Finger Lakes region of New York State. 
Watkins Glen, Penn Yann and other picturesque spots 
were visited. Although the trip was made primarily 
for business, it also included a generous portion of 
leisure that was shared by Mr. Bartel’s family which 
accompanied him. 

The Continental Can Co., has acquired the assets and 
business of the Gordon Can Co., Omaha. This com- 
pany has been widely known as a maker of cans for 
food and confectionery products as well as oils. 
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Colonial Dames Co., Ltd., one of the pioneer manu- location at 3216 Sunset boulevard is the third expan- As 
facturers of cosmetics in the United States, cele- sion necessitated by the growth of business volume 
brated the formal opening of its new home at 4652 during the past ten years in Los Angeles. tic 
Hollywood boulevard, Hollywood, Calif., November 21. Commenting upon the company’s present business, off 
The new building, constructed by the Colonial Dames Mr. Willats stated that sales so far this year rep- In 
Co. specifically for the manufacture of cosmetics, is resent an increase of approximately 33 1/3. over the no 
regarded as one of the most modern structures of its volume for any year in the history of the company. as 
nature on the Pacific Coast, affording the most scien- While the Colonial Dames Co. only began operations tic 
tific facilities in new equipment, laboratory para-_ in California approximately thirty years ago, the form- re 
phernalia, distributing phases, etc. ulae for Colonial Dames cream and Colonial Dames 
Several hundred dealers and other cosmetic manu- beautifier, which form the nucleus of the company’s Vi 
facturers were among those who attended the open- present products, date back considerably more than a Cl 
ing. Considerable interest was manifested in the hundred years. wi 
manufacturing equipment, which was placed in opera- At that time according to historical records of the hi: 
tion for a short period in order to acquaint the guests present owner, these formulae were not utilized as be 
with the physical mechanics of the business. Officers commercial products, but were available only on pre- th 
of the company are H. P. Willats, president, M. J. scription to a few of the early Virginia families. The cit 
Wilbur, treasurer; and G. B. Selig, secretary. formulae were originally in the possession of forbears ch 
The new home of Colonial Dames is distinctly early of Mr. Willats, who had settled in Virginia before that le: 
American in architecture, which is symbolical of the territory became the Colonies, and have been handed 
history of the company’s products. Interior furnish- down from generation to generation. wi 
ings of the building, as well as other appointments, Progress in the manufacturing of Colonial Dames of 
also reflect the French Colonial period. Removal of products from the time when they were family beauty sh 
the company into its new building from its former secrets, available to a select few, until the present se 
age of commercial distribution, is sh 
interesting as reflecting to some sh 
degree the evolution of the cosmetic sn 
industry. After having been used th 
exclusively by several generations 
of this early Virginia family, in P. 
1900 the present Colonial Dames th 
Co. was organized in California H 
for commercial distribution of Co 
these products. With its incep- re 
tion, distribution of the products he 
was limited to a small number of be 
a 4 Cpe ~ exclusive dealers. However, in 
Z a | recent years, distribution has been at 
expanded to cover the entire be 
NEW PLANT OF COLONIAL DAMES, LTD. Pacific slope. a 
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Chicago Trade Notes 


DONALD M. CLARK 


New OFFICERS OF CHICAGO PERFUME 


UR Chicago correspondent sends the following in- 
( teresting account of the election and the annual 
banquet of the Chicago Perfumery, Soap and Extract 
Association, which was held December 16: 

“The Chicago Perfumery, Soap & Extract Associa- 
tion held its annual business meeting and election of 
officers at the Midland Club, Wednesday, December 16. 
In appreciation of the loyal services which all three 
nominees on the regular ticket have rendered to the 
association, the members refused to place an opposition 
ticket in the field, and the candidates were honored by 
receiving a unanimous vote. 

“The newly elected president is Donald M. Clark, 
vice-president of Franco-American Hygienic Co. Mr. 
Clark is one of the veteran members of the association, 
who has generously and wholeheartedly contributed 
his enthusiastic support to the organization. This will 
be his second term as president, he having served in 
that capacity eleven years ago. Coupled with his effi- 
cient ability as a go-getter and promoter, his sterling 
character assures the association of a most capable 
leader for the coming year. 

“Louis A. Solo, president of the Solo Laboratories, 
will handle the office of vice-president. Mr. Solo is one 
of the younger members in the association, but has 
shown a most active interest in all the affairs. Having 
served on numerous committees, he enjoys the friend- 
ship of all the members, and the reputation of never 
shirking his duty, and his congenial disposition and 
smiling countenance will surely result in bringing out 
the members to the meetings. 

“William H. Schutte, the Chicago representative for 
P. R. Dreyer, Inc., New York, was re-elected for the 
third time to the office of secretary and treasurer. 
Having served two terms as secretary, and on every 
committee in addition, Mr. Schutte was desirous of 
relinquishing the office, but the members refusing to 
hear his plea, finally persuaded ‘Bill’ to accept the 
burden for another year. 

“The association held its annual Christmas banquet 
at the Knickerbocker Hotel on the evening of Decem- 
ber 2. It will long be remembered as the largest and 
most enjoyable banquet ever given by the association, 
and in addition had several unique features. One of 
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Louis A. 





SOLO WILLIAM H. SCHUTTE 
RY, SOAP & EXTRACT ASSOCIATION 


these was the most appetizing dinner, which was 
served promptly and piping hot, which as everyone 
knows is something very rare at banquets, and which 
gave everyone the proper zest to enjoy the evening’s 
festivities. The dinner was arranged to alternate in 
courses with the entertainment, so that the guests 
thoroughly enjoyed every part of it without missing 
any part of the wonderful show. The entertainment 
consisted of a bevy of highly talented entertainers, 
numbering some sixteen acts, ranging from the Mari- 
gold Girl Revue, consisting of twelve feminine beauties, 
to the latest Rumba dancer, a brand new arrival from 
Cuba, which brought a continuous flow of applause 
from the ladies and especially from every baldheaded 
man present. Credit for the success of the entertain- 
ment must be given to Arnold G. Schneider of Victor 
Chemical Works, who was able to secure the services 
of this unusual talent through Riley & Goss Theatrical 
Booking Agency, who have served the association for 
many years past. 

“The tables, which were reserved far in advance by 
the members to accommodate their individual parties, 
were artistically decorated with flowers and loaded 
with favors and noise makers of all descriptions, in- 
cluding the airplane toy balloon, which after being 
inflated would sail around the ballroom, affording con- 
siderable enjoyment. The tables were located around 
the beautiful Crystal Ballroom, with its illuminated 
and decorated glass dance floor, affording a marvelous 
scene for this gala event. The dance floor was a con- 
stant scene of merriment, as suspended from the ceil- 
ing was a huge wire basket containing hundreds of 
assorted balloons, which were released at intervals, 
causing good-natured scrambles to see who would be 
the lucky possessors. The music was by the renowned 
Elmer Kaiser Radio Orchestra which kept everybody 
stepping fast and lively and plenty often. 

“The Chicago Perfumery, Soap & Extract Association 
has for many years boasted about the large number of 
beautiful ladies attending its social affairs and this 
year was no exception, as the most picturesque at- 
tractions of the evening were the charming ladies, who 
appeared more handsome and lovely than ever in their 
colorful and attractive gowns. The association fol- 
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lowed its usual custom in presenting each lady with 
a souvenir bag, filled to the brim with toilet requisites 
and useful cosmetics. The articles contained in the 
souvenir bag were donated to the association by the 
following manufacturing concerns: 

“American Commercial Alcohol Corp., Armour & Co., 
Acme Compact Puff Co., American Can Co., F. E. Barr 
& Co., F. N. Burt Co., Ltd., Carr-Lowrey Glass Co., 
Clean Home Products Co., Comfort Mfg. Co., F. W. 
Fitch Co., Givaudan-Delawanna, Inc., Hazel-Atlas 
Glass Co., Helfrich Laboratories, Inc., The Horlick Co., 
Heine & Co., Richard M. Krause, Inc., La Pompadour 
Co., R. H. Lingott, Marshall Field & Co., Marrow Mfg. 
Co., Owens-Illinois Glass Co., Princess Pat, Ltd., Proc- 
ter & Gamble Co., Riviera Products Co., Swindell Bros., 
Solo Laboratories, Dr. Scholle, Geo. Silver Import Co., 
Western Co., Western Laboratories, Allen B. Wrisley 
& Co., Walgreen Co., William Bros. Paper Box Co. 

“Another very commendable feature of the party was 
the total absence of announcements or speech making, 
which are always boresome even to the most polite 
guest. For this omission, the entertainment committee 
received another vote of thanks. The entire cost of 
the entertainment features was absorbed by the associa- 
tion in an effort to spend some of the surplus in the 
treasury for the sole enjoyment of its members, and 
as the banquet drew to a close in the small hours of 
the morning, all of the guests declared that the affair 
had been highly successful.” 


e ¢- ¢€ @ 


The Chicago Drug & Chemical Association held its 
annual Christmas banquet at the Stevens Hotel on the 
evening of December 17, the party being a stag party 
for members only. The association, desirous of giving 
the members something for nothing this year, decided 
to give each member a Christmas present in the form 
of a free ticket, and therefore all the members were 
the guests of the association. It is not known whether 
the association was suffering from a swollen, over- 
flowing treasury, or just had enlargement of the heart, 
but it appears like a complication of both. At any 
rate, the generosity received the unanimous and happy 
approval of the members. The tables were reserved 
for groups of eight, and were well loaded (the tables 
we mean) with souvenirs and noise-making contri- 
vances that made the party sound more like an old- 
fashioned New Year’s Eve celebration. The festivities 
started promptly at 6:30 P. M. with the parade of 
waiters, who circled the room bearing huge trays that 
contained an entire turkey for each table with all the 
necessary trimmings. That, of course, necessitated 
electing a host at each table who should do the carving, 
and incidentally be the target for good-natured jests 
and gibes for the rest of the evening. The members 
were entertained during the dinner with a very snappy 
musical revue, making the delicious meal more en- 
ticing. Having thus carefully provided for the inner 
man, the guests settled back in their chairs to enjoy 
an entertainment that was par excellence. 

Bill O’Neil, of Emerson Drug Co., acted as chairman 
of the entertainment committee, which was divided 
into three sections, each in charge of a very able vice- 
chairman. Walter Kochs, of Victor Chemical Works, 
in charge of the entertainment feature, was accused 
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of spending the past month in scouring the various 
night clubs and cabarets in search of theatrical talent, 
and Walter sure knows his performers. With twelve 
very unsual acts, that reminded everyone of the “Fol- 
lies,” and with Del Estes, the well known songbird, 
acting as mistress of ceremonies and hostess, the enter- 
tainment continued until almost midnight. Ed Drach, 
in charge of the seating arrangement, had a difficult 
task assigning ring side tables to all the members, but 
gracefully sidestepped the issue by favoring all the 
baldheaded members with front seats. 

Leo A. Lanigan, of McKesson-Fuller-Morrison Co., 
is responsible for the extra large souvenir bag which 
every member received at the close of the banquet. 
This bag contained over two hundred assorted drug 
and chemical sundries, which were donated by the 
many manufacturing friends of the association in the 
trade. We might mention that this souvenir bag was 
originally planned to hold about 100 items, but the 
donations continued to pour in until it was necessary 
to purchase additional bags of double the original 
capacity to hold all of the items. The following were 
also members on the entertainment committee whose 
services assisted in making the party a big success: 
C. Christensen, Chas. Pfizer & Co.; C. S. Cutis, The 
Wilson Laboratories; W. P. Trebilcock, Coca-Cola Co.; 
W. Kedzie Teller, Columbus Laboratories; Herbert C. 
Arms, Central Scientific Co.; and Ottmar N. Krembs, 
Krembs & Co. 

* * * x 

Frederick L. Naylor, former vice-president and treas- 
urer of the Economical Drug Co., died December 9 in 
his home at Beverly Hills. He was 60 years old and 
had been ill only two weeks. 

Mr. Naylor was born in Mason City, Iowa, educated 
at Northwestern University, and was connected with 
the Illinois Central Railroad before entering the drug 
business. Surviving are his widow, Florence, two sons, 
Elmer M. Naylor, of Chicago, and Ralph E. Naylor, of 
Columbus, Ohio, and a daughter, Mrs. James A. Hen- 
derson, of Oak Park. Funeral services were held De- 
cember 12th from the chapel at 4227 Cottage Grove 
avenue. 

ok cd oK ok 

Edward G. Westlake has been appointed to succeed 
S. M. Reber as manager of Marshall Field & Co., Whole- 
sale “Lanchere” Toilet Goods Department. Mr. West- 
lake is ably fitted to handle this department, having 
sold Marshall Field toilet goods on the road for over 
nineteen years. He understands the “Lanchere’”’ line 
from the raw materials to the finished products. In 
addition he enjoys the confidence and friendship of the 
majority of toilet goods buyers throughout the Middle 
West. It is expected that several new products will 
appear shortly under the “Lanchere” label. 

te kk ~ 

The Illinois Cosmeticians & Beauty Culturists Asso- 
ciation held a special meeting early in December in 
the Grand Ballroom of the Sherman Hotel. The meet- 
ing included a style show, displaying the latest styles 
in evening gowns and furs, modeled very cleverly by 
beautiful mannequins, and featuring style trends in 
coiffures. To demonstrate that perfect health is abso- 
lutely necessary to produce the ultimate results from 
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the use of proper cosmetics, Dr. M. G. Spiesman, of 
the Metchnikoff Memorial Clinic and specialist on toxic 
poisoning, gave a most interesting illustrated lecture 
entitled “Relation of Health to Beauty.” 

Visiting friends in Boston, where she went for the 
Yale-Harvard Football game, Miss Florence Carr, 18- 
year-old daughter of Robert F. Carr, head of the Dear- 
born Chemical Co., was injured in an automobile acci- 
dent, November 23. Miss Jean Hall, of Dedham, with 
whom Miss Carr was riding, received a fractured jaw 
in the accident. Miss Carr spent last year at school in 
Rome. She made her debut in society this Fall at the 
Carr home, Stonebridge, in Lake Forest. Her coming 
out ball is scheduled for December 19 at the Casino 
Club. 

* * * 

Owens-Illinois Glass Co. is making plans whereby it 
will no longer carry the immense complete stock now 
held in its Chicago warehouses. This move will also 
enable the company to move its offices to a more con- 
venient location, presumably in one of the newer office 
buildings in the downtown district, which will be se- 
lected later. 


Cleveland 

MERICAN women are afraid to be different. They 

aren’t happy unless they look like all of their 
sister citizens. This standardization is the greatest 
fault of American women, according to Mlle. Stella 
Rubinstein, sister and co-worker of the prominent 
cosmetician, Helena Rubinstein, who visited Cleveland 
recently. 

“When anything new is taken up by Americans, it is 
done in wholesale fashion by the masses,” she says, 
“and that is why there are so few distinguished look- 
ing women in this country.” Another thing about 
American women, Mlle. Rubinstein believes they are 
beauty spendthrifts. They spend enormous amounts 
of money on cosmetics every year, but the number of 
women who know how to use them are easily counted, 
she says. 

* * *k x 

Many a Cleveland youngster will play with toys this 
Christmas that have been given out in exchange for 
Kirkman soap products coupons. The Cleveland Kirk- 
man premium store is being kept mighty busy handling 
a large number of exchanges. 

* * * * 

The A to Z Soap Products Co., which was located 
on Superior avenue, has gone out of business. This 
business started modestly, in unassuming quarters, but 
was unable to establish itself. 

* * * * 

Lake Erie Soap Products Co., which was in business 
for a longer time than the concern mentioned above, 
has also gone out of business. Its location was 
1452 East 17th street. 


Of Great Interest 
(The Kerala Soap Institute, Calcutta, India) 


Please continue the despatch of your journals as 
usual. I have always found your journal of great 
interest. 
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In Memoriam for Departed Friends 


ALLEN, EDWARD RANSOME, chairman of Stafford 
Allen & Sons, Ltd., London, England, December, 1916. 

CALISHER AARON B., of Oakley & Co., New York, 
December, 1917. 

Cops, Lester A., Strong, Cobb & Co., Cleveland, 
Ohio, December, 1926. 

DALEISON, ALEXANDRE, broker in perfume raw ma- 
terials, Grasse, France, December, 1928. 

FRENCH, GEORGE JACKSON, president of the R. T. 
French Co., Rochester, N. Y., December, 1926. 

FRIEND, MYER, retired head of Evergreen Chemical 
Co., New York, December, 1930. 

FRITZSCHE, ERNEST T., senior member of Schimmel 
& Co., essential oils and chemicals, Leipzig, Decem- 
ber, 1916. 

HATHAWAY, WALTER T., purchasing agent for Col- 
gate & Co., New York City, December, 1925. 

HEWITT, ARCHIE, president and founder Hewitt 
Brothers Soap Co., Dayton, Ohio, December, 1924. 

HOLMAN, ERNEST CHARLES, vice-president of the De- 
Lorme Holman Co. and ex-president, Chicago Per- 
fumery, Soap and Extract Association, December, 1921. 

HORNER, MAJOR JAMES BROWN, essential oils, New 
York, December, 1914. 

Kemp, CoL. Horace G., of L. H. Kemp & Son, soap 
manufacturers, Cambridge, Mass., December, 1914. 

LEIGHTON, C. BLair, of W. J. Bush & Co., Inc., New 
York, December, 1929. 

MARSH, CHARLES E., retired soap manufacturer, 
Lynn, Mass., December, 1929. 

PLOUGH, MOSES, vice-president of Plough Chemical 
Co., Memphis, Tenn., December, 1926. 

RAMSDELL, CLIFFORD, of Daggett & Ramsdell, New 
York City, December, 1911. 

SEve ELISEE, of Pilar Fréres, Grasse, France, De- 
cember, 1926. 

TERRISSE, JULES, one of the founders of M. Naef & 
Co., aromatic synthetics, Geneva, Switzerland, Decem- 
ber, 1916. 

VAIL, ARAUNA M., senior member of Vail Bros., per- 
fumery and toilet preparations, Philadelphia; at At- 
lantic City, December, 1924. 

WILDEY, AMBROSE S., vice-president and general 
sales manager for Marinello Co., New York, Decem- 
ber, 1924. 

WRIGLEY, WILLIAM, of the Wrigley Manufacturing 
Co., soaps, Philadelphia, Pa., December, 1909. 


John H. Rodriguez 


John H. Rodriguez, one of the best known and most 
popular men in the essential oil trade, died December 
3, following an operation for a liver disorder. Mr. 
Rodriguez was born in New York 55 years ago, and 
after graduation from high school, entered the employ 
f James B. Horner & Co., essential oil importers and 
dealers, as an office boy. He remained with Horner 
for ten years, developing into a very successful sales- 
man and in 1900 became associated with Arthur A. 
Stilwell & Co., as a salesman. Five years later, he was 
elected secretary of that company, a position which 
he held until 1915. 

In that year, he joined the brokerage house of Charles 
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L. Huisking & Co., where he assumed charge of the 
essential oil department which he built to large pro- 
portions. Leaving that connection in 1922, he opened 
his own brokerage office and for the last ten years has 
been increasingly prominent in this branch of the 
essential oil business. His excellent knowledge of the 
trade, splendid integrity and lovable personality 
endeared him to a host of friends throughout the 
industry. 

Mr. Rodriguez was a veteran of the Spanish-Ameri- 
can war, a member of the New York Athletic Club 
and of Brooklyn Lodge No. 22, B. P. O. E. Funeral 
services were held from his home in Brooklyn, Decem- 
ber 5 and were attended by a large delegation from 
the trade. He leaves a widow and one son, John H., 
Jr. 

* 


Fred E. Hinkle 

Fred E. Hinkle, president of the Dixie Laboratories, 
Inc., and the Hi-Ja, Inc., died December 8, at the 
Georgia Baptist Hospital, Atlanta. 

Born in Sheboygan, Wis., thirty-five years ago, Mr. 
Hinkle served throughout the World War, being sent 
overseas during the latter months of the war, and 
upon his return he decided to settle in Atlanta. 

During the last eight years Mr. Hinkle had built 
up a nationally known business in Atlanta in the cos- 
metic field, and his early death came as a shock to a 
wide circle of friends. 

He is survived by his wife, the former Miss Balteze 
Hearn, two daughters, Edna and Heanette Hinkle, and 
his mother, Mrs. Charles Hinkle, of Sheboygan. 

* * oe cd 


Clarence D. Reid 
Clarence D. Reid, division sales manager for the 
Continental Can Co., this city, died of a heart attack 
December 1 at his home in Pelham, N. Y. He had 
spent almost his entire business career in the can busi- 
ness, starting in 1901 with the American Can Co. at 
Chicago, later holding the positions of city salesman 
at Chicago and local sales manager of Indianapolis 
and at St. Louis for that company. Early in 1924 he 
joined the Continental Can Co., as sales manager at 
Detroit and was promoted to division sales manager 
at New York in March, 1930. Burial was at his old 
home, New Paris, Ohio, December 3. 
ee 
Henry Warner Ells 
Henry Warner Ells, who retired thirty years ago 
as manager of the New York office of the Procter & 
Gamble Co., soap manufacturer, Cincinnati, died 
of toxemia poisoning November 21 at the Hotel New 
Yorker, New York, where he had made his home since 
the opening of the hotel. He was a native of Oxford, 
Ohio, and was seventy-two years old. He was the first 
life member of the Ohio Society of New York. 
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The Dependable Friend 


The genuine, valued friend—the dependable friend 
—boldly advises in your interests, honestly and justly, 
and assists you readily when and wherever he can. 

And that’s calling for a lot.—The Silent Partner. 
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New Raw Materials 


HIS department lists and briefly describes new 

raw materials placed upon the market by our 
advertisers. The statements made regarding these 
products are those of the seller and are not to be re- 
garded as endorsements. Advertisers are invited to 
send small samples and descriptive matter of products 
for use in this section. 


Glyco Products Co., Brooklyn, N. Y.—“Glycosterin,” 
—“Glycosterin is a pure white wax, somewhat harder 
than beeswax, but having a lower melting point 
(57.5° C.). The latter property allows it to be 
absorbed more readily by the skin. Its saponification 
value is 97. It has an iodine number of 7.6. It emulsi- 
fies under certain conditions to give emulsions of 
dazzling whiteness. 

“Glycosterin may be emulsified with borax to give 
cold creams of exceptional appearance and utility. 

“Glycosterin possesses a hardness greater than bees- 
wax but less than that of carnauba wax. It is the only 
hard commercial wax available at a price between that 
of paraffin and carnauba wax. It therefore offers the 
opportunity of introducing it into polish formulae to 
effect considerable economies over beeswax and car- 
nauba wax. 

“Glycosterin is edible and non-corrosive. It may, 
therefore, be used freely where some synthetic waxes 
are objectionable.” 

* * * & 


Th. Goldschmidt, A.G., Essen, Germany through Th. 
Goldschmidt Corp., New York.—Protegin.—‘An odor- 
less oxycholesterin base, in the form of a pale yellow 
paste. It is the ideal base for skin food preparations, 
for it is readily absorbed by the skin. Very desirable 
fatty creams can also be made with it.” 


Book Review 


(Copies of Books Reviewed in this Column, and other 
Works Useful to our Readers may be Obtained through 
the Book Department of THE AMERICAN PERFUMER & 
ESSENTIAL OIL REVIEW, 452 Fourth Avenue, New York.) 


The Schimmel Report 
Annual Report on Essential Oils, Synthetics, etc., pub- 
lished by Schimmel & Co., Miltitz, Germany, Eng- 
lish translation by Dr. Roland E. Kremers, 195 
Pages Illustrated. Distributed by Fritzsche 
Brothers, Inc., New York. 

The English translation of the 1930 edition of this 
valuable scientific and commercial report on essential 
oils and other perfume raw materials is now available. 
As usual, from a scientific standpoint the work is all 
that could be desired. The first section consisting of 
91 pages is devoted to commercial notes and scientific 
reports on volatile oils. It covers a large number of 
comparatively unknown products in addition to large 
sections on such familiar items as the citrus oils, otto 
of rose and many others. 

Following are sixteen pages devoted to changes in 
the various pharmacopoeias, a section of great interest 
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and importance to the purveyor of oils for medicinal 
purposes. Chemical preparations and drugs are then 
allotted ten pages and the remainder of the book re- 
the progress of scientific research in the 
aromatic field in a series of notes covering numerous 


counts 
products. Footnotes give references to the literature 
on many products and processes so that more complete 
information can readily be found by the reader. 

The English edition follows the style of 
publications in the past being well bound in gray paper 
and printed in clear and readable type. To the house 
of Fritzsche Brothers, Inc., should go credit for the 
distribution of this excellent work thereby making it 
available to the industry and trade in America where 


similar 


it is sure to be studied with interest and _ profit. 
S. L. M. 
Circulars, Price Lists, Ete. 
Etablissements Antoine Chiris, Paris and Grasse, 
and Antoine Chiris Co., New York.—The Antoine 


Chiris Establishments Throughout The World.—This is 
a most attractive summary of Chiris activities in all 
parts of the world. The text was written by G. 
Mazuyer of the Chiris organization with a preface by 
Georges Lecomte, member of the French Academy. It 
is handsomely illustrated with five maps by Lucien 
Boucher. It consists of the history of the house of 
Chiris which was established by Antoine Chiris in 
1768, outlining the most interesting and rapid expan- 
sion of the enterprise in all parts of the world, and 
giving brief biographical sketches of the several heads 
of the company from the time of its establishment until 
the present. The book is bound in boards and the cover 
design consists of the coat of arms of the House of 
Chiris. 
x * k * 

Batzouroff & Co., Sofia, Bulgaria, through George 
Lueders & Co., New York.— “The Rose In Bulgaria.” 
This very interesting and instructive booklet describes 
conditions in the Bulgarian rose industry during the 
crop of 1931. It is beautifully illustrated with view 
of the rose fields and pictures of the Batzouroff factory, 
and the center spread consists of a map of the Valley 
of Roses with the various distillation centers 
priately indicated. Regarding the situation in the rose 
industry, the booklet says in part: 

“As for the 1931 crop itself, the information which 
we supplied as the crop progressed has been confirmed, 
or very nearly so, by the final result. 
out, although the atmospheric conditions had not been 
very favorable in the Valley of Roses, on the whole, 
the crop amounted to some 6,500,000 kos. of flowers, 
yielding 1,793 kos. of otto of rose. Compared with 
the production of 1930, which amounted to 2,080 kos. 
of oil, the result proves once more that the increased 
development of the rose plantations will henceforth 
assure the production of Otto of Rose against sur- 
prises caused by any deficient crops, such as this crop. 

“From the distilling point of view, the outstanding 
factor of this year is the large quantity of flowers 
which the Co-operative organizations have been able 
to deal with in their factories, hastily set up by them 
when the crop began. Their production, which 
amounted to scarcely 200 kos. of oil in 1930, increased 
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this year to nearly 600 kos. This astonishing increase 
in co-operative distillation was only due to the fact of 
the necessary help of the State, as otherwise the Rose 
crops were likely to perish in the fields, as the distillers 
were in no way tempted to buy the flowers at the high 
prices asked by the growers. 

“Thus, the Bulgarian Agricultural Bank opened 
wide its doors to the co-operators, many growers join- 
ing the co-operative organizations with the sole iliusory 
hope of seeing certain tempting promises realized. We 
shall, wait to see their “Sales 
Accounts” before we can realize what those promises 
Besides, we shall only then be able to 
judge of the complexity of the problem by co-operative 
distilling. 

“Without in any way wishing to lessen the merits 
of the co-operative organizations, which undoubtedly 
helped the growers at one of the most critical times 
of their existence, may we be allowed to say that their 
tendencies and aspirations are for all that somewhat 
disconcerting? Their over the 
industry in Bulgaria, as well as the monopoly of the 
foreign market, to the State. In this respect we can 
thus only have serious doubts as to the value of their 
work, which is based on demagogy, as regards cultiva- 
tion, and on ignorance as regards the possibilities of 
the foreign market. 

“It is needless to point out that the whole of the 
distilling in Bulgaria would be reduced to the primitive 
open fire method, the only one which they are using, 
if their plan proves successful. 

“Can we, on the other hand, ignore the prependerat- 
ing part played by private initiative in all the progress 
hitherto achieved in this line in Bulgaria? 
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were worth! 


aim is to make rose 


“Under the co-operative system, would we ever have 
seen the birth of the steam distilleries, the oil 
which is so much appreciated? Would we 
the process of distillation in vacuo, unique of its kind; 
the manufacture of concrete essences (first introduced 
by Grasse), and finally distillation by rotatory appara- 
tus, which, we may say, is destined to achieve definite 


from 


have seen 


success? 

“All this spares us the trouble of explaining how 
very broad is the road of possible new improvements, 
which, however, cannot be brought about except under 
the impulse of private initiative, aided by free, loyal, 
and enlightened competition. These, coupled with the 
introduction of more rational methods of cultivation, 
at the same time combating efficiently all the fatal 
parasitic epidemics, in order to intensify to the utmost 
the output of the plantation, these, we say, are surely 
the best means of restoring to the growers the well- 
being which the co-operative organizations hope in vain 
to find in the temporary assistance of the State, or in 
the compulsory generosity of the consumer. 

“But now we are touching upon a question which 
more especially affects those who are already taking 
their part in this important industry, and we have no 
doubt that their experience will be able to guide them 
in the path they ought to choose.” 

~ * * aK 

Fritzsche Brothers, Inc., New York City.— Price 
List for December.—This, the only monthly price list 
issued in the New York trade, is a complete catalog of 
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the principal essential oils and aromatic chemicals. It 
contains also, prices and descriptive matter covering 
numerous specialties for perfumes and flavoring extract 
manufacturers. Products of Schimmel & Co., Miltitz, 
Germany, and of the foreign subsidiaries of Fritzsche 
Brothers, Inc., are also included. 

* * * & 

Federazione Nazionale Fascista Industrie Chimiche 
ed Affini.—IJl Giaggiolo Italiano ed i suoi prodotti, by 
Prof. Guido Rovesti—tThis attractive booklet consists 
of a reprint of recent articles on orris taken from 
Rivista Italiana delle Essenze e Profumi. 

x * * x 

Terri Cosmetics Corp., New York.—Circular on 
Terri Cosmetics.—This circular consists of illustrated 
descriptions of the products of the company together 
with a statement regarding its advertising and price 
list of various products. 

x * * ok 

F. J. Stokes Machine Co., Philadelphia.—Stokes 
Process Equipment.—This little folder describes and 
illustrates a part of the company’s line of chemical, 
pharmaceutical and toilet goods equipment, including 
the new high vacuum pump which is described and 
illustrated elsewhere in this issue. 

K * * me 

Phoenix-Hermetic Co., Chicago.—“The Story of 
Phoenix Metal Caps.”—One of the most attractive ad- 
vertising books which has come to our attention. It 
consists of 44 pages 11 in. by 14 in. in size, printed 
on heavy coated paper and elaborately illustrated 
with very unusual photographs of the process of mak- 
ing metal caps, starting from piles of raw material 
until the finished product reaches the executive’s desk. 
The last part of the book consists of a catalog describ- 
ing with specifications the numerous types of caps 
manufactured by the company. Although his name 
does not appear on it, we are confident that the book 
is another specimen of the work of H. J. Higdon and, 
as usual, he has done himself proud. 

+ * * * 

General Plastics, Inc., North Tonawanda, N. Y.— 
Circular on Plastic Caps.—The company describes espe- 
cially long skirted caps molded from its specialty 
“Durez” and illustrates them with the accompanying 
attractive grouping. These closures have smooth multi- 
paneled sides, are made to G. C. A. standards in 13 
to 28 mm. sizes, and are equipped with a patented 
liner grip device. oe 


Zanol Products Co., Cincinnati—Catalog on Zanol 
Products.—A very beautiful and attractive advertis- 
ing catalog containing a complete description of the 
company’s various lines has recently been sent to us. 
A message from the president, Albert Mills forms 
the frontispiece and emphasizes the reliability of any- 
thing bearing the mark “Zanol.” 

Following this comes a description of the com- 
pany’s' products. The new “Faith Avery” line 
described both adequately in the text and with illus- 
trations. The other lines including “Dream Girl,” 
“La Bara” and many special items are similarly por- 
trayed. Soaps hold an important place in the catalog. 
Hair preparations consisting of a complete line, are 
displayed; the “Dermaline” men’s line is attractively 
illustrated, also the tooth powders and mouth wash. 
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Anchor Cap and Closure Corp., Long Island City, 
N. Y. Circular and samples of the “Amerseal” metal 
box.—This circular describes a new development of the 
company, a tin box suitable for polishes, creams and 
the like, which can be opened conveniently and readily. 
The box is available in several sizes and is equipped 
with a cover using the principle of the “Amerseal” 
quarter turn slogan, and is also equipped with a liner 
which provides tight sealing protecticn for products 
packed in metal boxes. It is an interesting addition 
to the line of the Anchor Cap & Closure Corp., and 
according to the company is the first box of this 
type to be equipped with a screw cover. 


Standard Aromatics, Inc., Brooklyn, N. Y.—Cata- 
log on Standard Polybasic Odeurs.—This attractive 
catalog lists and describes more than five hundred 
perfume concentrates suitable for the manufacture of 
perfumes, cosmetics, theatre sprays, soaps and other 
similar products. Prices are given on most of these 
materials and complete directions are stated in connec- 
tion with some of the leading products. 


a 


Glascote Co., Euclid, Ohio.—‘Mixing and Storage 
Tanks.”’—This_ attractively illustrated circular de- 
scribes and gives specifications for a large number of 
types of non-corroding equipment manufactured by the 
Glascote Co. Several of the mixing and storage tanks 
which are illustrated and described are suitable for 
use in the toilet preparations industry, and a number 
of illustrations show installations of Glascote equip- 
ment in pharmaceutical and toilet preparations plants. 
Copies of the circular may be secured from _ the 
company. 


Protests of Duty on Bath Capsules and Tablets 


Geo. E. Evans et al., New York, in protests 291356- 
G, ete., claimed that bath capsules should be returned 
for duty at 25 per cent ad valorem under paragraph 5 
of the Tariff Act of 1922. 

Emil Gebhardt, New York, made a similar claim in 
regard to bath tablets. 

In T. D.’s 17984 and 17985, Justice J. McClelland up- 
held both claims in accordance with stipulation of coun- 
sel and also on the authority of United States v. Frank- 
lin (19 C.C.P.A.—, T. D. 44896). 
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New Equipment and Installations 


Under this heading appear 
equipment and the installation of machinery by our 
advertisers. The claims the 
matter are supplied by them and are not to be con- 


descriptions of new 


made and descriptive 
sidered as an endorsement. 

HE F. J. Stokes Machine Co., Philadelphia, Pa., has 
T placed on the market a new line of high vacuum 
pumps. Describing these new pumps, the company 
says: 

“The Stokes High Vacuum Pump is especially suited 
for all purposes where a high vacuum is required, 
although it is also practical for installations where the 
vacuum need not be so high. Among its specific uses 
are: Vacuum drying, vacuum drying and impregnating, 
vacuum evaporation, distilling, solvent recovery, vacuum 
packing of cans and jars, exhausting vacuum bottles, 
exhausting molds for shatter-proof glass, vacuum oper- 
ation on filling machines and other automatic machin- 
ery. 

“The following are its principal features: 

“Only Three Internal Moving Parts, namely: (1) 
the shaft with its keyed-on eccentric, (2) the rotating 
plunger and (3) the valve slide. All these parts are 


accurately finished, fit snugly in the pump cylinder and 
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between the two heads, and are accessible without dis- 
turbing pipe assembly. All parts are interchangeable. 
See Figure No. 1. 

“Sturdy Construction. 
ample strength. 
the bearings, which are of the renewable bronze-sleeve 
These features help 
make the pump exceptionally sturdy and dependable. 

“Valves. As will be noticed from Fig. 1, the motion 
of the valve mechanically and the 
suction port. The only other valve is on the discharge 
side and consists of a single thin strip of metal, very 
sensitive to pressure differentials, and 
charge, without injury, any sudden slugs of water or 
other liquids which may be sucked into the pump. 
This simple discharge valve is accessible when its cover 
plate is removed. 


The pump castings are of 
The shaft is of large diameter and 


type, are of liberal dimensions. 


slide closes opens 


made to dis- 
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“Lubrication. Strained oil is forced by atmospheric 
pressure from the reservoir in the base to all parts of 
the pump which require lubrication and oil sealing. 
Once adjusted the oil supply needs no attention. When 
the pump stops and the vacuum is broken, the oil drains 
back to the reservoir. 

“Oil Strainer. A removable oil strainer is located 
in the oil suction lines to insure a clean supply of oil at 
all times. 

“Oil Separator and Muffler. The base of the pump 

has a built-in, baffle-type oil separator to remove en- 
trained oil from the exhaust of the pump. This oil 
separator also acts as a muffler, making the pump very 
quiet in operation. 
Separator. A condensate sump, or 
pocket, with drain cock is provided in the bottom of 
the oil reservoir so that any condensation which col- 
lects may be easily drained off. For services where the 
amount considerable, means 
provided for its automatic discharge. 

“Oil-Cooling System. Water is circulated through 
a coil in the oil reservoir for maintaining the oil at a 
low temperature. This evaporation in the 
cylinder of any condensation which may be present, 
and with less vapor a higher vacuum can be produced. 

“Catch Pocket. A catch pocket is built into the 
pump immediately beneath the suction inlet. This re- 
tains any foreign matter such as pipe scale and thus 
prevents injury to the valve slide and rotating plunger. 
A plug at the bottom of this pocket permits its ready 
cleaning. 

“Water Jacket. All pumps of 50 cu. ft. capacity per 
minute and larger are provided with a water jacket. 
As the inlet of the jacket is connected to the outlet of 
the oil-cooling coil, only one water inlet valve is needed. 
The same water cools both the oil and cylinder. 

“Balance. Pump pulleys are made heavy to act as 
flywheels and are carefully balanced to insure smooth 
running. 

“Compact Motor Drive. The pump is direct motor 
driven, V-Belt drive. The motor is 
hinged base for taking up the belt. 

“Readily Dismantled. The pump may be readily dis- 
mantled without disturbing any of the pipelines. 

“Running Test. 


“Condensate 


of condensate is can be 


reduces 


mounted on a 


All pumps are subjected to a series 
of performance tests before shipment.” 


Foragers Business Meeting 

The 35th annual business meeting of the Foragers 
of America will be held on December 30 at which time 
officers for the coming year will be elected. The follow- 
ing members have been chosen by the nominating com- 
mittee to serve on the board for two 
years: T. M. Hanlon, Ed. S. Cramer, Bert Stamler, 
J. B. Brennan, Jerry C. Nolan, and Jos. V. Gartlan. 

The annual dinner will be 
the promises 
features. 


of governors 


held on January 9 and 


committee some unusual entertainment 


Is That Nice? 

He: “I’ve had this car for years and never had a 
wreck.” 
She: 


and 


“You mean you’ve had this wreck for years 


never had a car.”—Original Source Unknown. 
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New Incorporations 


Notr.—Addresses are given, so far as they are avail- 
able, of the incorporators. Otherwise, letters or other 
first class mail may be sent in care of attorneys or 
trust companies, endorsed with requests to “PLEASE 


FORWARD.” 


Household Commodities, Inc., Philadelphia, Pa., 
drugs, medicines, chemicals, toilet articles, household 
remedies, 200 shares common stock. American Guar- 
anty and Trust Co. 

Bes-Tone Laboratories, Ltd., Borough of Manhattan, 
N. Y., cosmetics, 300 shares common stock. S. L. Sar- 
gent, 160 Broadway, New York, N. Y. 

Beth Montell, Borough of Manhattan, N. Y., soaps, 
100 shares common stock. J. A. Nadel, 25 West 43d 
street, New York, N. Y. 

.Maxim’s Laboratories, Borough of Manhattan, N. Y., 
cosmetics, $20,000. N. F. Schmidt, 551 Fifth avenue, 
New York, N. Y. 

Delettrez, Inc., New York City, a Delaware corpora- 
tion, creams, toilet waters, cosmetics, $10,000. United 
States Corp. Co. 

Mary Scott Rowland, Ltd., Wilmington, Del., per- 
fumes, toilet powders, cosmetics, $76,000. Corp. Trust 
Co. 

Bradford Products Co., of Bradford, Pa., Wilming- 
ton, Del., malt syrup and extracts, $24,000. Colonial 
Charter Co., Wilmington, Del. 

Slite-O-Hand Mfg. Co., 1962 Trombley avenue, De- 
troit, Mich., manufacture and sell soap, $1,000. 

Quceco Laboratories, Hempstead, N. Y., cosmetics, 
$10,000. C. H. Seifert, Hempstead, N. Y. 

Antoine De Paris, Borough of Manhattan, N. Y., 
cosmetics, $50,000 preferred, 200 shares common. O. A. 
Samuels, 300 Madison avenue, New York, N. Y. 

Lee Chemical Co., Inc., Baltimore, Md., cleansing 
powders and soaps, 10,000 shares at a par value of 
$10 each. Hyman Cohen, Leon J. Cohen, Solomon 
Hirschhorn. 

O. B. Soap Co., Buffalo, N. Y., manufacture and dis- 
tribution of soap and soap products. 

Madison Chemists, Borough of Manhattan, N. Y., 
cosmetics $20,000. I. Glasga, 11 East 44th street, New 
York, N. Y. 

Claire Water, Borough of Manhattan, N. Y., cos- 
metics, 200 shares common stock. C. Waters, 18 West 
69th street, New York, N. Y. 


Business Troubles 

The Scientific Specialties Co., Inc., drvg novelties, 
12 East Twelfth Street, New York, has assigned to 
Richard J. Connolly, Port Chester, and Murray Berger, 
70 St. Mark’s Place. 

C. P. Voipe, 3901 West Division street, Chicago, II. 
voluntary. Liabilities, $16,464; assets, $3,675. 

Matthew Alfred Jannelli, 207 Livingston street, 
Brooklyn, N. Y., drug store, by Bakst Bros., for 
$581.86; Oil Products Co., Inc., $11.49; and City Con- 
fectioners and Supply Co., for $94.35. 

Milton Lehrman, 316 Franklin avenue, Brooklyn, 
N. Y., pharmacy and drug store. Liabilities, $8,901.85; 
assets, $400. 
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Adele Cosmetics, Inc., 742 Nostrand avenue, Brook- 
lyn, N. Y., has assigned to J. Julius Kolodin, 691 Lin- 
den Boulevard, Brooklyn, N. Y. 

Elkin Stores, Inc., 1260 Amsterdam avenue, New 
York, N. Y., drugs, by Harris Drug Co., Inc., for 
$296; H. Halper, Inc., for $384; and The J. Kramer Co, 
for $77. 

Mathew Zimmerman, Chicago, Ill., druggist, volun- 
tary. No schedules filed. 

Fracy, Inc., 10 West 33d street, New York City, 
N. Y., drug sundries. Liabilities, $47,944; assets, 
$37,331, main item being stock, $16,413; unliquidated 
claims, $10,000. Principal creditors listed are G, 
Lemoine, Paris, $7,179; Lion Match Co., $5,697; J. T. 
Robertson Co., Syracuse, $5,556; David Weils Sons 
Litho Co., $5,000; and D. H. Arnold, $5,475. 

Adon Rice, Buffalo, N. Y., pharmacist. Liabilities, 
$223,117.56; assets, $35,920.25; secured claims, $15,695. 

David Katzloff, 835 Columbus avenue, New York, 
N. Y., drugs, has assigned to Charles Kaufman, 691 
Winthrop street, Brooklyn, N. Y. 

Joseph Berdick, 490 North avenue, New Rochelle, 
N. Y., druggist. Liabilities, $210,009; assets, $149,100; 
main items being real estate, $123,000; fixtures, $10,- 
000; stocks and bonds, $10,000. Principal creditors 
listed are Emigrant Industrial Savings Bank, $79,000, 
secured; Harry Bernstein, $28,320, secured; Equitable 
Mortgage and Title Guarantee Co., $16,480, secured; 
New Rochelle Trust Co. (North Avenue Bank), $18,814, 
secured; McKesson-Eisen Drug Co., $4,557; Reid’s Ice 
Cream Co., $3,524. 

Continental Drug Co., Inc., Gowanda, N. Y.  Prin- 
cipal petitioners: Carri A. Parsons, $38,000; Carl A. 
Parsons, $1,000; Niagara Frontier Publishing Co., 
$352.05. 

Frank Mirer, 326 Roebling street, Brooklyn, N. Y., 
druggist, has assigned to Maurice A. Schwartz, 233 
Broadway, Manhattan. 

Morris Sadof, 268 Buffalo avenue, Brooklyn, N. Y., 
pharmacist. Liabilities, $133,778.96; assets, none. 

Rudolph M. Suskind, 1925 West 10th street, Brook- 
lyn, N. Y., pharmacist. Liabilities, $18,769.70; assets, 
$480. 

David Strauss, proprietor of drug stores in Albany, 
N. Y. Liabilities, $22,605; assets, $3,105. 

Daniel L. Smith, 182 Myrtle avenue, Brooklyn, N. Y., 
retail drug store business, has assigned to M. Sheppard 
Benjamin, 1936 East Fourth street, Brooklyn, N. Y. 

Gustav Bernhard, trading as Bernhard Pharmacy, 
823 East 147th street, New York, N. Y., has assigned 
to Maurice Bierman, 232 East Sixth street. Samuel 
Bierman, 285 Madison avenue, attorney for the 
assignee. 

George Klinghoffer, formerly operating stores at 
1272 Boston Road, 1378 Brook avenue and 1898 Jerome 
avenue, New York, N. Y., druggist. Liabilities, 
$21,483; assets, $1,479, representing proceeds of 
assignee’s sale. 

Morris Kalmanor, 1000 Elmore Place, Brooklyn, 
N. Y., pharmacist. Liabilities, $11,501.67; assets, 
$2,135. 

David Lieberman, 195 Eastern Parkway, Brooklyn, 
N. Y., retail druggist, by Towns & James for $784.40. 
Judge Campbell has appointed Edward Elkins, 32 Court 
street, Brooklyn, receiver in bond of $1,000. 
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Canadian News and Notes 


Toronto 


HE Pharmacy Club of Edmonton, Alta., held a club 

dinner in the King Edward Hotel Rose Room in 
that city during the month, with Col. and Mrs. Dunn 
guests. 


C. G. Whebby, one of Toronto’s foremost druggists, 
makes a specialty of toiletries, and at this Christmas 
season is enjoying quite a run of business in these 
goods. 


“Happy” Day, one of the world’s greatest hockey 
players and captain of the Maple Leaf team of To- 
ronto, has opened a drug store 
in the Hockey 


registered 
that 


(being a 
pharmacist) Arena building in 
city. 

* * BS * 

Toronto Retail Druggists’ Ladies Auxiliary held its 
fifth annual meeting on Nov. 27, when new 
were elected. The ladies also distributed surplus funds 
to Santa Claus Fund, Christmas Cheer Fund, Institute 
for the Blind, cards to Christie Street Soldiers Hos 
pital, Flowers for Sick, and Layettes for Babies. 


officers 


x * * & 
Mrs. Jacobs, wife of Secretary Fred A. Jacobs of the 
Ontario Retail Druggists Assn., died at her 
Toronto last month. 


home in 


* 

C. P. Playter, Toronto, was elected president of the 
Ontario College of Pharmacy at the semi-annual meet- 
ing of that institution last month. 

* 

W. J. Boston, superintendent of The Henry K. Wam- 

pole Co.’s plant at Perth, Ont., died a month ago. Mr. 


Boston was a civil engineer, formerly in railroad work, 


but for the past thirteen years had been in charge of 
the mechanical department for Wampole’s. 

x x ok Ok 
Ltd., 


incorporated 


with head- 
with a 
capital of $40,000, to carry on business as manufac- 


Distributors Corp., 


in Toronto, has 


Commercial 
quarters been 
turers of toiletries, perfumes and soap. 

* * 

The Carl Austin Co., maker of toiletries at Weston, 
Ont., is planning an extension of its plant, 50 x 60 feet, 
to cost $7,000. The present head offices in Toronto will 
next spring be moved to Weston. 

* * k ok 

H. R. Madill & Co., Hamilton, Ont., has taken over 
the Canadian selling rights for a new line of Tokalon 
on which much advertising will be 
during 1932. 


cosmetics, spent 


* + £46 


Windsor, Ont., is considering giving a fixed assess- 
ment for ten years to the A. S. Boyle Co., a U. S. con- 
cern manufacturing cosmetics, pharmaceuticals, house- 
hold remedies, etc., which proposes locating its Cana- 
dian branch in that city. 


& Essential Oil Review 


Montreal 


TT. great inconvenience of clearing up after two 
‘ fires occurring within a few days of each other 
has been caused the concern of J. A. Harte, Reg.’d, 
drug store, of 358, Notre Dame street west, Montreal. 
Between them, the fires were responsible 
to stock $12,000. This is covered 
by insurance. Sixty-five per cent of the damaged stock 
effected perfumery and toilet lines. 

The first fire took week 
November 15. The locked up at 5.45 on 
Saturday evening and the following morning a 


for damage 


estimated at about 


place during the end of 


store was 
blaze 
The fire began in the rear of the place 
principally for 


was reported. 


which is used dispensing. Flames 
spread to the store itself and before firemen had got 
the fire under control practically the whole stock of 
some $8,000 was wiped out. 


During the next few days, Dr. J. E. Lannoie, owner 
of the store, got to work with replacements of his stock 
and the damage done by water in putting out the flames 
was repaired. 

Finally everything was in readiness for reopening the 
premises on Monday, December 7. Then on the Friday 
second fire. This 
underneath the shop but 
nevertheless spread to the store and caused great havoc 

stock had been 
This time, the total damage was as- 


before, December 4, there was a 


time it started in a room 


among the new which obtained for 
the reopening. 
sessed at $4,000. 
How the two fires began is a mystery. 
Now, the reopening date has been set for approxi- 
No changes will be made in the 


usual lines carried, nor in the fixtures when the store 


mately December 18. 


is again being operated, it is stated. 

The concern has a long history, having been estab- 
lished in 1871. 

Many of the old prescriptions, some of them dating 
back to 1885, had been preserved, and one cause for 
congratulation is that none of them were lost in the 
fires. They were hidden away safely in the safe which 
was untouched. 

Very great pride is taken in the old time documents 
and it is a practice to display them in the window. 
On occasion, they have been left in the window all 
night, but happily when the fires broke out they were 
in the safe. 


When an enterprising reporter of the Montreal 
Daily Star dug out an item of the accounts for the 
Quebec Provincial Government of $76.50 for perfumes 


supplied to the Montreal jail, there was no small 
amount of amusement in the city. Traveling sales- 
men carrying perfumes read the news with amaze- 


ment and speculated as to who of their brethren had 
been successful in crashing the jail gates. 

The explanation was forthcoming in due time, how- 
ever from Premier Taschereau. “No lavender sachets 
are placed beneath the windows; no warder soothes the 
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fevered brow with Eau de Cologne, no breath of 
flowery fields is wafted into the narrow cell, the pale 
and haggard checks are neither rouged nor lifted,” 
said he. 

“Yet the fact remains that the provincial govern- 
ment paid $76.50 to a local perfumery company for 
goods delivered to the jail,” insisted the reporter. 

“Yes,” replied the premier, “the money was spent on 
the beauty parlor in the prison right enough; it was for 
a barber’s chair in which to give the men their prison 
crop.” 

* * * & 


John Frosst of the well known firm of Charles E. 
Frosst & Co., manufacturing pharmacists, 3571 St. An- 
toine street, Montreal, expressed to me his confidence 
that the company will show an improvement on last 
year’s figures. 

“The chances are,” he added, “that we shall equal 
our best year, in fact, of 1929.” 

Proof of the progress being made by the firm is 
furnished by recent additions made to the plant. A 
complete new floor has been added and a new pent 
house. This occupies a total of 15,000 square feet 
of floor space without reckoning the corridors, stair- 
ways and elevator shafts. 

In order to provide additional space for the research 
and control laboratories and order assembly and 
shipping, the crude drug store, cafeteria and rest rooms 
have been moved to the new floor. 

It is expected that the new floor will be in complete 
use at the beginning of the New Year. 

ee. © * 

Rougier Fréres have contributed a sum of $50 to a 
fund, which is being raised in Montreal called, 
L’Assistance Maternelle. 


The Assay of the Official Balsams 


T. Tusting Cocking (Quarterly Journal of Pharmacy 
and Pharmacology, Volume IV, 1931), reports on the 
assay of the official balsams as follows: 

“An improved method for the determination of the 
balsamic acids in balsam of tolu, benzoin and storax is 
described. 

“The total acids from the saponified balsams are 
converted into the corresponding magnesium salts and 
the salts of the balsamic acids are separated from the 
salts of the resin acids by filtration. 

“The aromatic alcohols which are not completely 
separated from the balsamic acids by this treatment 
are separated from an ethereal solution by extracting 
the latter with a solution of sodium bicarbonate. 

“The balsamic acids are finally extracted from an 
acidified solution with ether and, after drying in vacuo 
over sulphuric acid, are weighed. 

“By adopting a different preliminary treatment, the 
free balsamic acids in balsam of tolu and benzoin may 
be determined by the same method.” 


Of Great Value 
Marshall Laboratories, Inc. 
Your publication has been of great value to me and 
my business and I would not think of discontinuing the 
subscription. 
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Canadian Patents and Trade Marks 


HE increasing international trade relations be- 

tween the United States and Canada emphasize 
the importance of proper patent and trade mark pro- 
tection in both of these countries in order that the 
expansion of business may not be curtailed by legal 
difficulties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries repre- 
sented by our publication. 

This report is compiled from the official records in 
the Canadian Patent Office. 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave., New York, 
TRADE MARK REGISTATIONS 

“Ages of Beauty,” arranged below numeral ‘4”; 
“B.G.” in script, arranged in the form of a monogram. 
— preparations. Barbara Gould, Ltd., New York 
yity. 

Representation of eight bottles in a row, with the 
word “Hairmore” printed thereon. Preparation for 
the treatment and cleansing of the scalp and for stimu 
lating hair growth. P. G. Hennessey Laboratories, 
Spokane, Wash. 

“Fritzbrol.”” Nonalcoholic solvents. Fritzsche Broth- 
ers, Inc., New York, N. Y. 

“Pierre.” Toilet preparations. 
Inc., New York, N. Y. 

“Daddy’s Hair Tonic.” Hair tonic. John Skillender, 
Montreal, Canada. 

“Flora-Derma” and “Nature’s Gift to Women” upon 
a drawing or picture of a woman surrounded by floral 
growth and designs. Herbal skin food. Arthur Paet- 
zold, Calgary, Alberta. 

“Un Parfum d’Aventure.” Scents, perfumes, toilet 
compounds, lotions and mixtures. Parfumerie L. T. 
Piver, S. A. Paris, France. 

“Hy-Color Javex.” Soaps. J. A. Renaud, Outre- 
mont, Quebec. 

Representation of two lighthouses and the words 
“Sea Coast Products of Canada.” Toilet lotions, tooth 
paste and shaving cream. Middleton Brothers, Winni- 
peg, Manitoba. 


Produits Pierre, 


PATENTS 

316,831.—Vanity box. George Stephenson Worssam, 
inventor, and The Saville Perfumery Limited, assignee 
of one-half of the interest, both of Watford, Hertford- 
shire, England. 

317,085.—Toilet soap powder. R. T. Vanderbilt .Co., 
Inc., assignee of William H. Alton, both of New York 
City. 

317,356.—Hair and scalp remedy. Louis Freedman, 
New York City. 

TRADE MARK REGISTRATIONS RENEWED 

“Palmolive.” Soap. Registered Dec. 6, 1906—Re- 

newed Dec. 6, 1931. Colgate-Palmolive-Peet Co., Ltd. 


Possible Cuban Outlet for Quantity Toiletries 


Exclusive women’s dress and hat shops in Havana 
would be an effective medium through which high class 
toilet preparations might be introduced on the Cuban 
market. One such shop has stocked an assortment of 
French creams, cleansing lotion, astringent, and pow- 
der. This method of introduction is believed to have 
certain advantages over the beauty parlors and toilet 
goods departments of general stores.—( Assistant Trade 
Commissioner Kathleen Molesworth, Havana). 
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Patent and Trade Mark Department 


Conducted by Howard S. Neiman 


HIS department is conducted under the general 
[['supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and _ Toilet 
Preparations. 

Of the trade marks listed those whose numbers are 
preceded by the letter “M” have been granted regis- 
trations under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter 
> 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, etc., should be ad- 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Avenue 
New York City 


Patents Granted 


Consideration of space prevents our publishing 
numerous claims and specifications connected with 
these Patents. Those interested can secure copies of 
patents by ordering them by number at 10c each from 
Commissioner of Patents, Washington, D. C. 


1,833,231. Closure for Flexible Tube Containers. 
Gordon F. Sether and Alvin F. Sether, Eugene, Oreg. 
Filed Nov. 29, 1929. Serial No. 410,519. 3 Claims. 
(Cl. 221—60.) 

1,833,331. Purification of Synthetic Alcohols. James 
Ritchie Park, Norton-on-Tees, England, assignor to 
Imperial Chemical Industries, Ltd., a Corporation of 
Great Britain. Filed Oct. 13, 1930. Serial No. 488,- 
558, and in Great Britain Dec. 10, 1929. 6 Claims. 
(Cl. 260—156.) 

1,833,541. Cosmetic Appliance. Milton Sierad, New 
York, and Albert E. Sierad, Bronx, N. Y., assignors to 
George W. Button Corporation, New York, N. Y., a 
Corporation of New York. Filed Aug. 3, 1931. Serial 
No. 554,622. 9 Claims. (Cl. 132—12.) 

1,833,899. Soap. Lester F. Hoyt, East Aurora, 
N. Y., assignor to Larkin Company, Inc., Buffalo, 
N. Y. Filed Feb. 7, 1930. Serial No. 426,772. 11 
Claims. (Cl. 87—16.) 

1,833,900. Process of Making Soap. Lester F. 
Hoyt, East Aurora, N. Y., assignor to Larkin Co., Inc., 





Buffalo, N. Y. Filed Feb. 7, 1930. Serial No. 426,- 
773. 9 Claims. (Cl. 87—16.) 

1,834,413 Powder Container. Marcel M. Michelin, 
Staten Island, N. Y., assignor to Pinaud Incorporated, 
New York, N. Y., a Corporation of New York. Filed 
Nov. 8, 1929. Serial No. 405,775. 3 Claims. (Cl. 
229—6. ) 

1,834,548. Bottle Cap. Joseph S. Noble, Omaha, 
Nebr., assignor to Vincent Mangiapane, Omaha, Nebr. 
Filed Dec. 2, 1930. Serial No. 499,577. 3 Claims. 
(Cl. 215—52.) 

1,834,877. Closer for Collapsible Tubes. Frederick 
Stanton, Grand Mere, Quebec, Canada. Filed Feb. 28, 
1931. Serial No. 519,125. 1 Claim. (Cl. 221—60.) 

1,835,101. Soap. Paul H. Todd, Kalamazoo, Mich. 
Original application filed May 25, 1927, Serial No. 
194,234. Divided and this application filed Aug. 2, 
1929. Serial No. 383,165. 1 Claim. (Cl. 87—5.) 

1,835,249. Face Powder Feeder. Félix Joseph Vicki, 
Le Pare St. Maur, France. Filed June 4, 1931. Serial 
No. 542,147, and in France June 10, 1930. 5 Claims. 
(Cl. 132—83.) 

1,835,380. Serew Cap Retainer. Clemens Czaj- 
kowski, Milwaukee, Wis. Filed Sept. 26, 1930. Serial 
No. 484,667. 1 Claim. (Cl. 221—60.) 

1,835,448. Container Closure. Maurice Alland, 
Atlantic City, N. J. Filed Apr. 25, 1931. Serial No. 
532,763. 1 Claim. (Cl. 221—60.) 

1,835,580. Lipstick Holder. Henry W. Wild, Wa- 
terbury, Conn., assignor to Scovill Manufacturing Com- 
pany, Waterbury, Conn., a Corporation of Connecticut. 
Filed Aug. 31, 1928. Serial No. 303,171. 1 Claim. 
(Cl. 206—56.) 

1,835,581. Metal Container, Such as Collapsible 
Tubes, for Tooth Paste and Other Soft Preparations. 
Frank Wolf, New York, N. Y. Filed Dec. 24, 1928. 
Serial No. 328,105. 9 Claims. (Cl. 221—60.) 

1,835,879 Lipstick Holder. William G. Kendall, 
Newark, N. J., assignor to Parfumerie Rigaud, Inc., 
New York, N. Y., a Corporation of New York. Filed 
Feb. 12, 1930. Serial No. 427,850. 6 Claims. (CI. 
206—56.) 

1,835,951. Vanity Case and Compact Plate. Wil- 
liam G. Kendall, Newark, N. J. Filed Dee. 12, 1930. 
Serial No. 501,967. 11 Claims. (Cl. 132—83.) 





Designs Patented 


5,571 Bottle Cap. Marshall T. Brekke, Scarsdale, 
N. Y., assignor to Northam Warren Corporation, New 
York, N. Y., a Corporation of New York. Filed Mar. 
26, 1931. Serial No. 39,252. Term of patent 14 years. 

85,675. Cake of Soap. Edward C. Thrasher, De- 
troit, Mich., assignor to Parke, Davis & Company, De- 
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PATENTS 
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Serial No. 40,132. Term of patent 14 years. 

85,690. Jar or Similar Article. Richard P. En- 
derlin, Circleville, Ohio, assignor to Foraline Products 
Inc., Circleville, Ohio, a Corporation of Ohio Filed 
May 19, 1931. Serial No. 39,907. Term of patent 7 
years. 

85,708. Vanity Case. August Mitchell, New York, 
N. Y., assignor to Consolidated Safety Pin Company, 
Bloomfield, N. J., a Corporation. Filed Sept. 21, 1931. 
Serial No. 41,174. Term of patent 7 years. 


Trade Mark Registrations Applied For 
(Act of Feb. 20, 1905) 


These registrations are subject to opposition within 
thirty days after their publication in the Official 
Gazette of the United States Patent Office. It is there- 
fore suggested that our Patent and Trade Mark De- 
partment be consulted relative to the possibility of an 
opposition procee ding. 


293,093.—Dr. _Ludwig Rahn, doing business as 
Chemische Fabrik Krewel & Co., G.m.b.H., Cologne- 
Raderthal, Germany. (Aug. 26, 1904.)—Toilet prepara- 
tions. 


ry 
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28, 1930.)—Skin creams. 

300,364.—Exterikultur A. G., Kolberg, Germany. 
(Mar. 1898.) — Mouth-washes, tooth-powders, and 
tooth-creams. 

301,904.—N. Goodman & Son, New York, N. Y., 
assignor to Hyman Strauss, Brooklyn, N. Y. (May 22, 
1930.)—Powdered soap and steel wool pads. 

309,285.—The Pepsodent Co., Chicago, Ill. (Oct. 23, 
1929.) —Antiseptics. 

309,479.—Harry D. Koenig, doing business as Ann 
Lee Cosmetologist, New York, N. Y. (Sept. 1, 1930.) 

Toilet preparations. 

310,224.—Ruth D. Maurer Corp., New York, N. Y. 
(Oct. 1, 1929.) —Cosmeties. 

310,967.—Maude Allen, Kansas City, Mo. (Sept. 15, 
1930.) —Soap. 

310,997.—Hillyard Chemical Co., St. Joseph, Mo. 
(June 1, 1930.)—Liquid deodorant. 

311,522.—The Fairest Co., Bridgeport and Fairfield, 
Conn. (Feb. 1, 1931.)—Toilet preparations. 

312,216.—S. Earl Reece, Baltimore, Md. (Aug. 12, 
1920.)—Skin cream. 

312,683.—Mark W. Allen & Co., Detroit, Mich. (Jan. 
1930.) —Brilliantine. 

312,705.—Godefroy Mfg. Co., St. Louis, Mo. (1884.) 
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—Face powder and pressing oil that is Hair 
Straightener. 

314,243.—Kresge Department Store Corp., Newark, 
N. J. (June 27, 1929.)—Shaving cream. 

314,282.—Gustave Glatzer, New York, N. Y. 
1, 1930.)—Toilet preparations. 

314,311.—Reuben Wornow, doing 
Noble Studio, New York, N. Y. (June 1, 
Facial creams. 

314,532.—Lucretia Adrion, 
1931.) —Toilet preparations. 

316,067.—Peter C. Jezewski, doing business as Pete1 
Remedy Co., Hamtramck, Mich. (May 15, 1920.)—Foot 
lotions. 

316,741.—Pinaud, 
1931.) —Skin lotion. 

316,838.—May Graff, doing business as 
Mfg. Co., Detroit, Mich. (Sept. 25, 1930.)- 
preparations. 

316,899.—Harold Morris Schomer, doing business as 
West Town Spice Co., Chicago, Ill. (June 1, 19381.) 
Food flavoring extracts. 

316,929.—Les Parfums de Molyneux, Inc., New York, 
N. Y. (July 1, 1931.)—Toilet preparations. 

317,059.—John M. Fiescher, doing business as Screen 
Studio of America, Racine, Wis. (June 15, 1930.) 
Vanishing creams, face powders, face tonics. 

317,340.—Virginia Dare Extract Co., Inc., Brooklyn, 
N. Y. (Apr. 17, 1931.) —Extracts. 

317,372.—The Pure Oil Co., Chicago, Il. (Dee. 
1921.)—Toilet and laundry soap, automobile soap, hard 
soap, extra hard green soap. 

317,402.—Parfumerie Dollup, Inc., New York, N. Y. 
(Nov. 22, 1922.)—Toilet preparations. 

317,431.—Leo Frisch, New York, N. Y. 
1931.) —Toilet preparations. 

317,976.—Martin B. Dilley and Jared G. Dilley, Los 
Angeles, Calif. (May 4, 1931.)—Toilet preparations. 

318,284.—National Toilet Co., Paris, Tenn. (Sept. 
26, 1930.) —Toilet preparations. 

318,317.—Long Island Drug Co., Inc., Jamaica, N. Y. 
(Jan. 1917.) —Toilet preparations. 

318,375.—Puritan Pharmaceutical Co, doing business 
as Puritan Cosmetics, Inc, St. Louis, Mo. (Jan. 10, 
1931.) —Preparation to stimulate the scalp, deep hair 
wave lotion, permanent wave oil, oilated shampoo, and 
hand cream. 
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Chicago, Ill. (Feb. 13, 


Inc., New York, N. Y. (June 5, 
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318,410.—The E. L. Patch Co., Stoneham, Mass. 
(July 28, 1931.)—Face, talcum, toilet, complexion, 
sachet, dusting, body, hygienic, foot, and _ tooth 
powders. 

318,462.—The Recess Co., Cincinnati, Ohio. (June, 


1926.) —Extracts. 

318,611.—Cleanzine Mfg. Co., Inc., Brooklyn, N. Y. 
(June 12, 1931.)—Jelly soap for cleaning the hands 
and removing grease and oil stains from fabrics and 
upholstery. 

318,.814.—Paul Ulmer, doing business as Plokamon 
Laboratory, Madison, N. J. (Aug. 3, 1931.)—Hair 
tonics. 

318,826 and 318,827.—Max Factor & Co., Inc., Los 
Angeles, Calif. (Dec. 15, 1930.)—Toilet preparations 
and (Mar. 6, 1931.)—Deodorants. 

318,868.—Everett and Treadwell Co., 
N. Y. (Mar. 26, 1912.)—Flavoring extracts. 

318,929. — Arthur Paetzold, Calgary, Alberta, 
Canada. (May 1, 1931.)—Herbal tooth powder. 

318,984.—Ruth R. Griffin, Los Angeles, 
(1886.)—Cold creams. 

319,063.—Norbert J. Foret, doing business as Foret 
Laboratories, Raceland, La. (Aug. 17, 1931.)—Tooth 
powder and ointments used in the treatment of minor 
skin irrations. 

319.113 and 319,319.—Barbara Gould. Ltd.. New 
York, N. Y. (July, 1929.)—All preparations used for 
manicuring. face powder, and mascara and (Apr. 19, 


Kingston, 


Calif. 


1928.)—Toilet preparations, respectively. 
319,161, 319,162, 319,163.—Morris Wishnetzky, New 
York. N. Y. (June 1, 1931.)—Soaps, cleansers and 


cleaning compounds. 
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319,220.—-The 
(Apr. 26, 1931.)- 
face powder boxes. 

319,389.—Bon Ton Beverages, 
(Aug. 1, 1931.) —Extracts. 

319,407.—Hollywood Marvel Products Co., Hollywood, 
Calif. (July 1, 1931.)—Body dusting powder. 

319,417.—F rederick G. Mathison, doing business as 


Reich-Ash Corp., New York, N. Y. 
Empty base metal vanity cases and 


Inc., Chicago, Il. 


Miola Laboratories, Los Angeles, Cali’. (Aug. 21, 
1930.) —Cosmetics. 

319,499, John C. Praed, doing business as The Ci- 
tradent Co., Indianapolis, Ind. (July 8, 1931.)—Denti- 
frice. 


319,514.—Nusheen, Inc., New York, N. Y. (Aug. 29, 
31.)—Artificial eyelashes. 
319,610. Colgate-Palmolive-Peet Co., 
(Apr. 14, 1930.)—Shampoo powder. 
319,619.—Houbigant, Ine., New York, N. Y. 
5, 1931.)—Toilet preparations. 
319,673, 319,675, and 319,676.—Vadsco Sales Corp., 
New York and Long Island City, N. Y., (Sept., 1927.) 
Toilet preparations; Pyroxylin products consisting 
of hair receivers, puff boxes, soap boxes, trays, etc.; 
and Laundry soaps, toilet soaps, shaving cream soaps, 
shaving soaps, etc. respectively. 
319,766.—Cussons Sons & Co., Ltd., Kersal, England. 
(Sept., 1980.)—Shaving soap. 


319,771. 


If 


Chicago, Il. 


(Sept. 


Morris S. Feigert, doing business as Hairall 


Labs., Long Island City, N. Y. (Jan., 1931.)—Hair 
tonics. 

319,823.—Kirkman & Son, Ine., Brooklyn, N. Y. 
(1837.)—Soap. 


319,827.—The Pinetrine Co., 
(Jan., 1931.)—Soaps 

319,864, 319,865, 319,866.—Houbigant, Inc., 
York, N. Y. (July 9, 1931.)—Toilet preparations. 

319,868—Thos. Leeming & Co., Inc., New York, N. Y. 
(Sept. 2, 1931.)—Hair tonics. 

319,989 and 319,990.—Hillyard 
Joseph, Mo. (May 1, 1931.) 
liquid baby soap, respectively. 

320,037.—\-Charles Scheuer, doing business as C. 
Scheuer Co., New York, N. Y. (Apr., 1928.) —Manicure 
sets, vanity cases, puff boxes. 

320,053.—Lentheric, Inc., New York, N. Y. (O€t. 8, 
1931.)—Toilet preparations. 

320,121.—Darling & Co., 
1931.)—Stearic Acid. 

320,127, 320,128.—Milwaukee Chemical 
waukee, Wis. (Oct. 13, 1831.)—Cleaning, 
and detergent materials, soap powder. 

320,239.—Oxzyn Co., New York, N. Y. 


Inc., New York, N. Y. 


New 


Chemical Co., St. 
Liquid surgical soap and 


Chicago, Ill. (Aug. 21, 


Co., Mil- 
cleansing 


(Oct. 12, 


1931.)—Powder puffs. 

320,267.—The Marat Co., New York, N. Y. (May 1, 
1930.)—-Mouth wash in powder form. 

320,326.—Wm. R. Warner & Co., Inc., New York, 


N. Y. (Jan 6, 1931.)—Tooth paste, tooth powder, and 
mouth wash. ‘ 

320,359.—Fichtolin Mfg. Co., New Rochelle, N. Y. 
(Apr. 29, 1930.)—Pine needle bath extract, pine needle 
disinfectant, pine needle shampoo, pine needle hot oil 
scalp treatment, eau de cologne, and special astringent. 


320,376.—Marvin Small, New York, N. Y. (June, 
1931.) —Deodorants and odor deterrents. 

320,627.—Borst Engineering, Inc., Buffalo, N. Y. 
(Sept. 1, 1931.)—Soap. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 


These registrations are not subject to opposition: 
M289,766.—Iowa Soap Co., Burlington, Ia. (Serial 
No. 313,434. Oct. 15, 1930.)-—Bath soap. 


M289,881.—Isidor Chernin, doing business as No- 
brush Laboratories. New York, N. Y. (Serial No. 318,- 
175. Jan. 10, 1930.)—Shavine cream for use before 
shaving. 
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Reports on Markets and Crops 


New York Market Report 


See ae the approach of the holidays and 
of year end operations, always a deterrent to 
business, the volume of essential oil trading during the 
Orders have come 
through in considerable numbers and not all of them 
have been small ones. 


last few weeks has been quite good. 


However, the state of the busi- 
ness is not entirely dependent upon the number and 
size of orders received. There is the element of price 
which at this time is of paramount importance. Here 
the aspect is not so favorable. 

Prices on the entire list of essential oils are at 
very low levels and in few items, indeed, is there any 
immediate prospect of greater strength. Steadiness 
seems likely to be the rule for the next few weeks for 
it is unlikely that, with stocks as they are at present 
there will be much pre-inventory or post-inventory 
liquidation. 

Floral products have been generally steady during 
the month, although at very low price levels. The 
citrus group continues at low levels. Occasional higher 
cables from primary points seem to have no effect 
upon the market here. Of course, it is the off season. 
Domestic oils remain at former levels excepting worm- 
seed which has sagged a little. Seed and spice oils are 
quiet with the heaviest consuming season at an end. 
Oils for soap makers are suffering from lack of sus- 


tained demand. Prices on them can be shaded. 


Synthetics and Derivatives 


The demand has been fair but quantities moved 
have not been very large in the aggregate and have 
bulked small in dollar value. Small rush orders of 
the finer materials are coming through with some 
regularity, probably as a result of belated work on 
holiday orders for the trade. Most of this business, 
however, has been done and most of the materials for 
use in toilet preparations are moving in very limited 
quantity. The bulk items for disinfectants, soaps and 
other operations in which large lots and low priced 
items are the rule, while also quiet are showing some 
activity along the lines of annual contract buying 
The volume of these contracts is reported good al- 
though in many instances somewhat less than last 
year. 

Prices have shown very few changes of any impor- 
tance during the month. Some shading on bulk items 
and some good prices on contract bids are reported 
but the general market remains at virtually the levels 
of last month. Outstanding features have been al- 
most wholly lacking during the period and individual 
articles need no special comment at this time. 


Crude Drugs and Sundries 
A fair volume of business is reported but at prices 
which make most operations unprofitable or close to 
it. Price changes have been few but on many items, 
shading on real business is rumored. Vanilla beans 
are stagnant at levels close to all time low records. 
Other items need no special mention. 


580 December, 1931 


Floral Crops in Southern France 
RASSE, December 7. 
ent economic crisis with its over capacity for 


The persistence of the pres. 


production and other unfavorable influences has con- 
tinued to influence our market in spite of the co-opera- 
tive spirit displayed by growers, manufacturers and 
perfumers. Actual orders are few and the lack of im- 
portant customers is reducing stocks very slowly 
and under these circumstances, essential oil producers 
For other prod- 
ucts, in spite of small crops prices are at levels incom- 


are steadily reducing their quotations. 


patible with a good market, distillers finding themselves 
faced with the necessity of realizing something, if only 
their costs. 

In floral products the situation is not any better. 
Official prices have not been fixed and buyers are 
placed in the unusual position of bargaining from day 
to day for their very small requirements. 

From the agricultural viewpoint, the situation is as 
follows: Seasonal work in the fields has been hindered 
by continual rains during the first fifteen days of 
November. Since that the jasmin has been hilled up 
although still in bloom. Work of taking up the tube- 
rose bulbs to be dried during the winter is also pro- 
gressing. 

The drought of the summer has done considerable 
harm to the rose bushes and the fields are in bad 
shape. The next crop will certainly be inferior to 
that of this year which was by no means a brilliant 
The orange groves look much better, the trees 
having developed normally. 


success. 
Other fields of perfume 
plants have declined so much that it seems they will 
soon be but a memory. 

During the month the temperature has ranged from 
about 41 to about 59 in the shade, levels very favorable 
for the development of cassie, mimosa, and violets 

Cassie 

The cassie plantations occupy a very important 
place in the floral cultures of this section. Le Cannet, 
Vallauris, Mougins and La Roquette have fields of 
two varieties, cassie ancien or Farnesiana and CASSIE 
romaine or Cavenia. The first has a delicious and 
penetrating perfume while that of the latter is less deep 
and less smooth. The trees resemble each other closely 
and the flowers are almost identical only an expert 
Their 


Cassie ancien, 


being able to distinguish one from the other. 
development, however, is quite different. 
the more delicate, begins to bloom toward the end of 
September and continues until January or February 
when the tree is entirely cut down. Cassie romaine 
is more vigorous. It blossoms during the same period 
and a second time in the spring after the pruning of 
useless branches, continuing practically until the end 
of April. 

The acreage devoted to cassie is steadily diminishing. 
Before the frost of December 1929, the crop varied 
between 50,000 and 60,000 kilos. The cold spell had a 
disastrous effect especially upon the fields of cassie 


(Continued on Page 587) 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices of Soap Materials) 


ESSENTIAL OILS 


Almond Bitter, per lb. $2.35@ 
S. ©» Me 2.75@ 
Sweet True A8@ 
Apricot Kernel 320@ 

Amber, crude .24@ 
rectified .50@ 

Ambrette, oz. 16.00@ 

Amyris balsamifera 2.20@ 

Angelica 22.00@ 

Anise, U. 45@ 

Araucaria 1.75@ 

Aspie (spike) Spanish .60@ 
French 80@ 

Balsam Peru 6.00@ 

Balsam, Tolu, per oz. 4.25@ 

Basil 50.00@ 

Bay 1.95@ 

Bergamot 1.95@ 

Birch, sweet N. C. 85@ 
Penn. and Conn. 2.50@ 

Birchtar, crude 15@ 

Birchtar, rectified 50@ 

Bois de Rose .65@ 

Cade, U. S. .80@ 

Cajeput .60@ 

‘alamus 3.00@ 

‘tamphor “white” .20@ 
sassafrassy .24@ 

‘ananga, Java native .80@ 
rectified 2.15@ 

‘araway 10@ 

‘tardamom, Ceylon 00@ 

‘ascarilla 5.00@ 

‘assia, 80@85 per cent R5@ 

rectified, U. S. P... 05@ 

‘edar leaf 00@ 

‘edar wood 37@ 

edrat 15@ 

‘elery 7.50@ 

hamomile 3.50@ 

‘herry laurel 2.00@ 

innamon, Ceylon 00@ 

‘innamon, Leaf 2.25@ 

itronella, Ceylon A8@ 

Java b8@ 

‘loves Zanzibar .20@ 

‘ognac 2.00@ 

‘opaiba 63@ 

‘oriander 40@ 

‘roton 00d 

‘ubebs 7 S5@ 

‘umin 25a 

‘uracao peels 

‘urcuma 

Cypress 

Dillseed 

Flemi 

Erigeron 

Estragon 

Eucalyptus 

Fennel, Sweet 

Galbanum 

Calangal 

Geranium, Rose, 
Algerian 
Bourbon 
Spanish 
Turkish 

Ginger 

Gingergrass 

Grave Fruit 

Guaiac (Wood) 


SARA AADRAA 


5.25@ 
3.00@ 
25@ 
3.15@ 
45@ 
10@ 
O0d 
34a 
15@ 
.00@ 


16.00@ 
2.304 
1.40@ 
3.00@ 
3.40@ 
2.85@ 
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Hemlock 
Hops 
Horsemint 
Hyssop 
Juniper Berries 
Juniper Wood 
Laurel 
Lavender, 
French 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
expressed 
Linaloe 
Lovage 
Mace, distilled 
Mandarin 
Marjoram 
Melissa 
Mirbane 
Mustard, genuine 
artificial 
Myrrh 
Myrtle 


1.00@ 
10.00@ 
1.25@ 
24.00@ 
1.75@ 
.60@ 
5.00@ 
2.00@ 
2.20@ 
Y2@ 
78@ 
A8@ 
8.50@ 
2.00@ 
I0@ 
7.50@ 
.20@ 
.15@ 
1.25@ 
00@ 
15@ 
10.00@ 
.60@ 
00d 
100@ 


English 


Neroli, Bigrade, pure 150.00@5 
180.00@2 


Petale, extra 
Niaouli 
Nutmeg 
Olibanum 
Orange, bitter ; 
sweet, W. Indian 
Italian 
Spanish 
Calif. exp. 
dist. 
Origanum, Spanish . 
Orris root, con. (0z.) 
Orris root, abs. (0z.) 
Orris Liquid 
Parsley 
Patchouli 
Pennyroyal, American 
French 
Pepper, black 
Peppermint, natural 
redistilled 
Petitgrain 
French 
Pimento 
Pine cones <a 
Pine needle, Siberia 
Pinus Sylvestris 
Pumilionis ; 
Rhodium, imitation 
Rose, Bulgaria. . (0z.) 
Rosemary, French 
Spanish 
Rue 
Sage a 
Sage, Clar\ 
Sandalwood, E: 
dia 
Australia 
Sassafras. 
artificial 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Styrax 
Tansy 
Thuja 


3.45@ 
.20@ 
00@ 
2.20@ 
.65@ 
.15@ 
2.65@ 
J0@ 
J0@ 
4A5@ 
».25@ 
00d 
O0d 
8.00@ 
00d 
35@ 
15@ 
00d 
bd@ 
10@ 
10@ 
10@ 
604 
3.00@ 
4@4 
2 OO 
2.20@ 
? 00@ 
1.50@ 
A5@ 
o8@ 
3.15@ 
3.00€a 
? OO 


90@ 
0d 
15@ 
.29@ 
2.204 
25a 
10a 
00a 
2.004 
2.40@ 


natural 


14.00 


2.15 


A0 


5.00 
2.15 
2.20 
75 
< 05 
00 


.00 
Ou 
00 
9.95 
».00 
2.15 


Thyme, red 
White 
Valerian 
Verbena 
Vetivert, Bourbon 
Java 
East Indian 
Wine, heavy 
Wintergreen, Southern 
Penn. & Conn. 
Wormseed 
Wormwood 
Ylang-Ylang, Manila 
Bourbon 


8.00@ 
3.75@ 
1.75@ 
10.00@ 
30.00@ 
1.80@ 
1.00@ 
.715@ 
2.30@ 
25@ 
30.00@ 
5.25@ 


TERPENELESS OILS 


5.25@ 
8.00@ 
130@ 
20.00@ 
8.00@ 
6.00@ 
8.50@ 
65.00@ 
78.00@ 
90.00@ 
5.00@ 
2.50@ 
90.00@ 
35.00@ 
28 00@ 


Bergamot 
Clove 
Coriander 
Geranium 
Lavender 
Lemon 
Lime, 
Orange, Sweet 
bitter 
Petitgrain 
Rosemary 
Sage, Clary 
Vetivert, Java 
Ylang-Ylang 


OLEO-RESINS 


Benzoin i 2.50@ 
Capsicum, U. S. P 

i) ae 

Aleoholice 
Cubeb 3.25@ 
Ginger, U. S. 3.00@ 

Alcoholic 3.25@ 
Malefern 1.45@ 
Oak Moss 6.00@ 
Olibanum 3.25@ 
Orris ; 17.00@ 
Patchouli 16.50@ 
Pepper, black 1.00@ 
Sandalwood 16.00@ 
Vanilla 6.75@ 


5.10@ 
53.50@ 


DERIVATIVES AND 
CHEMICALS 
Acetaldehyde 50% 
Acetophenone 
Acetyl Iso-eugenol 9.00@ 
Aleohol C 8 20.00@ 
€; ---- 40.00@ 


2.00@ 


20.00@ 


( re 
Cc eae a ‘ 35.00€@ 
& Ess ; 25.00@ 
Aldehyde C 8 .. 50.00@ 
,9. xa ... 70.00€@ 
50.00@ 
10.00@ 
75.004 
(so-called) 15.00@ 
(so-called) 20.00@ 
Amyl Acetate R5@ 
Amyl Butyrate A0@ 
Amyl Cinnamate . 2.50@ 
Amyl Cinnamic Alde- 
hyde 


: 1.25@ 
Amyl Formate 


1.75@ 


December, 1931 


3.15@ 


75 
25 
.00 
.00 
3.00 


5.00 
2.00 


3.50 
2.60 
5.00 
2.00 


.00 
00 
>.00 


o.f0 


3.50 


10.00 
70.00 
50.00 
60.00 
50.00 


125.00 
82.00 
75.00 

105.00 
35.00 

40.00 
1.00 


75 


6.00 
2.00 
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Amy! Phenyl Acetate 5.00@ 
Amyl Salicylate 15@ 
Amy! Valerate 2.50@ 
Anethol .60@ 
Anisic Aldehyde 3.35@ 
Benzaldehyde, U.S. .45@ 

Ps eo ky .55@ 
Benzophenone 2.40@ 
Benzylidenacetcne 2.50@ 
Benzyl Acetate .70@ 
Benzy! Alcohol 05@ 
Benzyl Benzoate .05@ 
Benzyl Butyrate .50@ 
Benzyl Cinnamate .00@ 
Benzyl Formate 35@ 
Benzyl! Iso-eugenol .00@ 
Benzyl Propionate 00d 
3orneol .60@ 
Borny! Acetate .75@ 
3romstyrol 00@ 
Butyl Acetate 60@ 
Butyl Propionate 2.00@ 
Butyraldhyde 12.00@ 
1.15@ 
3.75@ 
1.00@ 
2.85@ 
2.75@ 
10.00@ 
12.00@ 
13.00@ 
2.60@ 
2.65@ 
2.85@ 
4.50@ 
4.00@ 
62.00@ 
30@ 
32@ 
».25@ 


ee PS OO Co 1 Oe 


‘arvene 
‘arvol 
‘innamic Acid 
‘innamic Alcohol 
‘innamic Aldehyde 
‘innamyl! Acetate ... 
‘innamy! Butyrate 
‘innamyl Formate 
jitral C. P. 
‘itronellol 
Citronellal 
Citronellyl Acetate .. 
Coumarin 
Cuminic Aldehyde ... 
Dibutylphthalate 
Diethylphthalate 
Dimethyl! Anthranilate 
Dimethyl Hydroqui- 
none 
Dimethylphthalate 
Diphenylmathane 
Diphenyloxide 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Geranyl Butyrate 
Gerany! Formate 


SORA RRA RA 


00@ 
50@ 
1.75@ 
.20@ 
50@ 
5.50@ 
1.45@ 
1.25@ 
4.00@ 
1.00@ 
1.40@ 
1.15@ 
15.00@ 
85@ 
3.10@ 
2.00@ 
2.90@ 
5.00@ 
4.25@ 
2.10@ 
2.50@ 
25.00@ 
3.60@ 
2.65@ 
2.30@ 
2.65@ 
2.75@ 
3.00@ 
1.50@ 
1.75@ 
2.15@ 
2.50@ 
10.50@ 
10.00@ 


3.65@ 
3.00@ 
3.00@ 


Heliotropin, dom. 
foreign ae 

Hydratropic Aldehyde 

Hydroxycitronellal 

a ae (oz) 

Iso-borneol 

Iso-butyl Acetate 

Iso-butyl Benzoate 

Iso-butyl Salicylate 

Iso-eugenol 

Iso-safrol 


Linalool 

Linalyl Acetate 90%. 

Linalyl Benzoate .... 

Linalyl Formate 

Menthol, Japan 
Synthetic 

Methyl! Acetophenone 
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5.75 
1.45 
3.00 
2.00 


1.90 
4.50 
1.00 
.85 
2.00 
2.00 
6.25 
9.00 
3.60 
27.00 
5.50 
2.25 


8.00 
5.00 


6.00 
4.00 
10.00 
10.00 


2.40 


27.50 
10.00 
5.00 


3.25 
6.00 
5.00 


4.15 
4.00 


3.50 


Methyl Anthranilate. 
Methyi Benzoate .... 
Methyl Cinnamate ... 
Methyl Eugenol 
Methyl Heptenone 
Methyl Heptine Carb. 
Methyl Iso-eugenol 
Methyl] Octine Carb. . 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl] Salicylate 
Musk Ambrette 
Ketone 
Xylene 
Nerolin (ethyl ester) . 
Nonyl Acetate 
Octyl Acetate 
Paracresol Acetate .. 
Paracresol Methyl 
Ether 
Paracresol Phenyl 
Acetate 
Phenylacetaldehyde 
50% 
100% 
Phenylacetic Acid ... 
Phenylethyl Acetate. 
Phenylethyl Alcohol 
Phenylethyl Butyrate. 
Phenylethyl Formate. 
Phenylethyl Proprio- 
nate 18.00@ 
Phenylethyl Valerate. 20.00@ 
Phenylpropy! Acetate. 12.00@ 
Phenylpropyl Alcohol 9.00@ 
Phenylpropyl Alde- 
hyde 
Rhodinol 
Safrol 
Santalyl Acetate .... 
Skatol, C. P. ... (oz.) 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. .... 
Terpinyl Acetate .... 
Thymene 
Thymol 
Vanillin (clove oil) .. 
(guaiacol) 
Vetiveryl Acetate 
Violet Ketone Alpha. 
Beta 
Methyl 
Yara Yara 
ester) 


2.50@ 
1.85@ 
3.00@ 
3.80@ 
3.75@ 
20.00@ 
8.50@ 
24.00@ 
4.65@ 
4.65@ 
A2@ 
7.00@ 
7.50@ 
2.80@ 
1.50@ 
48.00@ 
32.00@ 


5.25@ 
7.00@ 
14.00@ 


5.00@ 
8.50@ 
3.00@ 
8.50@ 
4.50@ 
16.00@ 
18.00@ 


12.00@ 
8.00@ 
.32@ 
22.50@ 
7.00@ 
20.00@ 
20.00@ 
36@ 
.I0@ 
35@ 
1.90@ 
5.15@ 
4.65@ 
21.00@ 
5.00@ 
5.50@ 
5.25@ 

(methyl 
1.50@ 


BEANS 


Tonka Beans, Para.. 
Angostura 

Vanilla Beans 
Mexican, whole 
Mexican, cut 
Bourbon, whole 
South American ... 


1.00@ 
2.00@ 


3.75@ 
2.25@ 
1.05@ 
2.50@ 


3.00 
2.25 
7.50 
6.00 
36.00 
12.50 
32.00 
6.00 
6.00 
50 
8.00 
9.50 
3.15 


1.75 


6.00 
8.00 
20.00 


7.00 
10.50 
1.00 
12.50 
5.00 
20.00 


20.00 


36 


10.00 


DRUGS AND SUNDRIES 


Acetone 
Alcohol, 190 proof, gal. 
Almond meal 
Alum, potash 
Aluminum chloride 
Ambergris 
Balsam, Copaiba 
Peru 
Tolu 
Fir, Canada, gal. .. 
Oregon 


11@ 
2.42@ 
.21@ 
03 4 @ 
.10@ 
32.50@ 
.24@ 
1.65@ 
1.10@ 
12.00@ 
1.50@ 


Beeswax, white 
Yellow 
Bismuth sub-nitrate. . 
Borie acid, ton 
Calamine 
Calcium, phosphate .. 
Phosphate, tri-basic 
Sulfate 
Camphor 
Cardamon 
Castoreum 
Chalk, precip. 
Cherry laurel water, 
gal. 
Citric acid 
Civet, ounce 
Cocoa butter 
Clay, colloidal 
Formaldehyde 
Fuller’s Earth, ton 16.00@ 
Formie acid 12@ 
Fatty Acids (See Soap Sec.) 
Guarana 1.15@ 
Gum Arabic, white .. .20@ 
amber O091@ 
Gum Benzoin, Siam.. 1.30@ 
Sumatra A0@ 
Gum galbanum 1.05@ 
Gum myrrh .25@ 
Henna, powd. sae 14@ 
Hydrogen peroxide .05@ 
Kaolin .06@ 


Labdanum 3.50@ 
Lanolin, hydrous .... 18@ 
anhydrous .20@ 
Lavender flowers .... .24@ 
Magnesium, Carbonate O8@ 
Stearate .22@ 
Sulfate .02%@ 
Musk, ounce 20.00@ 
Oils, vegetable (See Soap Sec.) 
Olibanum, tears 
siftings 
Orange flower water, 
gal. 
Orange flowers 
Orris root, powd. .... 
Paraffin 
Patchouli leaves 
Petrolatum, white ... 
Phenol 
Potassium, carbonate 13@ 
Hydroxide (See Soap Sec.) 
Quince seed 1.15@ 
Reseda flowers 1.50@ 
Rhubarb root, powd.. .28@ 
Rice starch 12@ 
Rose leaves, red 85@ 
pale .40@ 
Rose water, gal. 1.25@ 
Salicylic acid .40@ 
Sandalwood, chips ... .45@ 
Saponin 1.75@ 
Soap, neutral white .. 19@ 
Sodium, Carb. crys.. .01%@ 
Phosphate, tri-basic .03%@ 
Spermacetti .22@ 
Styrax .40@ 
Sulfur, precip. 17@ 
Tartaric acid .27@ 
Titanium oxide .22@ 
Tragacanth, No. 1 .20@ 
Triethanolamine .45@ 
Venice turpentine, gal. .30@ 
Vetivert root .30@ 
Violet flowers 95@ 
Zine, Peroxide 18@ 
Oxide A3%@ 


.22@ 
1.35@ 
165.00@ 
16@ 
08@ 
A3@ 
03% @ 
538@ 
.65@ 
20.00@ 
O3@ 


seed 


038@ 
07@ 


1.50@ 
.40@ 
.20@ 

03%@ 
.21@ 
O06%@ 


45 
30 
1.40 


175.00 


.20 
08% 
15 
04 
65 


06% 


40 
1.50 
20 
03% 


30.00 


-0O8 
.O8 
5.50 
.20 
20 
.09 
30 
.03 


30.00 


16@ 
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Water Flavors Association 


Annual Convention 


Soda 


ee yur brief account of the twenty-sixth 
annual convention of the National Manufacturers 
of Soda Water Flavors, held in Dallas, Texas, the week 
of November 9, we have received from Secretary Thomas 
This 
has also been mailed in pamphlet form to the members 


J. Hickey a complete account of the proceedings. 
of the organization. Fourteen member companies were 
represented at the meeting which was called to order 
by B. H. Smith, retiring president. In his presidential 
address, Mr. Smith pointed out the splendid record of 
legislative accomplishment which the had 
made during the last year and urged the maintenance 
of prices on the industry’s products in the face of de- 
pressed business. 

Secretary Thomas J. 
Hickey read his report 
which covered in detail the 
working of his office dur- 
ing the year. His 
stated that 475 
Congress and the various 
state legislatures had 
been considered by the as- 


association 


report 
bills in 


sociation during the year 
and action had been taken 
on most of them. <A 
cussion of prohibi- 
regulations affecting 
the industry and a state- 
ment 
of the 
dustry completed this most interesting summary of im- 
portant work accomplished during 1931. 

W. Parker 
presented his 


dis- 
new 
tion 
. J. B. WHITTON 
regarding the work 

Federal Trade Commission as it affects the in- 


Jones, Washington representative, then 


detailed the activities of 
the Food and Dru; officials and commented upon the 


standards for beverage flavors now pending before the 


report which 


joint committee on definitions and standards. 

The convention resolutions of 
the memory of former president W. S. 
died during the year. 


adopted respect for 
Bickford, who 
It then adopted resolutions of 
thanks to other associations and to the trade press for 
co-operation and support during the last year. 

Officers were elected as stated in our November issue, 
J. B. Whitton, Monarch Manufacturing 
Co., Atlanta, Ga., being selected as president for the 
coming year. Donald W. Hutchinson of W. H. Hutchin 
son & Son, Chicago, 
Dr. H. E. Harrison, 


president of 


was elected vice-president, and 


treasurer. 
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Official Report of the Flavoring Extract 


Manufacturers’ Association 


. ene our last month’s report of the Flavoring 
K/ Extract Manufacturers’ Association of the United 
States, letters, Nos. 
been sent out by the president, E. 
approved by the secretary, 
Thomas J. Hickey. The former, No. 363 deals with the 
use of intoxicating liquors in the manufacture of candy 
and confectionery and is as follows: 


two circular 363 


have 
and 


and 564, 
H. Brendlinger 
executive 


attorney and 


“Withdrawal of intoxicating liquors for use in the 


manufacture of candy and other confectionery will 
be prohibited on and after December 31, 1931, therefore, 
permits for that purpose will not be renewed for the 
year 19382. 


issued 


The following is a complete copy of the 
by James M. Doran, Commissioner of 
Alcohol date of November 11, 1931: 

‘To Supervisors of Permits and Others Concerned: 

‘The attention of all permittees in your district who 
hold permits to use intoxicating liquors in the prepara- 
tion of candy and confectionery should be directed to 
Section 7 of the Food and Act, as 
which reads as follows: 

‘Section 7. That for the purpose of 
article shall be deemed to be adulterated: 


order 


Industrial under 


Drugs amended, 
this Act an 

In the 
case of confectionery: If it contains terra alba, barytes, 
tale, mineral substance or 
other 


terious or detrimental to health, or any vinous, malt or 


chrome yellow, or other 


poisonous color or flavor, or ingredients dele- 
spirituous liquor or compound or narcotic drug. 
‘It is apparent that 


these permits is in conflict with the provisions of the 


the authority granted under 
Act as noted above. 
‘On after 1931, no 


drawals of intoxicating liquors will be authorized for 


and December 31, further with- 


use in the manufacture of candy. These permittees 
should, therefore, be notified that their permits carrying 
the privilege of using intoxicating liquors in the manu- 
facture of confectionery will not be renewed for the 
year 1932. 

‘Any stocks of intoxicating liquors withdrawn under 


these permits and remaining on hand as of December 
31, 1931, may be used under special permits until such 
stocks are exhausted. 

‘All new applications for permits to use intoxicating 
liquors in candy and confectionery should be dis- 
approved, and the reason therefor given as above.’ 

“The above order refers only to the use of intoricat- 
ing liquors used in the manufacture of candy and other 
confectionery, but does not prohibit the use of flavor- 
ing extracts (which contain alcohol, brandy, rum and 
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wines) used to flavor candy and other confectionery.” 
The other letter, No. 364, deals 
mayonnaise, water 


with standards for 


certain soda flavors, concentrate, 


The content is as follows: 
Administration of the 


Agriculture has 


and beverages. 
“The Food 


States Department of 


United 
and 
adopted new definitions and standards for mayonnaise, 


and Drug 


revised 
ginger ale and sarsaparilla. New definitions and stand- 


ards have also been adopted for root beer, root beer 
flavor and root beer concentrate, birch beer, birch beer 
flavor and birch cream water, 


beer concentrate, soda 


‘cream soda,’ cream soda water flavor and cream soda 
water concentrate. 

“The full text of these definitions and standards is as 
follows: 

‘Mayonnaise, mayonnaise dressing, mayonnaise salad 
dressing, is the semi-solid emulsion of edible vegetable 
lemon 
Salt, othe 


preparation, 


oil, egg yolk, or whole egg, a vinegar, and/or 


juice, with one or more of the following: 


seasoning commonly used in its sugar 


and/or dextrose. The finished product contains not less 
than 50 per cent of edible vegetable oil. 

‘Ginger ale is the carbonated beverage prepared from 
ginger ale flavor, harmless organic acid, potable water 
and a sirup of one or more of the following: sugar, 
invert sugar, dextrose; with or without the addition of 
caramel color. 

‘Ginger ale flavor, ginger ale concentrate, is the 
which ginger is the essential con- 


without 


beverage flavor in 
stituent, 
gredients, citrus oils, fruit juices, and caramel color. 


with or aromatic and pungent in- 


‘Sarsaparilla is the carbonated beverage prepared 


from sarsaparilla flavor, potable water, and a sirup of 
one or more of the following: invert 


sugar, sugar, 


dextrose; with or without harmless organic acid, and 
with or without the addition of caramel color. 
‘Sarsaparilla flavor is the beverage flavor prepared 
from oil of sassafras and methyl] salicylate (or oil of 
wintergreen or oil of sweet birch), with or without 
other aromatic and flavoring substances and caramel 
color. It 


sassafras and methyl] salicylate. 


derives its characteristic flavor from oil of 

‘Root beer is the carbonated beverage prepared from 
root beer flavor; potable water and a sirup of one o1 
more of the following: invert sugar, dextrose; 
with or without harmless organic acid, and with or 
without the addition of caramel color. 


‘Root beer flavor, root beer concentrate is the bever- 


sugar, 


age flavor in which oil of sassafras and methyl salicy- 
late (or oil of wintergreen or oil of sweet birch) are 
the principal flavoring constituents, and contains othe) 
flavoring substances, with or without the addition of 
caramel color. 

‘Birch beer is the carbonated beverage prepared from 
birch beer flavor, potable water, and a sirup of one or 
more of the following: sugar, invert sugar, dextrose; 
with or without harmless organic acid, and with or 
without the addition of caramel color. 

Birch beer flavor, birch concentrate is the 
beverage flavor in which methyl salicylate (or oil of 
sweet birch or oil of wintergreen) and oil of sassafras 
are the principal flavoring constituents, with or without 
other flavoring substances, and with or without caramel 
The flavor of methyl salicylate predominates. 
“cream soda,” is the carbonated 


beer 


color. 
‘Cream soda water, 
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water flavor, 
more of the fol- 


prepared from soda 


potable water and a sirup of one or 


beverage cream 


lowing: sugar, invert sugar, dextrose; with or without 
harmless organic acid, and with or without the addition 
of caramel color. 


‘Cream soda water flavor, cream soda water 


centrate, is the beverage flavor prepared from vanilla, 


con- 
tonka, vanillin, or coumarin, singly or in combination, 
together with other flavoring substances; with or with- 


,o 


out the addition of caramel] color. 


Changes in Standards for Flavoring Extracts 

and Prod- 
1931, by the Food and Drug 
Department of Agriculture, the 
definitions 


In the “Definitions Standards for Food 


ucts” issued September, 
Administration, U. S. 
following changes have been made in the 
and standards for flavoring extracts adopted as a guide 
for the officials of the Food and Drug Department in 
enforcing the Food and Drugs Act: 
THE AMERICAN 


February and March, 1929, issues. 


The complete list 


was published in PERFUMER in the 
“22.—Tonka extract is the flavoring extract prepared 


from tonka bean, with or without one or more of the 


following: Sugar, dextrose, glycerin. It contains not 
less than U.1 per cent by weight of coumarin extracted 
a corresponding 
proportion of the other soluble matters thereof. 
“23.—Vanilla 


pared from vanilla bean, with or without one or more 


from the tonka bean, together with 


extract is the flavoring extract pre- 
con- 


tains in 100 ec. the soluble matters from not less than 


of the following: Sugar, dextrose, glycerin. It 


10 grams of the vanilla bean.” 


Notices of Judgments Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 
Among the notices of judgment given under the Fed- 
eral Food and Drugs Act, 18176 to 18300, in- 
clusive, sent out recently by the United States Depart- 
ment of Agriculture, Washington, D. C., there was one 


/-_ 
INOS. 


case of misbranding of compound syrup of sarsaparilla 
and burdock with iodide of potassium, No. 18191; one 
misbranding of Dr. Bull’s sarsaparilla com- 
No. 18218; misbranding of Gil- 
bert’s oral antiseptic, No. 18221; one case of misbrand- 


case of 
pound, one case of 
ing of apple butter, vanilla extract, lemon extract and 
vinegar, No. 18259; and adulteration 
and misbranding of flavoring sirups, Nos. 18260 and 
18277. 


two cases of 


Report of the Food and Drug Administration 

The annual report of W. G. Campbell, chief of the 
Food and Drug Administration, to the Secretary of 
Agriculture, has been issued in pamphlet form. It 
contains a review of the activities of the Bureau for 
the fiscal year ended June 30, 1931. Copies may be 
secured from the Superintendent of Documents, Wash- 
ington, D. C., at the price of 5¢ per copy. 


Money Doesn’t Always Talk 
Spend money for happiness, but do not try to find 


happiness by 
Partner. 


simply spending money.—The Silent 
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Castor Oil in Russian Soaps 





| URING the last few years it has been reported on 
several occasions that owing to the shortage of the 


and fats in Russia, recourse 


country to 


oils 
that 
sunflower oil, 


usual soap-making 


was being’ made in materials 
locally, notably 


(the cultivation of which was only commenced there in 


grown 


castor oil, soya bean oil 


1926) and rosin. Whatever the difficulties, however, 
the industry appears to have prospered, and the im- 
portation of Russian soap into this country has re- 
cently assumed some importance and created a good 


deal of discussion on account of its low price. 


We have had an opportunity of examing 
this soap, both of the toilet and the household variety, 
and find, as has been reported, that there is a consider- 
the solid fat em- 
sunflower oil. 


some of 


castor oil present, 
hydrogenated 
and of 


able proportion of 
apparently 
well 
castor oil tending to give the toilet soap a slight trans- 
parency or translucency, but in lathering 
is much inferior to a good English toilet soap. 
time ago a Russian writer, Skvortzoff, 
the amount of castor oil should not exceed 15 per 
otherwise the lathering power was diminished, but in 


ployed being 


The soap is made good appearance, the 
power it 
Some 
suggested that 


cent, 


the samples in question the amount was considerably 
than this. 

The proportion of oil present is readily cal- 
culated from the acetyl value of the fatty acids. The 
method usually recommended for the determination of 
this is rather lengthy and tedious. Cocking as long ago 
as 1913 (Chem. & Drug., 1913, p. 87) showed that it 
could be much shortened by acetylating as in essential 


more 


castor 


oil analysis, and determining the saponification values 
before and after acetylation, but this appears to have 
been rather overlooked. Marks & Morrell 
devised a much more expeditious method for determin- 
ing acetyl values 1931, p. 428), which 
adding to about 0.75 grm. of the mixed 


have now 


con- 
fatty 
accurately weighed, 


(Analyst, 
sists of 
acids from the soap about 2 grms. 
of a mixture of one part acetic anhydride in three parts 
of pyridine, heating the whole on a boiling water-bath 
for 15 minutes, after which it is cooled, diluted with 
water, and titrated rapidly with N/2 potassium 
hydroxide solution, using phenolphthalein as indicator. 
A blank test is carried out with the reagent at the same 
time, and the difference between the amounts of potas- 
sium hydroxide solution required measures the acetic 
anhydride absorbed, whence the acetyl value may be 
calculated.—The Perf. & Essen. Oil Record, Vol. 22, 
No. 9, 1931, pp. 297-8. 
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O-Dichlorobenzene an Ideal Fat Solvent 


J. 


ince O- 


EHRLICH in 
that 
and 25 
extracts oil 


Oil & Fat 


commercial 


Ind., 1931, 8, 19 to 20, 


states o-dichlorobenzene (about 


p-isomerides), b.p. 160-—200°, readily 


from moist materials, is unattacked by 
plant. The 
solution by 
(freshly 


need a preliminary 


steam, and hence does not corrode steel 


solvent is readily removed from the oil 
distillation 
purchased 
tillation), 


densation. 


steam under ordinary pressure 


crude solvent may dis- 


from the water 
It is almost non-inflammable and the vapor 


Ba te Ge he 


and separates easily on con- 


of the p-isomeride at least is non-poisonous. 
Vol. 50 No. 18, pp. 399-400. 


Protest On Soap in Faney Form 


J. B. Wood Shipping Co., New York, in protest 
165577-G claimed that toilet soap in the form of dogs 
and cats, classified at 30 per cent ad valorem under 


paragraph 82 of the Tariff Act of 1922 should be re- 
turned for duty under paragraph 1459 or 1449, 

Justice J. McClelland, in T.D. 17697, held the 
chandise in question to be dutiable as a non-enumerated 


mer- 
article at 20 per cent under paragraph 1459 as claimed. 
that the 
gift shops, and that it is for ornamental or decorative 


The testimony showed merchandise is sold to 
purposes and that it is incapable of use as soap. On 
Morris v. United States (12 Ct. Cust. 


10581) the sustained. 


the authority of 
Appls. 390, T.D. claim was 
Protest Duty On Toilet Soap 


“Elida” 


preparation at 75 per 


powdered soap and 
cent ad 


invoices as 
toilet 


Merchandise 
classified as a 


valorem under paragraph 61 of the Tariff Act of 1930 
is protested (protest 492626-G) by J. Anghel, New 
York, and is claimed dutiable at 30 per cent under 


paragraph 80. 


The opinion of Justice J. McClelland, handed down 
in T.D. 17786 upheld the claim in accordance with 
stipulation of counsel. 

Market for American Tooth Pastes in Norway 


American-made tooth pastes now have a sale in Nor- 
nearly one-fifth of the annual total of all 
brands, despite their believed that the 
first American tooth paste which can be sold to meet 
prices of those of domestic makes will easily obtain the 


way of 
prices. It is 


greatest sale of any foreign product.—(Trade Com- 
missioner Gudrun Carlson, Oslo). 
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Rancidity in Soaps 


Continuation of Article on Complete Saponification 
by Dr. F. Davidsohn and Eng. P. F.. Better 


Laboratory for Oil, Fat and Soap Industry, Berlin 


N this regard more progress has been made in the 
| United States than in Europe. The American 

method of saponification is much more adaptable to 
avoid disturbing the uniformity of the boiling soap. 
The difference between the two methods of procedure 
consists mainly in the manner of 
United States graining is practiced chiefly by an excess 
of caustic alkali, while only at the end of the finishing 
operation salt is being employed. 

J. Schaal asserts that undoubtedly American toilet 
soaps are of better quality and more lasting than 
European. The only reason for this is the different 
method of saponification employed in the United States. 
Most certainly, he continues, their method of working 
requires an apparatus on a much larger scale than in 
our factories. By their procedure of graining or with 
caustic alkali solutions greater quantities of spent lyes 
are resulting contain in many 
than 2 or 2% per cent of glycerine. 


graining. In the 


which cases no more 
These spent lyes 
are concentrated in special, suitable evaporators. In 
these days, however, prices for glycerine are so low that 
concentrating spent lyes with no more than 2 or 3 per 
cent glycerine would not be economical in Europe. 

The necessity of sure methods for thorough saponi- 
fication is so urgent that no means have been left un- 
tried in order to find a correct and at the same time a 
cheap way of carrying out the work so as to be suitable 
without resorting to new investment for new equipment. 
One of these methods, first published by the author, 
leads to the old “‘Cold Process of Saponification.” This 
method is being practiced in many factories upon a 
large scale to the entire satisfaction of manufacturers 
and consuming public. It is, therefore, wise to first 
give an account of this process. 

There have been views in the past that the best way 
to get rid of the last small quantity of unsaponified 
matter is to avoid the machine cooling method and to 
use the framing Framing, being a 
process, gives the soap a chance to saponify in the so- 
called “post saponification.” Post saponification is one 
of the typical characteristics of the cold process. This 
was the way which led to the supposition that fatty 
stock saponified by the cold with a 
balanced equivalent of caustic alkali would probably 
give certain results. It is well known in soap making 
methods that soap manufactured by the cold process 
from coconut oil should not be saponified with the full 
amount of alkali required. This would cause hardness 
and brittleness of the finished product which was made 
with a sufficient quantity of caustic. In accordance 
with an old formula which we employ, to 1,000 pounds 


process. slower 


process soap 


of coconut oil not more than 500 pounds of a 38° Bé. 
solution of caustic soda should be used. Soaps of this 
kind contain not less than 14 per cent of unsaponified 
oil. According to Davidsohn, and Beedle and Bolan it 
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is not impossible to produce a cold-made soap without 
any saponified fat. 


Applies to All Soaps 


Many soap manufacturers think that saponification 
by the cold process concerns only soaps made from 
coconut and palm kernel oil. This is wrong. Experi- 
ments by the author show that all kinds of fats and 
oils, even tallows of the high titre, can be easily saponi- 
fied by the usual cold process, with the restriction that 
the soap should be made with a slight excess of caustic 
alkali. The second point which these experiments 
teach us is that in a number of the cases we could find 
soaps of this kind with more than 0.1 per cent un- 
saponified matter. 

Many factories are today working by this method 
and following these hints. The stock selected is &5 per 
cent tallow, 15 per cent coconut oil and the lyes are 
38° Bé caustic soda which is used in slight excess. All 
is stirred together till a slimy consistency is reached in 
the kettle and the mass is left in a covered kettle over 
night. The next morning the soap mass is dissolved 
in water and grained out with salt or brine. The re- 
sults have always been certain when this method was 
used in Germany. 

Experiments of saponification under pressure should 
not be omitted from our discussion. Under three atmo- 
spheres of pressure in an autoclave soaps can be made 
without any amount of unsaponified fat. The defect in 
this method is the serious danger of explosion. A 
proper state of emulsion between fat and alkali cannot 
be reached at once in many cases (especially with 
cottonseed oil). A sudden starting of the saponification 
increases the temperature to such an extent that an 
explosion is very apt to happen. 

In order to complete our discussion of these methods 
of saponification, the very interesting experiments of 
Roschdestwensky must also be mentioned. Langmuir’s 
theory helps us to understand the conditions under 
which fatty acids are kept in solution in water. The 
more polar groups, that means the more—COOH or 
more unsaturated groups of the type—C—C—contained 
in the molecule the shorter is that part of the chain of 
the fat molecule which remains in contact with water 
and consequently the greater the saturation, the more 
rapidly the saponification takes place. 
of fact that linseed oil and oils in general with high 
iodine values cannot be as quickly saponified as other 
fats and of the saturated character. 
Every practical man knows, for example, that blown 
linseed oil saponifies better than ground linseed oil. 
In other words, the unsaturated group must be inferior 
in order to increase the rapidity of saponification. 


It is a matter 


oils which are 


These speculations based upon facts show again why 


unsaponified fat is an eminent danger in fat. Since 
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the rapidity of saponification is slowest for unsaturated 
fats and since unsaponified matter remains in soap at 
the end of the process, it is quite natural that this 
unsaponified matter consists mostly of unsaturated fats. 
We already know that these unsaturated fats or fatty 
acids are more susceptible toward rancidity. 


Catalytic Reactions 


based on the 
effect of different organic compounds on the 


Roschdestwensky’s experiments are 
catalytic 
saponification of fats. The best results are being ob- 
tained with compounds of the phenolic character. These 
are phenol, hydroquinone, cresol, thymol, alpha and 
beta naphthols. Through the catalytic action of alpha 
naphthol the saponification of all kinds of fat can be 
reached in forty minutes by the cold process. The less 
soluble the catalyser is in water the better the catalytic 
Roschdestwensky explains the catalytic 
effect by the intervention of these substances (on an 
unknown base) on the unsaturated 


effect is. 
groups of certain 
fatty acids. 

One of the very interesting practical examples is the 
saponification of cottonseed oil at different temperatures 
and in the presence of 1 per cent beta napthol as a 
catalyser. At a minimum temperature of 23° C. 
plete saponification was obtained in two hours. 
an initial temperature of 70° C. 
vere required. At 100° C., 
effected. This example shows that there is a certain 
optimum for the temperature at which catalytic 
saponification can be carried out and also that the con- 
centration of the catalyser must be higher than 0.25 
per cent. 

In recent years the ammonia saponification method 
has often been discussed. 
The first is the normal 
saponification with The 
splitting by steam of the ammonia soap into fatty acids 
and ammonia, which can be used over again, or the 
converting of the ammonia soap into sodium soap by 
Improvements can be made by the use of cataly- 
also. It may 
that no one can look beyond the horizon of possibility 


com- 
With 
twenty-five minutes 
no saponification could be 


This procedure consists of 
two operations. process of 


ammonia. second is the 


salt, 


sers in this method be said 


in general 


opened by the use of these i the field of soap making. 


Antioxidants and the Autoxidation of Fats 


H. A. Mattill (J. Biol. Chem., 1931, 90, 141—151) 
states that by a modification of the method of Green- 
bank and Holm (B., 1925, 556) 
made of the rate of oxygen uptake by a standard mix- 
ture of lard and cod liver oil in presence of various 
Monohydric phenols only 
slightly active in increasing the induction period, but 
polyhydrie phenols exhibited very considerable activity 
when they contained hydroxyl groups in the ortho or 
para position. a-Naphthol was also active, although 
i-naphthol exhibited only slight activity. 
none and §-naphthoquinone show a marked inhibiting 
action, but a-naphthoquinone is ineffective. Inositol 
and cholesterol and other naturally occurring sterols 
were without action, as were also all compounds which 
did not contain a free phenolic hydroxyl group.—/. S. 
C. 1., Vol. 50, No. 24, 1931, p. 550. 


measurement has been 


compounds. were very 


Benzoqui- 
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Floral Crops in Southern France 
(Continued from Page 580) 


ancien where it was necessary to cut the trees right to 
the ground to permit the formation and growth of new 
Where plantations entirely destroyed, 
growers began again with the romaine variety which 
is hardier, 


shoots. were 
and the damage of that year was in part 
repaired when the heavy snow fall of February 1929 
took place. After the frost of 1929, crops ranged from 
15,000 to 25,000 kilos, growers being compensated in 
part by more remunerative price. After having risen 
to 45 franes per kilo, however, the price of flowers of 
cassie ancien has fallen to 20 franes per kilo and as yet 
no price has been fixed for the new crop. 

[t is certainly to be hoped that cassie, neglected with- 
out reason, will again resume the place in the market 
which it used to occupy, owing to the softness of its 
unique character, and that the 
producers may be repaid for their long years of effort 
to conserve this flower for the perfume industry. 


perfume and to its 


Mimosa 


This is a particularly characteristic shrub and one 
of the particular sources of wealth of the Cote d’Azur, 
which, in cut 100,000 to 500,000 
baskets annually sent to the principal cities of France 
and 


flowers, amounts to 


especially to Paris, England and _ Belgium. 
Mimosa which was launched in the floral business about 
1842 is cultivated especially in the region of Cannes, 
Pegomas, Tanneron, and Mandelieu where about 1,500 
hectares are under cultivation. Its period of blossom- 
ing runs from October to the end of April, at the 
beginning by means of forcing. 

Floribunda, 


and some hybrids of these species. 


Varieties most 
Dealbata, 


popu- 
Motteana 


lar are the Acacias 


The great damage caused by the 1929 has 


plantations which, however, consist 


frost of 
been repaired by 
largely of varieties which are not used in perfumery. 
At the moment, it is impossible to say how much will be 
reserved for the Grasse 


factories or what prices will 


be established for them. Regarding the market, there 


is no change of interest to report. 


Other Products 


Under present conditions, there are no changes to 
report in aromatic products and essential oils, oil of 
lavender alone has dropped sharply from the levels 
of September October with other 


and products un- 


changed. 


Protest Duty On Bath Salts 


In protest 263449-G, ete. the Globe Shipping Co. 
et al, New York, claimed that bath salts classified at 
75 per under paragraph 62 of the 
Tariff Act of 1922, should be returned for duty at 25 
per cent under paragraph 5. 

In T.D. McClelland, in accordance 
with stipulation of counsel and on the authority of 
United States v. Franklin (19 C.C.P.A.—, T.D. 44896) 
upheld the claim. 


cent ad valorem 


17785 Justice J. 
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Soap Materials Market 


Vegetable Oils 


The comparative inactivity of most vegetable oils 
during the past two weeks or so brought about frac- 
tional declines. Buying interest seems limited to small 
parcels and it is generally expected that this quietness 
will continue unti] after the turn of the year. 
New 
tanks New 
December 


Crude coconut oil, after sales at 4c lb. tanks 
York is now quoted at 3%c to 3%c Ib. 
York or 3%e lb. tanks Pacific Coast for 
forward. Palm oils have also eased slightly but many 
large consumers are watching the market closely look- 


ing for recessions abroad, 

Crude cottonseed oil is steady at 3%¢ to 3c lb. in 
the Southeast and Valley with last sales for fairly 
3%4c lb. 
unfilled. Domestic crude soya bean oil is quoted for 
December/June at 3'%c lb. Mid West mills in tanks. 
Nearby deliveries however, sold at 3.20c lb. mill. Crude 
3%ec lb. tanks Mid-West mills 


being shown by 


large quantities at the inside price but bids at 


corn oil is quoted at 


without consumers. 


an- 


much _ interest 


Producers of castor oil, since our last review 
nounced a reduction in price to 9'%e lb. for No. 3 oil 
and 10c lb. for No. 1 C. P. oil, in tanks delivered in 
the 

Sulphur olive oil foots are unchanged at 4 to 4%ec 
lb. tanks New York 1%4,¢ lb. for carlots in barrels 
or drums, New York while commercial denatured olive 
oil testing maximum 5° F.F.A. 
today at 53c per gallon New York for carlots in drums 


H. HORNER. 


East. 
and 


is softer and quoted 


for January/June shipments. A, 


Tallow 


During the period the tallow market has been active 


and has shown a slight advance. However, with the 


approach of the year end, activity in buying has sub- 
with the market still maintaining 
Janu- 


sided somewhat but 
steadiness. Consumers are evincing interest in 
ary deliveries of tallow both here and in the Middle 
West. 
as tallow. 

The market in the Middle-West is steady and quiet 
with the larger packers apparently well sold up. 

E. H. FREY. 


Greases have not been in quite as good demand 


Industrial Chemicals 


the 
has 


generally quiet 


business in 


The market has been during 
entire month. contract alkalis 


been done on which it is alleged that full prices have 


Some 
been maintained. Reports, from other quarters, how- 
ever, indicate that some of this large business for 1932 
has been the Locally, 
the market has been dull but prices have been main- 
tained, largely due to the fact that resale parcels enter- 
ing the market have been small and have not affected 
quotations materially. Other items have been slow 
with first hands generally maintaining the levels of a 
month ago. 


accepted at below schedules. 
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Prices of Soap Materials 
Tallow and Grease 
Tallow, N. 03 3% @ 
Edible te 044% @ 
Fancy ‘ 05 @ 
Grease, white 03 @ 
House 02% @ 
Yellow 02% @ 
Lard 063% @ 
Fatty Acids 
Coconut Oil, 98% Saponifiable, tanks .06 @ 
Corn Oil, 95% T.F.A., tanks O044@ 
Red Oil, distilled tanks............ 07 @ 
Saponified O7%@ 
Stearic Acid, single pressed 07T%E@ 
Double pressed 08 @ 
Triple pressed . @ 
Soap 
Castor No. 1, tanks 11%@ 
No. 3, tanks ; @ 
Coconut, Ceylon Grade, 3%@ 
Cochin grade, tanks 3°6@ 
Manila grade, tanks %@ 
Corn, crude, Midwest mill, 35a 
Cotton, crude, Southeast, d @ 
Refined 14 @ 
Foots, 50% T.F.z . é @ 
Lard, common No. TM4@ 
Olive, denatured, max. 5 
drums, gal. d @ 
Foots, prime green, barrels O0416@ 
Palm, Lagos, max. 2 “FE O044@ 
Niger, casks set ha Riad 03 54 @ 
Palm kernel, tanks . O512€@ 
Peanut, crude, barrels.. OTM4@ 
Refined, barrels Bg Steen 08% @ 
Soya beans, max. 
west mill, tanks ... 045 @ 
Tallow, acidiess, barrels .... 06% @ 
Whale, Crude No. 1, 4 04 € 
Refined, barrels . 56 @ 


t 


Glycerine 
Chemically pure, drums extra okt 
Dynamite, drums included.......... 
Saponification, drums 
Soap lye 
ee 
Rosin 
sarrels of 
iss uve oeatave ve eae $3.65 
9 nK 
o.40 
3.80 
3.85 
3.90 
3.95 


00 


280 pounds 


Chemicals 

Acid, muriatic, 18°, 100 pounds... 

Sulphuric, 60°, ton 

66°, ton 15.50 @ 

Borax, crystals, carlots, ton.. 56.00 @7 

Cyclohexanol (Hexalin) 60 @ 

Naptha, cleaners’, tankcars 0534 @ 

Potassium, carbonate, 80 @ 85%.. 5OUYw@ 
Hydroxide (Caustic potash) 

88 @ 92% 

Salt, works, 

Sodium carbonate (Soda 
light, 100 pounds 
Hydroxide (Caustic 
Silicate 40°, drums, 

solid, 100 pounds 2.50 @ 
pounds ee 75 @ 
Sulphate, anhydrous 01% @ 
Phosphate, tri-basic .03%@ 
Zine oxide 061%@ 


11.00 @ 


O061%@ .06% 

11.50 @14.00 
ash) 

1.15 @ 2.09 
76% 


100 


Soda) 
works, 
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